Blowing  up  won*t  cure  a  hot,  weather¬ 
beaten  pressroom  crew— but  Daycos  will. 
So,  when  the  thermometer  threatens  to 
blow  its  top,  let  Daycos  take  the  fire  out 
of  your  work.  You  see,  Daycos  won’t  melt 
down — they  won’t  swell — they  won’t 
crack  or  fall  apart — they  need  no  time 
out  to  cool  off.  Even  on  multiple  shifts 
of  high  speed  ’’murder”  runs  they  turn 
out  top-quality  work  to  cut  your  costs 
and  save  overtime.  When  the  days  are 
hottest  and  the  going  is  toughest,  Daycos 
outperform  ordinary  rollers,  outlasting 
them  as  much  as  4  to  1.  Simply  keep 
Daycos  clean  and  watch  them  perform 
like  new  for  millions  of  impressions. 

Do  more  and  fret  less  with  all-purpose 
Daycos — the  rollers  that  are  tailor^  to 


the  exact  plasticity  which  your  work  re¬ 
quires.  Get  the  one  and  only  genuine 
Dayco  Roller  with  renewable  surface  (Re- 
Daycoing)  feature  typical  of  every  Dayco. 

THE  DAYTON  RUBBER  MFG.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

CANADIAN  REPRESENTATIVES: 
Manton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 


^  The  ability  of  any  pressroom 
to  serve  the  needs  of  today’s 
market  is  limited  by  its  press 
equipment.  The  addition  of  Off¬ 
set  releases  the  full  power  of  the 
pressroom  and  the  choice  of 
Harris  Presses  helps  you  to  a 
position  of  leadership  in  Offset 
production. 

There  is  no  better  evidence  of 
Offset’s  position  in  business 
progress  than  its  tremendous 
growth  as  a  method  of  putting 


HARRIS  tlTHO  CHBMICALS 

H«rris  Imw  derclopMi  aimI  MUid^ 


nttkiag  prooniMM.  Full  detail*  tfifAvu 


ink  on  paper;  there  could  be  no 
wiser  selection  of  press  equip¬ 
ment  than  your  choice  of  Harris. 


MEMBERSHIP  IN 

NATIONAL  BUSINESS  PAPERS  ASSOCIATION 
MEANS  A  PLEDGE  TO  REACH  . . . 

Maximum 
Purchasing  Power 


in 


^  To  be  accepted  for  membership  in  the  National  Business 

V  Papers  Association,  a  business  publication  must  give 
proof  of  reaching  the  maximum  purchasing  power  in  its 
selected  field. 

^  This  publication  has  been  accepted  because  its  audited 

V  circuUuion  reports  substantiate  the  claim  that  it  does 
just  this  for  its  advertisers  and  readers. 

Copies  of  these  audited  circulation  reports  are  avail- 

V  able  to  anyone — as  are  statistics  on  the  market  which  it 
covers.  We  believe  that  this  policy  goes  a  long  way  in 
removing  the  “pig  in  a  poke”  methods  of  buying  ad¬ 
vertising. 

The  GRAPHIC  ARTS  MONTHLY 

Circulation  audited  semi-annually  by  Controlled  Circulation  Audit,  Inc. 

Member  NATIONAL  BUSINESS  PAPERS  ASSOCIATION 
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You  Can  Do  It  Easier  .  .  . 
at  Less  Cost . .  .  with  a 


FREE  CATALOG! 

Without  obligation,  sand  new  illustratad 
catalog  daacribing  full  line  of  Challenge 
Paper  Cuttera. 


j  NAME _ 

j  FULL  ADDRESS. 


CHALLENGE  LEVER 
PAPER  CUTTER 


Easy  operation  is  the  first  thing 
to  look  for  in  a  lever  paper  cutter; 
and  on  this  point.  Challenge  Cut¬ 
ters  rank  as  the  best  buy.  Their 
long,  scientifically  curved  lever 
gives  you  m2ocimum  leverage.  The 
wide,  highly  polished  knife  with 
its  shearing-dip  action  cuts  keenly 
through  the  stock.  Fast, 
accurate  work  is  assured 
by  precision  design  and 
rugged  construction.  All 
models  equipped  with 
positive  safety  latch. 


Chedlenge  Lever  Paper  Cutters  (above)  are 
made  in  two  sizes:  26^-inch  (265)  and 
30^-inch  (305).  Challenge  Pony  Cutters 
are  made  in  16^-inch  (162)  and  19%-inch 
(193).  With  or  without  stand.  Mail  coupon 
for  new  Challenge  Paper  Cutter  catalog. 


The  Challenge  Machinery  Co. 

Main  Office  and  Factory:  Grand  Haven,  Mich. 
Eaaimrn  Salem  Office:  SO  Church  St.,  New  York 


Hundreds  of  cover  papers  have  come  and 
gone,  but  Buckeye  Cover  stands  through  the 
years,  a  monument  to  sound  building  and  en¬ 
during  good  taste.  The  choice  of  colors  and 
finishes  is  so  great  that  you  will  always  find 
a  Buckeye  Cover  appropriate  to  the  work  at 
hand.  Buckeye  is  first  in  prestige  and  useful¬ 
ness.  Would  you  like  to  see  for  yourself.^  Ask 
us  for  a  sample  book  on  your  letterhead. 

THE  BECKETT  PAPER  CO. 

Makers  of  Good  Paper  in  Hamilton,  Ohio,  Since  1848 


•  •  •  stands  for  Progress 
Where  KIMBLES  excel 
They’re  always  the  leader 
As  printers  know  well. 


Motors  hy  KIMBLE 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  ana  Sales  Agents  in  25  Cities 
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'FOR  YOUR  FIRE 
INSURANCE  HEADACHE 

by  A.  C.  KIECHLIN 


When  you  lose  an  estimated  job,  do  you 
call  your  competitor  a  PRICE-CUTTER?  Or 
do  you  recheck  your  work  sheet  and  won¬ 
der  where  you  figured  wrong. 

Often  differences  in  printing  prices  de¬ 
pend  on  the  equipment— not  on  mistakes 
or  price  cutting. 

By  the  usual  methods,  a  number  of  boxes 
or  borders  in  a  job  run  up  the  cost  of  com¬ 
position  and  press  work. 

With  the  Rouse  Vertical  Miterer  tedious 
methods  are  eliminated.  More  than  1000 
miters  an  hour  may  be  cut  on  the  Master 
model  and  nearly  800  an  hour  on  the  low 
priced  Economy  model.  Brass  is  cut  as 
readily  as  type  metal. 

The  work  of  hours  is  done  in  minutes. 
Time  is  saved  on  the  presses  because  miters 
are  accurate  — and  cut  square  to  the  print¬ 
ing  surface  —  whether  1  or  144  picas  long. 


H.  B.  ROUSE 

2214  NORTH  WAYN 


Whatever  the  size  of  your 
plant,  write  for  complete 
Information  on  the  Econ¬ 
omy  and  Master  Rouse 
Vertical  Rotary  Miterers. 


COMPANY 


UE,  CHICAGO.  1 


from  the  insurance  company  to  keep 
the  policy  in  force.  Be  sure  that  any 
changes  made  in  building  structure  are 
in  line  with  policy  provisions,  and  if 
forbidden,  get  coverage  by  paying  an 
additional  premium  or  through  written 
permission,  if  there  is  no  extra  pre¬ 
mium  charge.  If  inflammable  liquids 
or  materials  are  placed  on  the  premises, 
be  sure  that  the  policy  covers  such  ac¬ 
tion.  If  the  building  is  frame  or  brick, 
make  sure  that  this  is  adequately  desig¬ 
nated.  Frame  buildings  are  more  likely 
to  burn  down  than  brick,  hence,  the 
rate  is  usually  higher.  One  printer  in¬ 
sured  his  property  as  a  brick  building 
when  a  section  in  the  rear  was  frame. 
He  had  a  fire  and  could  not  collect.  If 
a  building  is  partly  frame  and  partly 
brick,  see  that  this  is  clearly  stipulated 
in  the  policy,  otherwise,  you  may  lose 
out  if  you  have  a  fire. 

Check  policies  periodically  to  safe¬ 
guard  interests  on  fire  hazards,  to  de¬ 
termine  that  co-insurance  clauses  are 
not  violated,  that  changes  in  assets  or 
ownership  are  reflected  properly,  that 
holdings  are  described  fully,  that  ma¬ 
chinery  and  inventories  are  adequately 
covered.  “Know  your  coverage,”  is  an 
axiom  that  will  save  thousands  of  dol¬ 
lars  for  printers.  Every  clause  in  an 
insurance  policy  means  something  or 
it  wouldn’t  be  there.  You  must  live  up 
to  them  or  you  may  never  live  down  the 
loss.  Often  a  few  words  carry  great 
import  and  are  placed  there  purposely 
because  they  affect  the  rate. 

4 — Fire  Hazards 


The  policy  promises  to  indemnify  the 
policyholder  to  an  amount,  not  exceed¬ 
ing  the  actual  value  of  the  property  at 
the  time  of  the  loss,  limited  to  the  sum 
specified  in  the  policy.  Because  a  prop¬ 
erty  owner  is  in  a  better  position  to 
know  the  value  of  his  property,  the 
burden  is  placed  upon  him  for  procur¬ 
ing  adequate  insurance.  He  has  noth¬ 
ing  to  gain  by  over-insurance.  Remem¬ 
ber  that  the  amount  of  protection  must 
be  based  upon  the  actual  replacement 
value  of  the  property  at  the  time  the 
fire  occurs.  That  does  not  mean  that 
an  old  structure  should  be  insured  for 
enough  to  build  a  brand-new  one  like 
it,  but  it  should  be  insured  for  enough 
to  build  a  new  structure,  less  the  depre¬ 
ciation  accumulated  on  the  destroyed 
property.  Therefore  ascertain  what  the 
property  is  worth  at  the  time  the  policy 
is  written  so  that  the  protection  car¬ 
ried  approximates  actual  value.  Policy¬ 
holders  in  this  field  could  save  thou¬ 
sands  of  dollars  in  insurance  expense 
if  they  ascertained  the  “present  value” 
of  their  properties  from  year  to  year 
or  when  renewing  their  policies  be¬ 
cause  many  are  paying  premiums  on 
sums  far  in  excess  of  “present  value.” 
Yet  that  is  all  they  can  collect  if  their 
property,  machinery  or  stock  is  de¬ 
stroyed  by  fire. 

3 — Periodical  Check-over 
of  Policies 

Many  policyholders  scrutinize  their 
policies,  only  at  renewal  time,  then 
often  in  cursory  manner.  In  the  mean¬ 
time,  many  hazards  may  have  devel¬ 
oped  to  void  the  policy  or  burden  the 
insured  with  a  risk  undesired.  Repairs 
and  alterations  to  a  building  while  in¬ 
stalling  new  machinery  or  otherwise 
modernizing  often  render  a  risk  more 
hazardous  than  when  the  policy  was 
written.  Some  policies  limit  alterations 
to  a  certain  period,  after  which  the 
building  may  not  be  covered.  If  you 
make  extended  repairs  to  a  property, 
it  may  be  necessary  to  get  permission 


Keep  down  the  fire  hazards  and  you 
keep  down  the  insurance  cost.  The  in¬ 
stallation  of  preventive  equipment,  or 
the  making  of  structural  changes,  will 
sometimes  save  real  money.  In  one 
typical  case,  a  policyholder  cut  insur¬ 
ance  cost  $175  a  year  by  protecting  the 
floorway  opening  from  the  basement 
to  the  first  floor,  installing  fire  extin¬ 
guishers  and  fire  shutters,  cleaning  rub- 
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ROLLERS 
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ALSO  DISTRIBUTED  BY 

CAUFOtNIA  INK  CO.  .  .  SmFroKiKo 
My  CLIMATE  INK  •  ROLLER  CO.  .  Denver 
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HARMGAN  ROLLER  CO . Beltieiore 

DORSEy  WINTERS  SUPRLy  CO.  .  .  .  MempNf 
GOOflEV  ROLLER  CO. . PHIedelpN* 


OFFSET 

S«mson  (Vulcanized  Oil)  and  Litho-Print  (Rub¬ 
ber)  Offset  Rollers,  Bingham  cooperates  with  American 
printers  in  producing  offset  printing  of  outstanding  quality 
at  minimum  cost. 


The  new,  improved  Samson,  rapidly  becoming  famous  among 
fine-quality  offset  printers,  has  as  its  most  noteworthy  feature 
the  smoothest,  yet  toughest  surface  available  in  Vulcanized 
Oil  rollers;  its  performance  has  set  new  standards  in  the 
offset  world. 

Litho-Print,  Bingham's  modem  rubber  roller  for  offset  work, 
supreme  in  the  field,  combines  perfection  in  ink  distribution 
with  the  durability  and  long  life  inherent  in  rubber  materials. 

And  —  the  sixteen  modem  Bingham  plants,  strategically  lo¬ 
cated,  insure  maximum  convenience  and  economy  for  our 
customers.  Our  nearest  representative,  backed  by  Bingham's 
94  years  of  roller-making  experience,  will  be  glad  to  assist 
you  with  your  offset  roller  problems. 


bish  out  of  the  basement  and  using 
approved  containers  for  storing  and 
handling  inflammable  liquids.  Look 
over  your  property  for  possible  hazards. 
Check  the  electrical  equipment  serving 
lights  and  machinery,  one  of  the  worst 
firebugs  possible.  Old,  worn-out,  dried 
wiring  insulation  is  not  only  costly  but 
a  fire  hazard;  so  are  old  switches  and 
motors  that  spark  dangerously  and 
breed  shorts.  Your  insurance  consult¬ 
ant  will  advise  how  to  eliminate  haz¬ 
ards,  the  approved  methods  to  employ 
and  the  savings  resulting. 

5 — ^Pig-in-poke  Insurance  Buying 

Buy  insurance  up  to  price,  not  down 
to  quality.  It  is  cheaper  to  be  safe 
than  sorry.  Too  many  printers  buy  in¬ 
surance  hit-or-miss,  place  a  policy  here 
or  there  to  please  a  friend  or  lodge 
brother,  or  buy  on  price.  We  found 
cases  where  policyholders  were  paying 
twice  for  some  insurance  because  they 
had  bought  it  piecemeal  from  anyone. 
This  may  result  in  overlapping  cover¬ 
age  between  two  policies,  which  means 
paying  twice  for  the  same  thing.  We 
have  found  too  much  insurance  on  one 
building;  too  little  on  another  build¬ 
ing;  too  little  on  stock;  and  too  much 
on  printing  machinery  or  fixtures.  In 
such  cases,  the  policyholders  are  pay¬ 
ing  for  enough  insurance,  but  have  only 
a  50/50  chance  of  collecting  in  full  if  a 
loss  occurs. 

Sound  insurance  buying  means  first 
of  all  that  you  know  exactly  what  you 
want  to  insure,  and  for  how  much. 
Then  you,  or  your  consultant,  should 
be  sure  that  policies  actually  give  you 
coverage,  that  you  are  meeting  all  con¬ 
ditions,  that  policies  are  properly 
signed  and  dated.  You  should  deter¬ 
mine  whether  your  fire  policies  are 
eligible  for  supplemental  endorsement 
(covering  losses  from  tornado,  hail, 
falling  trees,  explosion,  riot,  aircraft 
damage,  etc.,  additional  features  that 
may  be  purchased  for  a  slight  sum 


extra) ,  thus  eliminating  the  carrying  of 
separate  policies  at  greater  expense.  It 
is  only  through  fine-point  buying  of 
this  type  that  you  can  be  sure  you  are 
not  wasting  insurance  money,  and  that 
you  are  getting  every  dollar  of  protec¬ 
tion  you  need  at  minimum  expense.  If 
you  divide  your  insurance  among  sev¬ 
eral  agents,  see  that  all  use  the  same 
form,  then  all  policies  on  the  same 
property  will  be  on  an  equal  basis 
should  it  be  necessary  to  adjust  a  loss. 

6 — Protect  Business  Losses 
as  Well  as  Fire  Losses 

You  know  what  it  costs  you  to  op¬ 
erate  your  business.  What  would  it 
cost  you  to  stop  it?  A  fire  insurance 
policy  doesn’t  indemnify  you  for  the 
business  loss  through  fire.  Even  if  your 
fire  loss  is  settled  in  full,  you  still  hold 
the  bag  for  loss  of  profit  due  to  busi¬ 
ness  interruption. 

Statistics  show  that  a  serious  fire  is 
one  of  the  most  disastrous  events  a 
business  man  experiences:  43  do  not 
attempt  to  resume  business  and  40  out 
of  the  remaining  57  suffer  from  im¬ 
paired  credit  and  reduced  income.  So, 
consider  “Use  and  occupancy”  insur¬ 
ance,  which  may  be  acquired  at  small 
additional  expense.  If  you  pay  for  fire 
insurance  protection,  you  may  as  well 
go  the  whole  hog  because  when  a  par¬ 
tial  fire  occurs,  the  loss  through  busi¬ 
ness  interruption  may  run  more  than 
the  fire  loss  and  partial  or  small  fire 
losses  make  up  the  greater  percentage 
of  all  losses.  “Use  and  occupancy”  or 
“business  interruption”  insurance  is  a 
form  of  protection  that  has  too  little 
public  acceptance  in  all  fields,  yet,  it 
has  its  value  and  may  be  a  supple¬ 
mental  endorsement  to  an  existing  fire 
policy.  This  coverage  protects  the 
policyholder  against  loss  of  earnings 
because  of  business  interruption  by  fire 
or  other  insured  hazard.  It  insures  to 
the  extent  of  the  net  profits  not  earned 
i  ( Continued  on  page  56) 
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People  of  every  age  and  circum¬ 
stance  unconsciously  judge  a 
product  by  the  maker’s  own  re¬ 
gard  for  it,  as  evidenced  by  the 
quality  of  his  printing  and  the 
paper  used.  Help  advertisers  de¬ 
sign  good  sales  literature,  sell 
them  quality  work,  and  use 
Champion  paper.  There’s  a 
grade  for  every  need  . . .  coated 
and  uncoated  hook,  offset,  cov¬ 
er,  postcard,  envelope,  and  card¬ 
board.  They  all  help  make  the 
public  hungry  to  buy  whatever 
your  customers  have  to  sell. 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturen  of  Advertisers*  and  Publishers’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing  .  .  .  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CmCAGO.  PmLADELPHIA.  CLEVELAND.  BOSTON,  ST.  LOUIS,  CINCINNATI.  ATLANTA 
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★  A  plan  developed  and  used  by  The 
Santa  Cruz  Printery  at  Santa  Cruz, 
California,  a  community  of  18,000  pop¬ 
ulation,  has  enabled  Kliff  Kilfoyl,  the 
owner,  to  have  at  his  command  a  full- 
fledged  creative  department  for  the  cul¬ 
tivation  of  valuable  **plus”  business, 
representing  a  25%  increase  in  revenue, 
without  adding  to  his  payroll. 

The  plan  came  into  being  when  Kil¬ 
foyl  invited  a  local' commercial  photog¬ 
rapher,  a  free-lance  artist  and  a  copy 
and  layout  man  to  join  him  in  the  pro¬ 
duction  of  a  promotion  piece  designed 
to  demonstrate  the  use  of  their  com¬ 
bined  services  in  the  creation  of  effec¬ 
tive  sales  and  advertising  literature  for 
the  business  firms  of  the  community. 

Jobs  resulting  directly  from  the  dis¬ 
tribution  of  this  folder  encouraged  the 
group  to  follow  up  for  further  business 
and  it  now  functions  as  a  unit  on  many 
solicitations. 

In  order  to  produce  a  type  of  work 
with  enough  merit  to  rise  above  the 
price  factor,  the  group  has  found  it 
profitaible  to  study  the  promotion  ac¬ 
tivities  of  prospects.  This  practice 
tends  to  develop  material  with  an  un¬ 
usual  appeal  to  the  prospect  because  it 
is  aimed  logically  toward  stimulating 
sales  in  his  business. 

The  photographer  and  the  copy  man, 
for  example,  sensing  a  wealth  of  human 
interest  material  in  the  many  contacts 


made  by  laundry  driver-salesmen  and 
dairy  deliverymen,  and  in  order  to  gain 
an  idea  of  the  sales  problems  of  these 
firms,  decided  to  tag  along  on  two  of 
these  route  trips. 

The  immediate  result  of  these  jaunts 
were  two  calendars.  When  these  calen¬ 
dars  got  into  circulation,  other  firms, 
impressed  by  the  use  of  local  picture- 
stories  on  calendars,  also  placed  orders. 
These  included  a  retail  food  market,  a 
super  service  station,  a  tavern  and  an 
insurance  agency. 

Somewhat  similar  research  in  the 
field  of  the  building  trades,  this  time 
involving  personal  interviews  with  new 
home  owners,  resulted  in  an  order  for 
10,000  copies  of  a  12-page  plan  book 
and  home  building  promotion  book. 

In  these  interviews,  owners  of  new 
homes  were  asked  for  a  brief  outline 
of  their  reasons  for  building.  The 
theme  of  their  replies,  worked  into  the 
text  and  illustrations  of  an  attractive 
dummy,  appealed  to  subdividers,  mate¬ 
rial  dealers,  lending  institutions  and 
contractors  who  financed  the  book. 

When  one  of  the  local  dry-cleaning 
establishments  remodeled  its  plant  and 
added  new  equipment,  a  call  was  made 
on  the  owner  long  in  advance  of  the 
time  the  work  was  completed.  Explain¬ 
ing  the  facilities  of  the  creative  de¬ 
partment,  a  four-page  folder,  contain- 
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ing  a  picture-story  of  the  new  plant  was 
proposed. 

As  finally  produced,  this  story  was 
given  a  touch  of  drama  by  inviting  the 
home  economics  class  from  the  local 
high  school  to  make  a  trip  through  the 
plant  and  by  allowing  one  of  the  stu¬ 
dents  to  tell  of  the  event  in  her  own 
words,  as  part  of  the  copy  in  the  folder. 

Whenever  a  job  comes  into  the  shop 
that  seems  to  lend  itself  to  treatment  by 
the  creative  department,  Kilfoyl  ex¬ 
plains  the  service  to  the  customer  and 
asks  permission  to  submit  an  idea  and 
a  layout  for  consideration. 

A  recent  typical  result  of  this  type  of 
handling  is  a  certain  folder.  The  orig¬ 
inal  intention  of  the  customer  in  this 
case  was  simply  the  reproduction  of  a 
testimonial  letter.  In  the  finished  piece, 
as  presented  by  the  creative  department 
and  accepted  by  the  customer,  the  testi¬ 
monial  occupies  the  inside  spread  of 
the  folder,  while  the  outside  is  devoted 
to  an  exploitation  in  text  and  picture, 
of  some  of  the  results  of  the  use  of  the 
customer’s  product. 

News  stories  of  local  elections,  com¬ 
ing  conventions  and  club  and  lodge 
activities,  furnish  valuable  leads  which 
the  creative  department  follows  up. 

It  seeks  out  the  committees  in  charge 
of  these  events  in  advance,  discusses 
their  plans  with  them,  secures  what  in¬ 
formation  it  can  and  proceeds  to  work 
up  dummies  of  posters  and  other  mate¬ 
rial  which  it  believes  will  properly  pub¬ 
licize  the  affair. 

Financial  arrangements  between  the 
printer  and  the  other  members  of  the 
group  vary  according  to  circumstances. 
In  the  jobs  sold  thus  far  there  has  been 
ample  revenue  to  pay  each  one  a  fair 
return  for  his  effort. 


“rfiis  practice  tends  to  develop 
material  with  an  unusual  appeal 
to  the  prospect.** 


Price  quotations  are  handled  by  tbe 
printer  and  he  usually  bills  the  entire 
job  as  a  unit,  including  photographs, 
art  work  and  copy,  reimbursing  the 
others  when  the  bill  is  paid. 

While  it  has  been  found  necessary, 
in  tbe  operation  of  the  plan,  to  do  a 
certain  amount  of  work  on  speculation, 
this  is  kept  at  a  minimum  by  giving 
careful  thought  to  each  contemplated 
presentation  and  by  making  every  effort 
to  key  it  closely  to  the  actual  promo¬ 
tional  needs  of  the  prospective  cus¬ 
tomer. 

Kilfoyl  feels  that  the  arrangement 
fills  a  long-felt  need  in  the  small  city 
printing  business.  He  believes  that  it 
will  continue  to  show  even  greater  re¬ 
turns  as  more  business  firms  in  the 
rural  community  learn  that  they  can 
buy  such  a  service,  at  reasonable  cost. 
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PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  tdarshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  “TIDE,”  our  contemporary  covering  the  advertising  field,  lists  unique 
and  arresting  headlines  as  “Stoppers.”  Unfortunately  we  don’t  come 
across  too  many  items  that  would  earn  medals  as  “Stoppers.”  One  did 
come  along,  though,  couple  of  months  back,  from  the  Sudden  Service 
Press,  doing  business  (do  they  work  down  there?)  at  Winter  Park, 
Florida.  In  the  shape  of  a  real,  honest-to-goodness  first-of-the-month 
statement,  we  were  kinda  bowled  over  by  a  $41.40  “BALANCE  DUE” 
item.  A  tiny  asterisk  led  us  on,  however,  to:  “APRIL  FOOL  .  .  .  You 
don’t  owe  us  a  cent!  But  you  owe  it  to  yourself  to  see  that  your  state¬ 
ments  . . .”  Yes,  it  was  an  April  Fool  joke,  but  it  was  a  “Stopper,”  and  as 
such  probably  caused  quite  a  stir  in  and  around  Winter  Park.  While 
you’re  out  fishing  these  warm,  bright  afternoons,  men,  how  about  hook¬ 
ing  into  a  “Stopper”  for  yourself?  Sudden  Service’s  contribution  rates  a 
great  big  A! 


NELSON  LETTER  SERVICE,  Chamber 
of  Commerce  Bldgr.*  Oak  Park,  Illinois. 
You  do  a  nice  job  of  mimeogrraphing  a 
letter,  but  a  mimeographed  letterhead,  Mr. 
Nelson,  is  in  bad  taste  no  matter  what  you 
sell.  Don’t  you  agree? 

THE  BICKFORD  PRESS,  156  Holiday 
Avenue,  Atlanta,  Georgia.  This  shop  has 
some  kind  of  a  free  premium  offer  to  new 
customers ;  they’re  offering  Fluorescent 
Lighting  Fixtures.  The  idea  might  be  a 
good  one,  but  it  kinda  gets  lost  on  that 
post  card  .  .  .  too  much  “Food  for 
Thought?’’  Ad  Rating:  B. 

F.  R.  GRIFFIN  &  CO.,  916  Grand,  Fort 
Smith,  Arkansas.  This  shop  used  a  recent 
issue  of  its  famed  “Sunshine  Booster’’  blot¬ 
ters  to  wish  Godspeed  to  retiring  city  offi¬ 
cials,  and  say  hello  to  the  new  incumbent3 ; 
good  institutional  idea.  Ad  Rating:  A. 

HILL  CITY  PRESS,  119  West  Beech, 
Hillsboro,  Ohio.  This  shop  achieved  a 


tricky  little  reminder  by  pasting  a  business 
card  on  a  blotter  and  lining  up  one  of  the 
card’s  typelines  with  one  on  the  blotter. 
Ad  Rating:  B. 

SERVICE  PRINTERS -LAS  VEGAS 
AGE,  Inc.,  411  Fremont  St.,  Las  Vegas, 
Nevada.  “Survival  of  the  Fittest — through 
COLOR!’’  headlines  a  recent  “Blotter  of 
the  Month’’  of  this  shop.  Color  is  impor¬ 
tant,  sure,  but  let’s  keep  it  in  its  proper 
relationship.  Ad  Rating:  B. 

MOSS  PRINTING  COMPANY,  1400 
Locust  St.,  St.  Louis,  Missouri.  To  an¬ 
nounce  its  acquisition  of  new  offset  equip¬ 
ment,  Moss  got  out  a  special  red-white- 
and-blue  offset  edition  of  its  “Economoss’’ 
house  organ.  It  arrived  in  an  envelope  that 
was  even  more  flamboyant  than  the  issue; 
looked  like  a  gala  event  all  around.  Ad 
Rating:  B. 

H.  C.  LINDALL,  3706  Florida  Avenue, 
Tampa,  Florida.  To  annoixnce  his  return 
to  his  old  address,  Mr.  Lindall  sent  out  a 
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ery  will  command  attention  for  his 
messages,  create  a  better  impression 
with  prospects  and  customers,  give  his 
company  an  air  of  stability  and  pres¬ 
tige. 

Then  when  you  show  proofs  of  the 
new  letterhead  (or  invoice),  bring 
along  proofs  of  matching  envelope, 
second  sheet,  statement — all  printed  on 
the  same  color  and  finish  of  Hammer- 
mill  Bond,  with  the  same  design  and  in 
the  same  color  of  ink.  Chances  are, 
your  customer  will  thank  you  for  the 
service — and  you’ll  walk  out  with  an 
extra  order  or  two  from  the  one  origi¬ 
nal  job. 


HERE’S  a  selling  idea  that  can  help 
you  land  two  or  three  jobs  when 
your  customer  is  interested  in  only 
one.  It’s  Matched  Stationery — ^letter¬ 
heads,  second  sheets,  envelopes,  forms 
...  all  with  a  family  resemblance. 

For  your  use  Hammermill  has  pre¬ 
pared  a  folder  that  shows  seven  attrac¬ 
tive  sample  sets  of  modern  matched 
stationery.  None  of  the  headings  call 
for  costly  artwork  or  engravings.  They 
are  designed  with  standard  type  faces, 
rules  and  ornaments — t3rpe  you  can 
match  or  approximate  right  out  of 
your  own  cases. 


How  to  use  this  selling  tool 

When  a  customer  calls  you  in  for  a 
letterhead  or  invoice  order,  show  him 
with  this  folder  how  matched  station¬ 


H  The  printed  headings  in  the  Matched  Station¬ 
ery  folder  can  easily  be  adapted  to  the  needs  of 
any  customer.  Get  a  copy  and  take  it  with  you 
on  your  next  business  call.  Mail  coupon  now. 


Hammermill  Paper  Company 
Erie.  Pa.  cam^joi 

Please  send  me  the  folder  oi 
Matched  Stationery  on  Hammermil 
Bond. 

Name. . 


Position . 

(Attach  to  your  busIneM  letterhead) 


dramatically  designed  blotter  headlined 
“I’M  BACK.”  Ad  Rating:  B. 

THE  LITTLE  PRINT  SHOP,  709  22nd 
Avenue,  Tuscaloosa,  Alabama.  This  little 
shop  has  been  successful  with  government 
postals  promoting  “specials.”  A  profes¬ 
sional  typographer  could,  no  doubt,  improve 
the  card’s  appearance,  but  the  fact  that  it 
is  bringing  business  should  be  reason 
enough  for  many  another  small  shop’s  ex¬ 
periment  along  the  same  lines.  Ad  Rat¬ 
ing:  B. 

THE  SMITH  PRINTING  CO.,  Kansas 
City,  Kansas.  This  shop’s  houseorgan, 
“The  Printsmith,”  maintains  reader  inter¬ 
est  by  changing  color  of  stock  and  ink  each 
month.  Ad  Rating:  B. 

THE  EL  SMITH  PRESS,  7619  Franks- 
town  Avenue,  Pittsburgh,  Pennsylvania. 
Your  “1,000— or  100,000”  blotter  shows 
your  usual  nice  layout  touch.  Ad  Rating: 
B  plus. 

THE  HALLOCKS  GIFT  SHOP,  400 
Main  St.,  Greenport,  New  York.  George 
Hallocks,  on  a  recent  blotter  promoting  his 
Printing  Department,  went  after  business 
by  asking  “Is  Your  Letterhead  Dated?” 
Very  intelligent  angle,  especially  since  he 
illustrated  his  point  by  showing  a  block  of 
modem  typefaces.  Ad  Rating :  A. 

COAK  PRINTING  CO.,  1037  WilUams 
St.,  Jackson,  Michigan.  This  shop  got  in 
a  neat  plug  for  color  printing  on  a  patriotic 
blotter  headlined  “Show  Your  Colors.”  Ad 
Rating:  B. 

HAAG  THE  PRINTER,  311  Bellinger 
St.,  Eau  Claire,  Wisconsin.  Your  April 
calendar-blotter  was  well  laid-out  and  was 
printed  in  a  pleasing  combination  of  colors ; 
is  that  calendar  mortise  intentionally  irreg¬ 
ular?  Ad  Rating:  B. 

JAGGARS  -  CHILES  -  STOVALL,  Inc., 
1306  Marilla  St.,  Dallas,  Texas.  Still  en¬ 
joy  reading  every  word  of  every  issue  of 
“CAPS  and  lower  case.”  Ad  Rating:  A. 

WILLIAM  JASSETT,  349  Washington 
St.,  Newton,  Massachusetts.  Mr.  Jassett 
has  done  an  extremely  good-looking  blotter 
card.  Simply  done,  and  in  good  taste,  it 
merely  gives  his  name,  address,  and  a  list¬ 
ing  of  his  specialties.  Ad  Rating:  B. 

THE  STICKNEY  PRESS,  130  William 
St.,  Belleville,  New  Jersey.  The  fact  that 
you  have  made  some  kind  of  a  start  in  ad¬ 
vertising  is  good;  would  suggest  that  you 


corral  as  many  samples  of  other  printers’ 
work  as  possible.  When  you  see  what 
others  are  doing,  you  will  begin  to  realize 
the  improvements  that  can  be  made  in 
your  own  work. 

THE  COURIER  PRESS,  210  N.  Third 
St.,  Harrisburg,  Pennsylvania.  Your  little 
folder  about  “Letterheads  with  a  Handle¬ 
bar  Moustache”  is  directed  along  the  right 
line ;  would  suggest  a  new  edition,  however, 
with  a  little  less  talk,  and  a  lot  of  “before- 
and-after”  suggestions.  Ad  Rating:  B. 

ACME  STAMP  &  PRINTING  CO.,  Sl72 
Post  St.,  Spokane,  Washingfton.  This  firm 
believes  in  regular  mailings,  and  has  a 
knack  for  sending  out  very  useful  items, 
such  as  sales  tax  schedules  (for  local  mer¬ 
chants).  How  about  employing  a  good  ar¬ 
tist  to  give  your  mailings  a  more  “created” 
look? 

GEORGE  BEYERS,  2006  South  Pine  St., 
Little  Rock,  Arkansas.  You  certainly 
couldn’t  find  a  more  modern  medium  for 
your  message  (a  Reply-O-Blotter),  but 
your  method  of  presenting  it  (layout  and 
typesetting)  is  almost  hopelessly  outdated. 
Ad  Rating:  B. 

THE  EXCELSIOR  PRESS,  Norridge- 
wock,  Maine.  I  realize,  Mr.  Spaulding,  that 
you  operate  a  small  shop  in  a  small  com¬ 
munity,  but  I’ve  seen  good-looking,  effec¬ 
tive  advertising  come  out  of  one-man,  one- 
press  shops.  I’m  afraid  your  blotter  couldn’t 
be  called  “advertising.”  Please  write  to 
some  of  the  printers  mentioned  in  these 
pages ;  compare  their  work  with  yours ; 
I’m  sure  you’ll  see  what  I  mean. 

WEBB  PUBLISHING  CO.,  St.  Paul, 
Minnesota.  Recently  I  reviewed  Webb’s 
new  “Visua Letter.”  I  returned  the  letter’s 
coupon  for  a  booklet  that  was  offered.  I 
had  an  acknowledgment,  a  month  later, 
offering  to  sell  me  the  book  (originally 
offered  gratis)  for  a  dollar.  Excellent 
follow-up,  I  must  say  I 

ASTON  PRINTING  CO.,  632  First  St., 
Detroit,  Michigan.  This  firm,  apparently 
specializing  in  the  creation  and  production 
of  window  and  poster  display  material, 
sends  out  unique  and  interesting-looking 
bulletins  to  promote  its  business.  Specific 
display  problems  are  illustrated  on  an 
8)4x11  sheet;  further  interest  is  added  by 
reproducing  “Graphic  Arts  Oddities”  on 
the  bottom  of  the  sheet.  Ad  Rating :  A. 
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HAMMOND  MACHINERY  BUILDERS,  INC. 


612  DOUGLAS  AVE 


Easrern  Branch  —  71  West  23rd  Street,  New  York  City 


Here  is  a  man  work¬ 
ing  on  a  HAMMOND 
GUDER  TRIMOSAW. 
He's  a  student  at  Chicago 
Typographical  Union's 
School  of  Printing.  They 
chose  the  GLIDER  be¬ 
cause  of  its  .  .  .  "accu¬ 
racy,  operating  ease, 
simplified  adjustments, 
ball  bearing  table,  rigid¬ 
ity  of  construction  and 
streamlined  design." 
They  tested  it  on  every¬ 
thing  from  "plain  cutting 
to  the  most  intricate 
angle  formations"  and 
found  that  it  "far  excelled 
anything  on  the  market 
today."  A  GLIDER  in 
your  plant  will  save 
untold  makeup  time, 
permit  more  sawing 
operations  that  will  facil¬ 
itate  makeup  and  add  to 
general  appearance  of 
finished  pages.  Write 
TODAY  for  literature. 


V/Pf 

iwfi  a  HiSTEB  FBINTEB 

b4f  MG/ll^  Q,  ^e^4e/^ 


'k  Demand  for  skilled  printers  is  step¬ 
ping  up,  along  with  the  general  de¬ 
mand  for  trained  workers  in  other 
fields.  In  the  swing  toward  more  speed 
and  top  earnings,  there’s  always  the 
temptation  for  the  young  worker  who 
has  not  reached  the  peak  in  his  own 
profession,  to  experiment  in  other  fields 
that  may  pay  more  for  the  present. 

“Before  considering  such  a  move,” 
advises  Edwin  B.  Gillespie,  president 
of  Bertsch  and  Cooper,  one  of  Chi¬ 
cago’s  outstanding  typography  houses, 
“it’s  worth  thinking  ahead,  of  the  time 
you’d  like  to  be  a  master  in  some  field 
of  work. 

“1  disliked  this  business  of  typeset¬ 
ting  for  years,”  he  confessed,  “and  was 
constantly  looking  for  a  chance  to  get 
into  another  type  of  job.” 

Each  time,  however,  he  drifted  back, 
because  he  knew  more  about  printing 
than  anything  else.  Finally,  he  deter¬ 
mined  that  if  he  was  going  to  work  at 
typesetting,  he  would  master  his  craft. 

“I  was  amazed  at  the  difference  be¬ 
tween  the  job  satisfaction  I  began  to 
feel,  once  I  had  made  that  decision, 
with  the  attitude  I  had  when  I  was 
just  drifting  and  getting  by.  It’s  a  won- 
-  derful  fueling,  how  earnest  interest  in 
mastering  a  craft  wins  friends  and  com¬ 
mands  respect.” 

It  was  in  a  rush  period  almost  as 
busy  as  the  one  we’re  experiencing  to¬ 


day  when  Printer  Gillespie  “got  next 
to  himself,”  as  he  puts  it  today.  He 
went  into  a  large  typesetting  and  com¬ 
posing  room,  and  was  the  last  man  of 
a  force  of  125  to  be  put  on. 

“The  first  job  I  set  in  that  plant,”  he 
told  us,  “was  so  bad  that  I  found  an¬ 
other  man  re-setting  it  the  same  day.” 

That  disgusted  him.  He  decided  he 
had  to  do  something  about  his  work  or 
he’d  be  fired.  He  took  an  extra  proof 
of  the  next  job  and  realized  it  wasn’t 
much  better  than  the  first.  While  it 
was  being  proof-read,  he  re-spaced  and 
re-set  some  of  the  lines,  in  an  effort  at 
some  improvement.  He  got  the  job 
back  and  made  the  corrections  marked, 
plus  the  re-spacing  and  re-setting  he 
had  figured  out,  and  finally  let  it  go. 
It  did  not  require  any  more  revision. 

“After  that,”  Mr.  Gillespie  told  us, 
“I  got  the  habit  of  taking  an  extra 
proof  for  my  own  file,  for  every  job  I 
did,  and  studying  it  immediately  after 
it  went  out,  for  any  possible  improve¬ 
ments  that  could  be  made.  When  the 
proof  came  back  for  correction,  1  knew 
what  needed  to  be  done.  By  doing  this 
constantly,  my  typesetting  became  so 
good  that  other  men  on  the  floor  came 
to  my  frame  to  find  out  how  I  did  it.” 

By  the  end  of  three  months,  when 
the  slack  season  came  and  the  force 
was  being  laid  off,  down  to  the  13  reg- 
( Continued  on  page  56) 
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The  most  flexible 


^  on  the  market  today. 

Type  set  at  less  cost  .  .  . 
in  less  time  ...  in  better 

condition. 

LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de¬ 
scriptions,  mentioning  how  matrices 
run  in  machine,  condition  of  lugs, 
teeth,  side  wails.  We  buy,  sell,  trade 
in  all  kinds  Linotype- Intertype  equip¬ 
ment. 

MONTGOMERY  &  BACON  CO. 

Frank  A.  Montgomery,  Owner 

Towanda  Pennsylvania 


ACCURATE 

EFFICIENT 

ECONOMICAL 


Sold  on  a  Money- Back  Guarantee 

Writm  for  Folder 

C.  B.  NELSON  &  CO. 

720  South  Dearborn  St.  Chicago,  III. 


lypistiiiiiG 

QUtSIlOOS 


answered  by 
H.  C.  ROCKWELL 


Worn  Adjusting  Bar 
Affects  ‘brimming”  Slugs 

Q  Enclosed  you  will  please  find  two 
m  specimens. 

Specimen  No.  1  is  the  finished  joh 
after  papering  the  left  slug  ( which  took 
up  several  hours)  as  it  is  a  four  page 
policy  and  Specimen  2  is  solid  after 
omitting  the  leads,  as  the  Linotyper  to 
whom  we  give  our  work  claims  the 
ridiculous  to  wit:  that  our  leads  must 
be  crooked  or  nicked. 

We  sent  him  back  the  customer's 
proof  which  was  returned  to  us  with  the 
notation  to  be  sure  that  the  type  is  even 
in  the  center.  W e  marked  the  bad  lines 
for  him  to  change,  this  he  refused  to 
do,  claiming  that  no  Linotyper  in  the 
city  can  give  us  a  better  fob.  Of  course 
we  know  different.  He  burst  into  our 
shop  with  fire  in  his  eyes,  shaking  a 
micrometer  and  showing  us  that  it  is 
even,  and  crying  that  it  is  his  Bible. 
We  have  been  complaining  to  him 
about  several  jobs  lately  and  his  re¬ 
mark  was,  that  out  of  a  hundred  cus¬ 
tomers,  we  are  the  only  ones  that  com¬ 
plain.  True,  the  others  do  not  know 
what  it  is  all  about.  His  work  is  done 
on  a  Model  5  Linotype.  The  letters  will 
not  line  up  even  with  slugs  trimmed  end 
to  end.  They  cast  higher  on  slug  body 
at  right  end. 

H.  M.,  Jersey  City,  N.  /. 


A  Specimen  sheets  enclosed  with 
F\m  your  letter  indicate  a  condition 
on  the  Model  5  machine  producing 
them  which  through  constant  cumula¬ 
tive  wear  over  a  long  period  of  time  has 
reached  the  point  where  its  elimination 
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Ordinary  type  form,  with  cuts,  and  a  rubber-plate  form,  as  used  in  the 
New  Era  multi-process  press 


NEW  ERA  multi-process  presses  print  from  small,  inexpensive 
forms  of  ordinary  type  or  machine  composition,  with  ordinary 
engravings  or  electrotypes.  Rubber  printing  plates  also  are 
used  extensively.  No  curved  plates  are  required. 

The  presses  are  unit-built  and  available  for  various  com¬ 
binations  of  printing  and  finishing  operations.  Any  number 
of  colors  can  be  printed,  on  one  or  both  sides  of  the  web.  Once 
through  the  press  completes  the  job.  Stocks  used  range  from 
onionskin  to  .050  board  and  a  wide  range  of  special  materials 
such  as  silk,  other  kinds  of  cloth,  gummed  paper,  etc. 

Note  especially  that  any  New  Era  press  can  be  used  for  a 
wide  range  of  work  (see  list  at  left) ;  and  that  all  New  Era 
presses  are  built  to  stand  up  under  continuous  high-speed 
operation. 

When  writing  for  Catalog,  please  mention  the  kinds  of 
work  in  which  you  are  interested. 


NEW  ERA  MANUFACTURING  COMPANY 

371  Eleventh  Avenue  Paterson,  New  Jersey 


TICKETS 

LABELS 

TAGS 

CHECKS 

ZIG-ZAG 

FORMS 


I  SNAP-OUTS 

I  OFFICE 
I  FORMS 

MATCH  BOOK 
COVERS 

CARTONS 

AW  OTHER  PRODUCTS 

• 

ALL  ON 
ONE  MACHINE 


is  essential  to  restore  accurate  face 
alignment  upon  the  slug  body. 

The  adjusting  bar  in  the  front  first 
elevator  jaw,  upon  which  upper  ears  of 
mats  ride  in  and  out,  and  which  is 
thrust  solidly  up  against  them  in  justi¬ 
fication,  lockup  and  cast,  is  originally  a 
true  straight-edge  face,  for  alignment 
accuracy  upon  the  slug  body. 

Wear  upon  this  bar  face  is  obviously 
greatest  at  the  right  where  mats  travel 
most,  and  in  the  news  matter  single  col¬ 
umn  area.  Toward  the  left,  with  less 
use,  the  bar  face  may  show  practic^y 
no  wear,  while  at  the  right  a  point  or 
so  is  visible.  The  upper  ears  of  mats 
now  ride  and  lock  up  and  cast  cone- 
spondingly  lower  at  that  point,  and 
(being  inverted)  the  letters  are  corre¬ 
spondingly  above  their  proper  position 
upon  the  slug  body.  The  upper  face  of 
the  bar  has  now  become  an  irregular 
curve — it  is  no  longer  a  straight  sur¬ 
face.  Shorter  lines  may  now  show  this 
variation  as  much  as  longer  lines  which 
take  their  face  alignment  from  the  un¬ 
worn  bar  face  area  to  the  left,  but  the 
tops  of  cap  letters  at  right  end  of  slug 
where  this  wear  becomes  excessive  may 
cast  so  high  upon  the  slug  body  as  to 
overhang  the  slug  body,  making  it  nec¬ 
essary  to  withdraw  the  left-hand  trim 
to  protect  them. 

A  new  adjusting  bar  properly  in¬ 
stalled  will  usually  correct  such  prob¬ 
lems  of  alignment. 

As  first  stated,  this  condition  ap¬ 
proaches  gradually  with  long  use. 


SAWLINER 

HAS  EVERYTHING 

72  Pica  Gaugre  adjustable  to  points; 
safe,  positive  Workholder ;  V-Belt ;  Ball 
Bearing  Mandrel;  Miter  Gauge  and 
Miter  Vise  and  Trimsteel  Saw  Blade. 
Cabinet  Model  $25.00  extra. 

Writ*  for  Details 

Milwaukee  Saw  Trimmer  Corp. 

612  E.  Clybourn  St.  Milwaukee,  Wis. 


YOUR  OPPORTUNITY 

COUPON 


I 

I 


fASTE  ON  YOUR  LETTERHEAD  AND  MAIL  NOW! 


A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 

Send  check  for  $2,27  to 

GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
Chicago,  III. 


EVER  READY  LABEL  CORP. 

1 55  EAST  25th  STREET 
NEW  YORK  CITY 

I  would  like  to  have  the  com¬ 
plete  Ever  Ready  Profit  Plan 
by  return  mail.  If  other  print¬ 
ers  can  pick  up  extra  dollars 
and  extra  customers  every 
year.  I'd  like  to  learn  HOW. 


Name. 


Address 

City 

State 
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RODNEY  B.  JANES  &  COMPANY 

333  EAST  AVE.  DEPT.  20  ROCHESTER,  N.  Y. 
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YOU’RE  MONEY  AHEAD 
WHEN  COMPO’S  STRIP 
MATERIALS  ARE  USED 


•  If  there’s  a  lockup,  makeup  or  makeready  prob* 
lem  in  your  plant.  C^po  Handflnished  Rule  and 
other  strip  material  will  tend  to  solve  each  and 
every  problem — cast  from  hi-teet  raw  material 
they  make  for  quicker  time  at  lower  costs. 

HANDFINISHED  LEADS  AND 

RULE  SLUGS 


now  only 

15  Vie  pm  lb. 


now  only 

11c  lb. 


•  All  rule  faces  in  stock.  2  to  36  pt.  100  lbs.  min¬ 
imum.  Order  can  be  assorted  rules  and  spacing 
materials.  Immediate  shipment.  These  low  prices 
compel  us  to  request  check  vrith  order  to  elim¬ 
inate  bookkeepins.  Wall  chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  WacUer  Drive  Chicago,  III. 


SAVE  TIIIO: 

nr\%Mor\ 


THIRDS 


ON  YOUR  RULED  FORM 

COMPOSITION  costs: 


WITH  THE 

UNIVERSAL 

MONO-TARULAR 

BROACH 


ACCURATE' 

ECONOMICAL' 

• 

Mott  Outstanding 
and  Vartatila 
M  a  t  h  a  d  of 
RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL 
PARTICULARS 


PATENT  No’ 
2.153.BW 


UNIVERSAL  MONO-TABULAR  CORP. 


1905  BRYAN  ST. 


DALLAS.  TEXAS 


1 


w 

HAYWOOD  H.  HUNT  |j 

Capitalization  Question  P 

JTe’vc  been  having  a  discussion  P 
•  here  in  our  office  regarding  the  |  i 
capitalization  of  the  word  **0'CL0CKr  | 
Should  it  he  **o*Clock"  or  *‘0*clock'’  in  I ' 
a  line  of  display  in  which  caps  and  I 
lower  case  are  being  used?  In  the  line 
under  discussion,  both  and  % 

**P.M.**  are  set  in  caps. 

R.  M.  S.,  Buffalo,  N.  Y. 


A  Since  “o’clock”  is  an  abbreviation 
•  of  “of  the  clock”  we  would  be  in¬ 
clined  to  make  it  read  “o’Clock”  if  we 
were  setting  anything  in  display.  How. 
ever,  it  may  be  that  some  proofreaders 
would  make  the  opposite  decision. 
While  we  have  the  opportunity,  we  will 
also  state  our  opinion  on  the  matter  of 
capitalization  in  general — and  not  nec¬ 
essarily  backed  by  any  of  the  great  au¬ 
thorities.  Our  observation  has  been 
that  newspapers  generally  capitalize 
the  first  word  of  every  line  of  a  head¬ 
ing  that  may  be  set  in  caps  and  lower 
case.  Maybe  this  has  affected  capitali¬ 
zation  among  commercial  printers. 
While  we  feel  that  some  capitalization 
is  necessary  and  desirable  in  ordinary 
display  composition  where  cape  and 
lower  case  are  used,  we  often  see  a 
lack  of  uniformity  and  a  style  that  gets 
under  the  skin.  For  instance: 


The  First  Annual  Meeting 
of  the  Blues  for  an  Outing 

looks  better  to  us  than  would  the  same 
line  with  every  word  capitalized. 

The  First  Annual  Meeting 
Of  The  Blues  For  An  Out- 
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Craftsman  cutters  begin  with  a  one-piece  base 
casting  to  provide  a  substantial  foundation.  Cut¬ 
ting  table  is  substantially  ribbed  to  eliminate 
warping  and  weaving.  When  set,  the  back  gauge 
is  locked  immovably  in  position.  The  knife  is 
pulled  —  not  pushed  —  through  the  stock.  The 
cutter  cannot  accidentally  repeat.  All  cutting 
controls  are  within  easy  reach  of  the  operator. 
Brake  is  self-adjusting  and  motor  mounted  be¬ 
low  cutting  table  out  of  the  way  where  oil 
cannot  drip  on  the  stock. 

Under  present  conditions,  we  cannot  guarantee 
immediate  shipment  on  any  C  &  P  equipment. 
So  again  we  suggest,  "Plan  now  for  the  future." 


Your  plant  doubtless  did  not  grow  to  its  present 
size  overnight.  Only  careful,  consistent,  steady 
planning  brought  it  to  its  condition  today. 

So,  even  in  times  of  capacity  production,  plan¬ 
ning  for  the  future  must  continue. 

Take  this  question  of  paper  cutters  for  example. 
No  matter  when  you  buy  a  cutter  and  no  matter 
what  the  size  of  that  cutter— the  most  outstand¬ 
ing  consideration  is  accuracy. 

Today— as  always— every  feature  of  the  Crafts¬ 
man  34'A-inch  hand  clamp  power  cutter  is 
designed  to  produce  and  keep  producing  this 
vital  factor— accuracy. 


THE  CHANDLER  &  PRICE  COMPANY  •  Cleveland,  Ohio 

New  York  — Grand  Central  Palace  Ch ica g o  —  Tra n s porta t  ion  Building 


480  Lexington  Avenue 


608  S.  Dearborn  Street 


W—  R«'« ..rc«?Sfa 


Tell  US  " 

\  '5»^  cng  M<»<^2!ettP 


''«V;  f°,uVlndu»''’ 

J^ve  w^*^dv* OP****'®*"  , 

•ccut*t*  ^tfi»Wete»  .  ^det* 


S»fOot  •''**  .  Kepe»*  ® 

sfs^". »s.fi 

STRIPFOUNDERS 

SIR  Shsrman  Street  Chicago/  Illinois 

I  Sterling  Begister  Nuts 


Valuable  Narrow  Mar- 
Kin  Quoins — Size  No.  1 
— 18  points  when  closed. 
Can  also  register  wood 
mounted 
plates.  $3.50 
per  dozen  with 
wrench.  Circu- 
lar  available. 

Order  today. 


The  Printing  Machinery  Co. 
436  Commercial  Sq.  Cincinnati,  O. 


S^ecu'l  n 


“It'i  processed  . .  to  Lie  Flat” 

THE  GUMMED  PRODUCTS  COMPANY 
Offices  Troy,  Ohio 


It  is  the  same  old  story  of  a  little 
sugar  in  the  coflFee  adding  something, 
but  too  much  sugar  destroying  the 
coflFee — or  all-display  being  no  display. 
We  believe  that  considerable  latitude 
may  be  allowed  with  A.M.,  P.M.,  etc. 
and  have  seen  them  used,  in  caps,  in 
lower  case,  and  in  small  caps — and  all 
three  ways  looked  well.  We  do,  how¬ 
ever,  like  to  see  very  little  space  be¬ 
tween  them. 

»  « 

Adhesives  for  Mounted  Plates 

QThis  may  not  be  the  proper  de- 
■  partment  of  your  publication  to 
consult,  but  since  we  get  engravings 
and  electrotypes  started  on  their  way- 
locked  and  registered  for  press — we 
thought  that  the  composing  room  sec¬ 
tion  might  be  able  to  answer  our  query: 
What  success  is  had  with  the  cements 
that  are  being  used  to  mount  engrav¬ 
ings  and  electrotypes  on  wood.  Can 
they  be  relied  on  to  hold  on  the  press¬ 
or  are  plates  apt  to  come  loose  when 
cemented  on  wood  bases? 

R.  T.  W.,  Spokane,  Wash. 

A  Maybe  this  is  the  wrong  depart- 
•  ment  to  answer  your  question,  but 
we  will  at  least  see  if  we  can  get  by 
our  editor.  We  have  not  personally  had 
much  experience  with  such  cement 
mounting,  but  have  seen  plates  mounted 
in  various  places  for  the  last  two  or 
three  years,  and  those  who  have  used 
them  have  been  well  pleased  with  re¬ 
sults  obtained.  It  certainly  is  a  con¬ 
venience  to  be  able  to  get  a  plate  with 
several  small  subjects  on  it  and  be 
able  to  saw  them  apart  without  having 
to  do  fussy  tacking  or  running  the  risk 
of  running  the  saw  into  nails  if  the 
plate  is  already  nailed  on  plate.  We 
have  seen  and  used  zinc  tint  blocks 
mounted  this  way  for  a  considerable 
time,  and  have  not  known  any  of  them 
to  come  oflF  their  base  on  press.  This 
material  comes  from  the  manufacturer 
already  mounted,  and  may  be  safer  to 
( Continued  on  page  57) 
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*1*HIS  is  your  standing  invitation  to  quality. 
L  For  better  reproduction  under  all  conditions 
B  you  can't  beat  Mercury  Blankets  and  Rollers. 

Their  great  durability,  economy  and  scientiii- 
cally  uniform  quality  have  won  them  enduring 
f  friendship  in  pressrooms  throughout  America. 


RHPID  ROLIER  [OmPRnV 

D.  M.  RAPPORT.  Pres.  Federal  at  26th  Street,  CHICAGO 
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REBUILT  to  fully  satisfy 

tough  and  exacting 
production  schedules 

2  Kelly  B  Specials 
No.  1,  No.  2  Kelly  Units 
2  Miehle  Verticals 
No.  3,  4,  2/0,  4/0  and  5/0 
Miehle  Cylinders 
Miller  20  x  26  Simplex 
Babcock  No.  5-4R  Press  with 
Dexter  Feeder  and  CED 
(30  X  43) 

10  Linotypes  and  Intertypes 
Challenge  C  Drill,  Nelson  Saw 

TYPE  &  PRESS  of  ILLINOIS 

A  Reliable  Source  of  Supply 

220  South  Jefferson,  Chicago 


PHOIOmfCHfllllCfll 
OUfSlIOOS 


IN  THE  CENTER  OF  MID-TOWN  NEWYORN 
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“OFFSET” 


spraying  evenly  over  the  printed 
sheet  certain  particles  of  a  cer¬ 
tain  pre-determined  size. 

The  Frazier  Process  is  based 
on  that  fact.  In  its  very  sim¬ 
ple  method  these  particles  are 
ground  to  the  proper  size  and 
kept  that  size.  This  insoluble 
powder  used  in  this  method  is 
agitated  in  water,  and  in  that 
condition  is  sprayed  upon  the 
printed  sheet.  The  fact  that  the  particle  size  is  rigidly  controlled 
and  that  it  remains  in  its  original  size  offers  the  basis  for  this 
CERTAIN  OFFSET  PREVENTION. 

The  growing  acceptance  by  many  printers  and  lithographers  of 
the  FRAZIER  OFFSET  SPRAY  GUN  indicates  the  true  value  of  this 
system.  We  now  have  a  new  gun  with  a  new  spray  head  which  is 
being  offered  to  the  trade.  The  head  illustrated  above  is  new  in  de¬ 
sign,  new  in  conception,  new  in  its  simplicity,  and  new  in  its  freedom 
from  mechanical  failure.  It  offers  an  improvement  in  spraying  as  it 
gives  better  atomization,  better  fanning  and  certain  action. 

If  your  pressroom  is  dirty  from  flying  spray  from  the  ordinary  off¬ 
set  solutions  used,  you  will  welcome  the  cleanliness  afforded  by  this 
method.  If  you  have  that  rough  sandpaper  feel  to  your  printed 
sheets,  you  will  then  welcome  the  absolutely  smooth  sheets  when 
sprayed  the  Frazier  way.  If  you  have  difficulties  with  gloss  inks, 
then  you  will  welcome  the  certain  offset  qualities  coming  from  con¬ 
trolled  particle  size  which  the  Frazier  process  offers.  If  your  expendi¬ 
tures  on  spray  solutions  are  too  much,  you  will  be  glad  to  know  that 
spray  material  for  spraying  the  Frazier  way  costs  about  8c  per  gallon. 

This  finely  ground  powder,  insoluble  in  water,  is  now  available  in 
liquid  form  for  use  in  other  types  of  spray  guns  than  the  Frazier; 
and  the  same  effectiveness  and  cleanliness  and  offset  prevention 
can  be  obtained.  This  powder  is  not  in  solution,  does  not  lose  its  par¬ 
ticle  size  and  is  held  in  suspension  in  water.  It  contains  no  wax, 
alcohol  or  gums.  It  can  be  used  in  any  of  the  various  spray  guns. 

SAM’L  BINGHAM’S  SON  MFG.  CO. 


CHICAGO 


atlahta 

DALLAS 

rr.  LOUIS 


CLEVELAND 

HOUSTON 

MINNEAPOLIS 


NASHVILLE 

INDIANAPOLIS 

PITTSBURGH 


DES  MOINES 
KALAMAZOO 
SPRINGFIELD,  O. 


DETROIT 
KANSAS  CITY 
OKLAHOMA  CITY 


TON  TOUCH 

TYMPAH 

is  really 
iough! 


So  touch  that  a 
25  X  88  sheet  will 
support  a  dead 
wc^ht  ^  2450  lbs  I 
TON  TOUGH 

TTMPAN  is.  ^  _ ,  . 

noted  also  for  uniform  surface,  freedom  fpoin 
lump*  and  absence  of  brittle  spots.  Doesn  t 
warp,  cockle  or  sag.  Ask  your  paper  merchant 
or  imte  us  for  press-size  sample,  also  for  sam* 
pies  of  our  water  rei>dlent  and  white  sign,  die 
wipe  and  manifold. 

Central  Paper  Co.,  Inc.  •  Muskegon,  Mich. 
71 


/^TIS 


ana 


Visit  your  ATF  Branch  TODAY! 


verything 

for  Printers  •  Letterpress  or  Offset 

AMERICAN  TYPE  FOUNDERS 


Covcrwcll 
Prinii^  Inky’ 

MANUFACTURED  BY 
j*1ariin  ^Driscoll  &  Co. 

CHICAGO 


chimerical.  Among  independent  in- 
ventors,  William  C.  Huebner  is  giving 
much  attention  to  the  subject,  and  it  is 
possible  that  we  shall  soon  see  a  relia¬ 
ble  machine  on  the  market  for  the  pur¬ 
pose  of  the  photolithographer. 

Photolitho  reproductions  (with  the 
exception  of  collotype)  are  either  in 
line  or  halftone,  the  latter  images  re¬ 
quiring  exposure  through  a  halftone 
screen,  an  operation  involving  coordina¬ 
tion  of  several  optical  factors — ^lens 
aperture,  screen  distance  and  camera 
extension.  To  aid  the  photographer  by 
placing  halftone  photography  on  a  more 
certain  basis,  diaphragm  controls  have 
long  been  on  the  market  for  determin¬ 
ing  the  correct  size  of  lens  aperture 
(stop)  for  any  camera  extension,  and 
with  any  screen  ruling.  The  latest  in 
the  way  of  diaphragm  controls  are  the 
devices  offered  by  R.  R.  Robertson  and 
R.  P.  Newick,  both  intended  for  pho¬ 
tolithography,  and  both  automatically 
operated.  The  day  of  halftone  photog¬ 
raphy  by  “rule  and  thumb”  is  nearing 
an  end :  diaphragm  controls  do  not  dis¬ 
pense  with  the  knowledge  and  skill  of 
the  halftone  photographer,  rather,  they 
help  him  to  turn  out  negatives  of 
greater  uniformity,  regardless  of  size 
or  scale  of  reproduction. 

Another  device  of  aid  to  the  photog¬ 
rapher  is  the  photoelectrically-operated 
“Totalux,”  a  product  of  General  Elec¬ 
tric,  and  intended  to  compensate  for 
fluctuations  in  camera  lights.  Once  the 
proper  volume  of  light  has  been  deter¬ 
mined  for  a  correct  exposure,  the 
Totalux  controls  fluctuations  in  elec¬ 
trical  current  by  automatically  keep¬ 
ing  the  camera  lamps  in  operation  un¬ 
til  the  required  volume  of  light  has 
been  allowed  to  fall  on  the  copy. 

Halftone  negatives  in  photolithogra¬ 
phy  are  of  the  “highlight”  type,  in 
which  the  lighter  tones  of  the  copy  are 
represented  by  small  sized  dots.  To 
achieve  such  results  in  the  halftone 
image,  special  lens  stops  and  devices 
have  long  been  in  use,  though  recently 
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Origin  and  Principle  of  Lithography  • 

Photolithography  {Copy  for  the  Purpose) 

Wet  Collodion  Process 
Dry  Plates,  Films,  Negative  Paper  -  -  - 

Photographic  Equipment  {Line  Photography) 
Halftone  Photography  ------ 

Color  Photography  ------- 

Halftone  Color  Reproduction  {Submarine  Develop¬ 
ment,  Staining  and  Ground  Glass  Processes) 

Dot  Etching  Methods  ------ 

Graining  of  Metal  Plates  -  -  -  •  - 

Albumen  Process  of  Litho  Platemaking 
Miscellaneous  Printing  Methods  -  -  - 

Intaglio,  Offset  Processes  {Deep-Etch  Platemaking 
Hand  Transferring,  Proving  -  -  -  -  - 

Pressplates  by  Projection  -  -  -  - 

Planography  -  --  --  --  - 

Photocomposing  {Photographic  Type  Composition 
Offset  Pressmanship  ------ 

Proper  Name  Index  ------ 

Subject  Index  -  -  -  -  •  • 
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Z79 


en.  C#. 


table  J2  X  18 

CHIP  DISPOSAL 
.  • 

A  OTUSTABLE 
GAUGES  $  STOPS 


A  RELIABLE  $ 
CASTING  BOX 


the  Fluorographic  process  has  made  its 
appearance,  the  process  depending  on 
the  use  of  a  copy  prepared  with  a  spe¬ 
cial  solvent  absorbing  ultra-violet  and 
which  is  mixed  with  the  pigments.  The 
copy  so  prepared  is  given  a  supple¬ 
mentary  exposure  through  a  filter  trans¬ 
mitting  only  ultra-violet,  which  rays  are 
reflected  from  the  untreated  areas  of 
the  copy  and  assist  in  eliminating  the 
halftone  dot  formation  present  in  the 
corresponding  parts  of  the  halftone 
image. 

Contrary  to  the  Fluorographic  proc¬ 
ess,  the  method  patented 


lOx  14 
BENCH 
MODEL 


CompUfa 

with 

Elactrie 

Prahaatad 

Platans 


(U.S.P. 

2,238,483)  by  John  A.  C.  Yule  depends 
on  the  preparation  of  colored  copies 
with  pigments  incorporating  predeter¬ 
mined  amounts  of  a  material  possessing 
ultra-violet  reflectivity.  In  producing 
three-color  separation  negatives  from 
such  copy,  an  ultra-violet  filter  is  used 
for  the  yellow  plate ;  an  infra-red  filter 
for  the  red  plate;  and  a  red  filter  for 
the  blue  plate. 

Dry  plates,  films  and  negative  papers 
have  found  a  warm  welcome  in  photo- 
litho  galleries,  more  or  less  to  the  ex¬ 
clusion  of  wet  collodion  and  color-sen¬ 
sitized  collodion  emulsion.  Stripfilm, 
widely  popular  in  photoengraving,  also 
is  being  employed  for  photolitho  im¬ 
ages,  particularly  those  requiring  lat¬ 
eral  reversal. 

The  gelatin  negative  materials  used 
in  photolithography  frequently  are  of 
large  size,  necessitating  careful  appli¬ 
cation  of  developer  so  as  to  avoid 
streaks  in  continuous  tone  and  halftone 
images.  Attention  has  been  called  to 
the  utility  of  modem  wetting  agents, 
such  as  Aerosol,  which  cause  develop¬ 
ing  solutions  to  creep  over  the  exposed 
film  in  a  smooth  and  even  wave,  wet¬ 
ting  the  film  thoroughly,  and  assuring 
quick  penetration  of  the  developer. 

Dot  etching  continues  to  be  a  favored 
method  of  tone-correcting  halftone  im¬ 
ages,  and  a  special  Kemikal  Retuch  kit 
has  been  introduced,  the  kit  containing 
preparations  for  local  etching  of  half¬ 
tone  images  without  the  necessity  of 
staging  on  the  plate  or  film.  A  process 
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Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-In 
Electric  platen  preheating  units. 

Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 
If  oMi/eeturMl  hr 

STEREOTYPE  EQUIPMENT  CO. 
2815-El  IRVING  PARK  ROAD,  CHICAGO 


mmMouM  TODnVw 

. .  .THE  CUMMED  PAPER 
SAMPLE  1001  OF  TOMOIlOW 

Cuotiiit.. 


•  •  Easy  to  Handle 
Supplies  Selling  Tools 


MID  STATES  GUMMED  PAPER  CO. 


34 


Unconditionally  Gnarnnteed 


USE  MODELS  27  and  28 

NOW  40%  DISCOUNT 

Model  27—5  Wheels,  $12.  tT  90  N»t 
40%  off  Is  $4.80— or _ 

Model  28—6  Wheels,  $14.  fO  JA  ||||| 

40%  off  is  $5.60— or W-W  HOI 

You  profit  by  using  good  equip* 
ment.  Do  your  numbering  work  with 
new  Modem  Roberts  Numbering 
Machines  exceptionaliy  low 
prices — Inventory  your  stock 
now  and  order  direct.  Remem* 
ber!  there's  10%  trade*in 
allowance. 


The  Roberts  Numbering  Machine  Co.,  694-7 1 0  Jamaica  Ave., Brooklyn, N.Y. 


kJuch  hospitality  as  must  have 
characterized  the  stately  homes  of 
Maryland's  early  settlers  plus 
194rs  finest  accommodations  have 
made  the  city's  newest  and  largest 
hotel  "Host  to  Most  Who  Visit  Bal¬ 
timore."  Quite  naturally  most 
people  prefer  such  a  combination. 


Baltimore ’s  famous 

LORD  BALTIMORE  HOTEL 
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of  dot  etching  by  Paul  H.  Jamieson 
(U.S.P.  2^06,190)  is  based  on  the  pre¬ 
liminary  partial  hydration  of  the  gela¬ 
tin  emulsion  image,  after  which  iodin 
is  applied,  the  aim  apparently  being  to 
convert  the  silver  of  the  image  into 
silver  iodid,  which  is  more  soluble  in 
Farmer’s  reducer  and  iodi-cyanid,  pop¬ 
ular  reducers  in  dot  etching  procedure. 

In  connection  with  Fanner’s  reducer, 
one  of  it6  constituents,  potassium  ferri- 
cyanid,  may  be  subject  to  governmental 
regulation  in  view  of  the  National  De¬ 
fense  program.  A  substitute  for  the 
compound  is  announced  by  the  Ameri¬ 
can  Cyanamid  &  Chemical  Company 
under  the  name  Redsol  Crystals^  which 
is  cheaper  than  the  genuine  article, 
and  usable  in  any  formula  containing 
potassium  ferricyanid. 

Zinc  and  aluminum  have  been  the 
mainstays  as  litho  printing  surfaces  for 
offset  presses,  but  stainless  steel  plates 
are  being  given  some  consideration,  and 
have  produced  good  results.  A  number 
of  methods  also  have  been  put  forth 
which  embody  paper  or  parchment  sup¬ 
ports  for  the  photolitho  image;  such 
processes  still  are  in  the  experimental 
stage,  and  await  further  research  and 
extended  practical  trials. 

In  coating  litho  pressplatee  with 
light-sensitive  solutions,  the  Stator  ma¬ 
chine,  a  German  invention,  dispenses 
with  the  rotating  whirler  principle  in 
favor  of  an  arrangement  in  which  the 
metal  plate  is  vertically  drawn  through 
a  trough  of  sensitizer.  A  heating  unit 
incorporated  in  the  device  dries  the 
coating  after  it  passes  under  a  squeegee, 
the  latter  removing  excess  solution  and 
promoting  an  even  coating. 

Projection  of  line  and  halftone  im¬ 
ages  directly  to  sensitized  plates  for 


the  creation  of  posters  and  other  large 
work  is  performed  with  special  equip, 
ment,  involving  the  employment  of 
powerful  arc  lamps  or  the  new  water- 
cooled  mercury  vapor  lamps,  which 
have  also  been  used  to  some  extent  for 
contact  printing.  In  at  least  one  in¬ 
stance,  the  projection  unit  has  been 
combined  with  a  camera  of  the  dark¬ 
room  type,  the  arrangement  thus  offer¬ 
ing  a  double  utility. 

A  special  sensitizer  for  litho  projec¬ 
tion  was  developed  by  the  Pitman  Com¬ 
pany,  and  it  is  of  interest  to  note  that 
experiments  are  being  conducted  in 
Germany  with  mixtures  of  polyvinyl 
alcohol  and  diazo  compounds,  which 
show  some  promise  because  of  the  high 
sensitivity  obtained  with  such  mixtures. 

The  use  of  thymol  as  a  preservative 
of  bichromated  albumen  was  patented 
(U.S.P.  2,229,052)  by  Edward  F.  Dell; 
for  preserving  gum  arabic  solutions 
used  in  photolithography,  A.  C.  Austin 
proposed  the  use  of  either  sodium  ben¬ 
zoate  or  methyl  parahydroxybenzoate. 

In  the  field  of  deep  etch  plates,  the 
British  firm  of  Morland  &  Impey  pat¬ 
ented  (B.P.  520,108)  an  electrolytic 
method,  and  Herbert  L.  LoeflBer  pat¬ 
ented  (U.S.P.  2,220,252)  the  use  of 
dextrin  in  deep  etch  sensitizers,  the 
presence  of  the  dextrin  intended  for 
easier  removal  of  the  colloid  image 
after  etching  of  the  plate. 

»  « 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  /.  S.  Martlm  and  Harry  Keutek 
Price  $6.00  per  copy 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  Mi. 


Sampson  6  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 


141-149  W.  OHIO  ST. 


ELECTROTYPERS 

N1CKELTYPERS 


SUPERIOR-3183  CHICAGO,  ILL.  STEREOTYPERS 
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The  Encyclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 


Two  years  of  creative  effort  have  gone  into  the  production  of  this  truly 
remarkable  book.  It  is  a  whole  library  of  practical,  material  for  the  ad¬ 
vertising  man^  printer,  typesetter,  layout  man,  artist,  and  advertising 
or  printing  student,  contained  in  one  volume  for  ready  reference. 

The  book  is  entirely  made  up  of  basic  material  to  act  as  a  stimulant 
to  the  creation  of  ideas.  Even  a  casual  glance  through  its  many  pages 
cannot  help  but  to  ignite  a  spark  that  will  flame  into  an  idea  for  a  cus¬ 
tomer.  No  person  owning  a  copy  will  be  able  to  look  through  it  once 
and  put  it  away  on  a  shelf.  It  will  always  be  kept  within  arm's  reach  for 
ready  reference. 

It  is  not  a  book  of  words  but  of  practical,  helpful  material,  prefaced 
only  by  a  few  pages  pointing  out  fundamentals  that  must  be  reckoned 
with  in  the  production  of  advertising  material.  From  there  on  the  pages 
are  devoted  to  actual  examples.  A  partial  list  of  the  many  sections  is 
as  follows: 


Layout  Fundamentals 
Type  and  Rules  in  Layout 
Business  Stationery 
Return  Cards  That  Really  Return 


Envelopes  that  Sell  the  Enclosure 
Style  Pages  for  House  Organs 
The  Commonplace  In  an  Uncommon 
Way 


Page  Size  11  x  17  Inches — PRICE  $20.00 

25%  Discount  Allowed  Schools 


Over  1,400  Ideas  and  Illustrations 
288  Colorful  Pages 
Beautifully  and  Durably  Bound 

Entirely  Printed  in  Two  Colors 

• 

Weighs  Approximately 
Eight  Pounds 


MAIL  THIS  COUPON  NOW 

GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.,  Chicago,  Hi. 

Please  send  me  a  copy  of 

THE  ENCYCLOPEDIA  OF  IDEAS 
□  Check  is  attached.  □  Send  CO.D. 

I  agree  to  pay  all  shipping  charges. 

Name - 

Address _ 

City  and  State - 


The  Graphic  Arts  Monthly — July,  1941 


37 


lill^  Is  the  m^tai  base  I'm  con¬ 
sidering  made  of  either 
malleable  iron  or  semi¬ 
steel? 

Can  it  be  equipped  with 
sheet  register  gauges  for 
pre-registering  process 
and  multi-color  printing 
plates  ? 

Can  it  be  equipped  with 
sheet  register  marks  to 
check  the  register  of  pro- 
~  cess  and  multi-color  print¬ 
ing? 

Can  it  be  equipped  with 
identification  markers  to 
identify  the  work  of  indi- 
||  vidual  pressmen  or  press 
'  crews  or  to  serve  as  a 
guide-edge  or  gripper- 
edge  marker  on  sheets  of 
color  printing? 


emcf 

•ujflRnocK*,fi®ii;sT€RLi  no* 

«*r4MT«kM*CM  T*cakl 

MITAL  MOUNTINQ  lASCS" 


THE  PRINTING  MACHINERY  CO. 

4)4  (OMMfICIAL  SOUARI  *  ClMCINNATt  OHIO 


PfItSSUJOfiH 

outsiions 


answered  07 
MAGNUS  A.  ARNOLD 

Variation  in  Printing  Quality 

Q  Under  separate  cover ^  we  are 
m  sending  you  samples  of  a  job. 
As  you  will  note,  this  has  been  printed 
on  a  lightweight  stock,  and  while  we 
had  no  difficulty  whatsoever  in  running 
the  paper,  we  did  experience  a  varia¬ 
tion  in  the  printing  quality.  Note  that 
most  of  the  sheets  contain  little  white 
dots;  others  printed  perfectly. 

Will  you  please  let  us  know  fust  what 
caused  the  imperfect  printing?  Is  it  due 
to  an  absence  of  coating? 

H.  H.  G.,  New  York  City 
A  The  sheets  submitted  show  a 
slight  difiference  in  calendering 
of  the  stock  which  affects  the  surface 
finish.  This  is  a  more  or  less  common 
occurrence  even  in  the  same  mill  run, 
and  is  usually  so  slight  that  it  cannot 
be  detected  with  the  naked  eye. 

If  you  will  examine  the  good  and  bad 
prints  with  a  magnifying  glass,  you 
will  note  the  variations  in  finish.  How¬ 
ever,  added  impression  of  two  folios  on 
the  solids  will  correct  the  print  on 
those  sheets  needing  extra  impression, 
and  will  not  adversely  affect  the  rest 
of  the  stock. 

»  « 

Trouble  with  Carbon  Ink 

Q  Enclosed  is  a  delivery  route  sheet 
m  which  we  are  carbonizing  but  on 
which  we  seem  to  have  trouble  because 
we  are  not  able  to  get  an  even  flow  of 
the  carbon  ink. 

We  realize  that  if  all  of  the  space 
were  carbonized  with  one  solid  plate 
instead  of  several  cut-outs  on  the  rub¬ 
ber  plate,  the  results  would  perhaps  be 
somewhat  better.  These  sheets  are  run 
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FXJLTON  BLACK 


THE  IDEAL  JOB  BLACK  INK 

DOES  NOT  DRY  ON  THE  PRESS  OVER  NIGHT 
OR  SKIN  IN  THE  CAN— BUT  DOES  DRY  ON  THE  PAPER 
WORKS  WELL  ON  ANY  KIND  OF  STOCK 


PER  POUND 


Send  for  a  Pound  Today 
Money  Back  If  Not  Satisfied 


5  pound  lot  at  75c  per  pound 
10  pound  lot  at  70c  per  pound 
in  one  pound  cans 


VAVRA-FREY  INK  CO. 

312  NORTH  LAFLIN  STREET  CHICAGO,  ILLINOIS 


For  Extra  Profits  . 


Speed  65CX)  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  . . .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


THE 


m 


ESS 


General  ENVELOPE  PRINTING 

BRISTOLS 
Plus  BOOKLETS 
imprinting  TAGS 

of  FOLDERS 
LABELS 


B.  VERNER  &  COMPANY 

52  Duane  Street  New  York  City 
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The  latest  book 
presswork 


on 


by  FRED  W.  HOCH 
entitled 

PRESSROOM  PROBLEMS 
and  ANSWERS 

gives  the  answers  to  334  press 
problems. 

Contains  637  cross  references  of 
printing  operations  and  processes; 
and  is  6'\9V2",  with  cloth  cover, 
case  bound. 

Price  $3.00 

PleoMB  tend  money  with  order 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street,  Chicago 


TRADE  MARK 

INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

CHALMERS  CHEMICAL 
COMPANY 

123  Chestnut  St.,  Newark, N.J. 


COUNTERS 

by  I 

Redington  T 

New  Knob  Re-set 
In  models  for 
practically  every 
type  of  press  .  . . 
for  Chandler  A 
Prioe  and  Kluge, 
model  DR.  $8.25. 

F.  B.  REDINGTON  COMPANY 
110  S.  Sangamon  St.  Chicago,  III. 


the  long  way  on  our  19x24  Miller  Sim¬ 
plex  Press  with  two  form  rollers. 

W.  C.  B.y  Milwaukee,  Wis. 

A  Due  to  the  fact  that  the  Miller 
type  of  press  provides  continuous 
straight  inking  without  ink  plate  dis¬ 
tribution,  you  are  bound  to  get  a  sur¬ 
plus  when  running  the  long  way  of  the 
sheet  with  the  large  open  space  between 
cuts.  Run  the  sheet  the  short  way  and 
cut  the  fountain  flow  of  ink  in  the  cen¬ 
ter.  This  can  best  be  done  by  putting 
in  dividers  in  the  fountain. 

Use  a  smaller  flow  of  ink,  as  your 
sheet  shows  considerable  surplus  of 
ink  which  is  causing  a  mottle. 

May  we  also  suggest  that  you  sub¬ 
mit  a  sample  of  your  stock  to  your  ink 
supply  man,  as  the  carbon  ink  you  are 
using  is  too  thin  for  the  stock  on  which 
it  is  printed. 

»  « 

Printing  on  Gummed 
Surfaces 

Qln  the  past  /  have  had  consider- 
•  able  trouble  in  drying  political 
stickers  printed  on  the  gummed  side 
u/ith  a  halftone.  Without  a  halftone 
the  stickers  dry  very  easily  when  laid 
out,  but  with  a  hcdftone  there  is  offset 
and  crystallization;  also,  they  will  not 
dry  overnight  even  with  a  drier  mixed 
in  the  ink. 

S.  C.,  Lawrence,  Mass. 

A  The  printing  of  cuts  on  a  gummed 
^  ■  surface  requires  an  ink  that  dries 
by  oxidization  (air-drying)  and  as  the 
glues  used  vary  in  their  composition, 
it  is  not  possible  for  us  to  tell  you  just 
what  you  might  do  to  assure  quick  dry¬ 
ing  and  prevention  of  offset.  We  there¬ 
fore  suggest  that  you  submit  a  sample 
of  your  paper  to  your  ink  man  and  ask 
him  to  provide  a  suitable  ink. 

In  the  meantime,  although  you  state 
you  are  using  a  drier  (perhaps  liquid) 
we  suggest  that  you  use  a  good  paste 
drier — one  ounce  to  a  pound  of  ink. 
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CARTON  AND  LABEL  PRINTERS ...  IT  PAYS 
TO  BE  "BASE"-MINDED 


Blatchiord  Base 


WOOD  VI.  METAL 


Wood  is  an  unreliable  plate  mounting  medium, 
IneiUclent  in  this  era  of  modem,  high-speed  print¬ 
ing  production.  Even  its  economy  is  deceptive,  be¬ 
cause  actually  it  is  a  time-waster  when  compared 
with  the  facilities  offered  by  the  Blatchford  Plate 
Mounting  System. 

Blatchford  Plate  Mounting  Equipment  speeds  up 
production,  eliminating  time-wasters,  and  assuring 
quality. 

Time  is  agadn  being  measured  in  dollars — time- 
wasters  are  again  being  recognized  as  profit  con¬ 
sumers.  For  that  reason,  the  up  and  going  plant 
finds  it  PAYS  TO  BE  "BASE''-MINDED. 

Write  for  Information 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  18th  St.,  CHICAGO 


AMERICAN  BLUE  BOY 


6  WHEEL  BLUE  BOT 
MODEL  6 


90  AMERICAN  NUMBERING  MACHINE  CO 


ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN  N.  Y 
f3  R  A  N  r  H  —  ro‘.  w  r  s  T  m  a  o  i  s (t  n  s  r  l  l  t  Chicago  i  l  i 
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HOW  MANY  OUT? 

Find  the  answer  —  FAST! 

with  the 

ZALE  PAPER 
ESTIMATOR  ^ 

Quick  —  Accurate  —  Easy 

Figures  number  of  pieces  out;  and 
waste  in  any  standard  sheet — 
bond,  enamel,  bristol,  offset,  etc. 
Saves  time — eliminates  costly  er¬ 
rors.  No  printer  should  be  with¬ 
out  it! 

Price  reduced  to 

Only  $2.50 

if  you  order  NOW  . . .  from 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.  Chicago,  III. 


PflPtR 

QUfSIlOOS 


answered  by 
ARNOLD  J.  McANENY 

Discuss  Your  Paper  Problems 

★  Occasionally,  printers,  buyers  of  pa¬ 
per  for  indufitrial  concerns,  and  miscel¬ 
laneous  consumers  fail  to  take  advan- 
tage  of  the  knowledge  and  advice  which 
may  be  had  for  the  asking  from  most 
paper  salesmen.  Because  some  sales¬ 
men  are  not  particularly  well  informed 
is  no  reason  for  a  man  arbitrarily  to 
shut  oflF  a  valuable  source  of  informa¬ 
tion. 


^  Many  cases  could  be  cited  where  'i 
time  was  spent,  money  wasted,  and 
orders  lost,  because  the  buyer  assumed  { 
that  he  knew  exactly  what  was  wanted 
and  that  there  was  no  need  to  take  the 
salesman  into  his  confidence.  And  just 
as  often  in  these  cases,  the  salesman 
was  afraid  to  ask  the  buyer  to  describe 
the  use  to  which  the  paper  would  be 
put  because  he  didn't  want  to  run  the 
risk  of  being  considered  “nosey.” 

A  few  weeks  ago,  a  certain  man  re¬ 
ceived  a  nice  inquiry  for  some  duplex 
board;  i.  e.  colored  one  side  with  a 
white  back.  The  specifications  were 
peculiar  enough  to  make  it  extremely  i 
difficult  to  locate  stock  of  this  nature. 

After  exhausting  about  every  possibil¬ 
ity,  he  went  back  to  the  buyer  and  told 
him  that  the  task  was  hopeless  and  that 
he  was  afraid  he  would  have  to  pass  up 
the  business.  As  he  was  leaving,  he 
happened  to  remark  that  if  only  the 
back  of  the  stock  didn't  have  to  be 
white,  he  could  handle  the  order.  At 
this,  the  buyer  said  that  it  didn’t  neces-  f 
sarily  have  to  be  white,  but  he  assumed  ' 
that  he  could  save  money  by  specifying 
white  as  he  knew  that,  in  general,  col¬ 
ored  stock  cost  more  than  white,  and 
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Graphic  Arts  Oddities 


During  the  reign  of  William  III 
of  England,  Parliament,  it 
seems,  granted  immigrant  Hu¬ 
guenot  papermakers  the  privi¬ 
lege  of  slipping  in  2  quires  of 
spoiled  sheets  ^th  every  ream 
of  paper  they  made! 


As  early  as  1889  they  were  send¬ 
ing  facsimiles  of  drawings  and 
maps  by  telegraph!  Using  in- 
siilating  ink,  the  artist  drew  his 
Illustration  on  the  cylindrical 
surface  of  a  revolving  drum:  tltis 
drum  rotated  under  a  stylus, 
hooked  up  with  an  electrical  cir¬ 
cuit  that  traveled  a  slow,  spiral 
course  along  the  cylinder's  axis. 
As  the  stylus  point  passed  over 
the  ink  lines,  the  circuit  was 
broken,  causing  an  ink-bearing 
stylus  on  a  receiving  drum,  to 
duplicate  the  pattern. 


During  the  1700's,  master-craftsmen  made 
type  moulds  in  secret,  away  from  prying 
ayes.  To  learn  the  art,  Joseph  Jackson,  a 
British  workman,  peeked  through  a  wall 
crack;  he  saw  l^e  master  take  a  steel  rod, 
etch  a  letter  on  its  tip,  then  stamp  it  in 
copper  to  form  his  matrix.  Armed  with 
this  knowledge,  Jackson  became  a 
famed  founder  himself. 


as  only  one  side  mattered,  why  bother 
coloring  the  back? 

The  same  faulty  reasoning  is  some¬ 
times  applied  in  the  case  of  white  du¬ 
plex  label  papers.  Men  unfamiliar 
with  the  paper  game,  who  have  heard 
somewhere  that  a  twenty-five  cent  dif¬ 
ferential  is  charged  for  S.  &  S.  C.  stock 
over  E.  F.,  cannot  understand  why  they 
couldn’t  save  money  by  specifying  a 
duplex  supered-one-side  sheet  if  that 
finish  were  only  required  on  one  side. 

Why  don’t  such  men  suggest  to  their 
wives  that  they  could  have  their  shirts 
laundered  more  cheaply  if  they  were 
ironed  only  on  the  outside,  with  the 
inside  left  rough?  The  same  applies 
to  finishing  paper,  it  is  easier  to  finish 
or  calender  both  sides  than  it  is  to 
calender  only  one. 

So,  why  not  discuss  your  problems 
a  little  more  freely  with  paper  sales¬ 
men?  Now  and  then  someone  will  come 
along  with  an  idea  you  can’t  afford  to 
pass  up. 

»  « 


194  1 
FOOTBALL 
CALENDAR 


CONTAINS  THE 
SCHEDULES  OF 
IBS  COLLEGES 
AND  UNIVERSI¬ 
TIES.  SHOWS 
NICKNAMES  & 
COLORS.  COA- 
CHES.  a  1940 
RECORDS. 


EVERY  fan  will 


Wrius  TOD  A  Y 
for  tamplet 
and  price*. 


LITHOGRAPHING  COMPANY 
61  W.  6l8t  St.,  Chicago  •  53B  Park  PI.,  New  York 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


**Bot$,  Im  afraid  thia  carbon  paper  ruba  off 
too  much." 
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BELPFUL  BOOKS 

PHOTOLITHOGRAPHY  e  ^  rkr\ 
and  OFFSET  PRINTING 

by  J,  S,  Mertle  and  Harry  Keusch 


The  Encyclopedia  of  Ideas _ Price  $20.00 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Photography  and  Platemaking  for  Photo¬ 
lithography  _ Price  $  5.00 

by  /.  H,  Sayre 

The  Practice  of  Presswork _ _ Price  $  4.00 

by  Craig  R,  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Pressroom  Problems  and  Answers _ Price  $  3.00 

by  Fred  W,  Hoch 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W.  Hoch 

Printing  Papers  _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ _ Price  $  2.27 

by  E,  B.  Harding 

The  Binding  of  Books _ Price  $  2.00 

by  F.  F.  Perry  and  C,  T.  Baab 

The  Practice  of  Printing _ _ Price  $  1.80 

by  Ralph  W,  Polk 

Arithmetic  for  Printers _ Price  $  1.72 

by  J,  Woodard  Auble 

Elementary  Platen  Presswork _ Price  $  1.50 

by  Ralph  W,  Polk 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _ Price  $  1.50 

by  G,  C.  Cooper 

Pressman's  Pocket  Manual _ Price  $  1.00 

by  /.  ^V.  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 


PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 

GRAPHIC  ARTS  PUBLISHING  CO. 

<08  SOUTtl  DIARBORN  STRKT  CHICAGO,  ILUINOIS 


and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Off.) 

published  by  the 

Graphic  Aits  Publishing  Co. 

608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 
Business  Staff 

A.  F.  Lewis . — Genercd  Managet 

E.  H.  Gleksoh...  Advertising  Manager 
E.  B.  Addison _ _ Asst.  Adv.  Mgr. 

R.  R.  Berliner _ _ Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberc . . . . Editor 

Magnus  A.  Arnold  Harold  Marshall 
J.  1.  Bieceleisen  a.  J.  McAneny 
Haywood  H.  Hunt  J.  S.  Mertle 
J.  Gus  Liebenow  H.  C.  Rockwell 
E.  H.  Tavel,  Sr. 


Consolidate  Graphic  Arts  Groups 
SLUMBERING  GIANT  is  awaking. 

For  a  long  time,  many  individuals 
have  been  wondering  when  the  fifth 
largest  industry  in  the  country — the 
graphic  art’s  industry — would  bestir  it¬ 
self  and  take  its  place  alongside  other 
large  industries  with  respect  to  cooper¬ 
ative  action  and  national  unity. 


For  too  long  a  time,  various  groups  in 
the  industry  have  dug  themselves  into 
their  own  problems,  and  in  doing  so, 
have  shut  themselves  out  from  seeing 
the  problems  of  the  entire  graphic  arts. 
Although  in  many  instances  these 
groups  have  done  excellent  work  for 
their  memberships,  they  have,  by  their 
separate  actions,  however,  confused  and 
muddled  the  lay  public  and  by  doing 
SO' have  hurt  other  graphic  arts  groups. 

The  Graphic  Arts  Unity  Committee  of 
The  Atlantic  Seaboard  Graphic  Arts 
Conference  has  rung  the  alarm  clock. 
After  more  than  a  year’s  work,  the 
Committee  has  presented  a  report  em¬ 
bodying  specific  recommendations  for  I 
the  welding  together  of  “all  elements  ' 
of  the  graphic  arts  into  a  national  fed¬ 
eration  capable  of  giving  to  America’s 
fifth  largest  industry  adequate  repre¬ 
sentation  in  national  affairs  and  of  as¬ 
suming  the  job  of  public  relations  spon¬ 
sor  for  the  graphic  arts  as  a  whole.” 

Five  specific,  immediate  objectives  are 
recommended  by  the  Committee  as 
follows : 

(1)  Promote  education  in  the  use  of 
the  printed  word  on  an  all-industry 
basis,  regardless  of  process  or  me¬ 
dium. 

(2)  Wield  influence  in  protecting  the 
industry  against  adverse  legislation. 

(3)  Without  attempting  to  handle 
labor  contracts,  provide  statistical 
and  information  service  via  closed 
shop  and  open  shop  information  bu¬ 
reaus  for  all  branches  of  the  indus¬ 
try  and  cooperate  in  providing  for 
an  adequate  supply  of  skilled  crafts¬ 
men. 

(4)  Bring  trade  groups  together  to 
solve  inter-group  problems  and  pro¬ 
vide  a  clearing  house  for  informa¬ 
tion  on  methods,  equipment  and  sup¬ 
plies. 

(5)  Foster  standardization  of  equip¬ 
ment,  paper  and  supplies;  promote 
more  effective  credit  control;  coordi¬ 
nate  attacks  on  obsolescence  prob¬ 
lems. 
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A  LAST  WORD 

TO  WHATEVER  generation  we  belong,  we  cannot,  either  indi¬ 
vidually  or  corporately,  do  much  to  right  what  seems  to  go  so 
terribly  askew  in  the  world  about  us — or  in  politics  or  in 
printing.  But  a  knowledge  of  history  and  the  teaching  of  experience 
suggest  that  we  have  still  a  contribution  to  make.  This  is  to  put  into 
our  job,  whatever  it  may  be,  the  order,  integrity,  and  decency  which 
we  may  feel  is  lacking  elsewhere ;  to  work  calmly,  intelligently,  per¬ 
sistently  at  what  we  are  about.  Just  now  various  social,  political,  and 
economic  upheavals  have  produced  in  us  a  vivid  awareness  of  prob¬ 
lems  which  .prosperity  concealed.  While  these  problems  are  real  they 
need  not  paralyze  us.  In  the  aspect  of  the  world,  here  and  now,  there 
is  nothing  to  despair  of  about  which  thoughtful  persons,  at  various 
periods  of  history,  have  not  always  been  puzzled  and  perhaps  despair¬ 
ing.  We  forget  that  these  same  individuals,  however,  still  carried  on, 
that  they  ate  their  three  meals  a  day,  and  took  pains  to  avoid  damp 
sheets,  wet  shoes,  and  draughts.  We  forget  that  Jane  Austen  wrote  her 
placid  masterpieces  in  the  days  of  the  French  Revolution  and  amid 
fears  of  French  invasion.  We  forget  that  some  of  the  best  work  which 
has  been  done  in  the  world,  in  music,  in  literature,  and  in  art,  was 
undertaken  despite  “the  slings  and  arrows  of  outrageous  fortune.”  In 
these  troubled  days  that  same  refuge  is  ours. 

I  do  not  intend  to  conclude  with  words  that  seem  to  suggest  a  hiding- 
place  from  impending  and  universal  disaster.  There  are  those  who  feel 
that  everything  of  value  in  the  world  is  cracking  about  our  heads.  I  do 
not  believe  that.  Our  world  may  crack  but  not  the  world.  “New  ideas 
in  their  violence,”  says  the  philosopher,  “and  new  needs  in  their 
urgency  pass  like  a  storm;  and  then  the  old  earth,  scarred  and  enriched 
by  those  trials,  finds  itself  still  under  the  same  sky,  unscarred  and  pure 
as  before.”  For  life,  in  nature  and  in  human  nature,  after  each  cosmic 
disaster  or  phase  of  man’s  folly,  is  renewed  again  and  again. 

— from  the  final  chapter  of  Daniel  Berkeley  Updike’s 
newest  book — **Some  Aspects  of  Printing^  Old  and 
New”  (W,  E.  Budge,  New  Haven,  1941) 
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POPULAB  EQUIPMEit 

The  Following  Items  Are  Only  Part  of  Our  LuuStock 

May  Be  Interested  in  and  NofListet 


SAVE  WITH  Si 

BUY  WITH^ONF 


P-T-E  TERl 

TO  MEET  rMI  COKV 
NO  FINANi'.E  Cl 
WE  CARRY  out  OW 


Eve  ry  t  h  i  ng  for  the^f  rinti 
Used — A  Complete  Lin 


CHICAGO'S  FATTEST 
SUPPLY  HO' 
Watch  for  our  Expans 
are  adding  10,000  feel 
space  to  make  room  fc 


No.  2  Poco  Proof  Pres,  bee 
18x25" _ 


PRINTING  TRADES 

220-230  NO.  DESPLAiNES  ST.  •  CHICAGO  "fhe  Friendly  Su 

A  Complete  Line  of  Supplies 


No.  2  KELLY  PRESS  with  extension  delivery,  motor 
equipment,  two  chases,  one  set  new  rollers,  one  set 
extra  roller  cores,  wrenches,  gas  heater 
and  counter.  Rebuilt _  $4150 


STYLE  B  KELLY  PRESS  with  extension  delivery,  motor 
equipment,  one  set  new  rollers,  one  set  extra  roller 
cores,  wrenches,  two  chases,  counter  and 

gas  heater.  Rebuilt _  $21  00 


REBUILT  MIEHLE  VERTICAL— High  Serial  Number 
Press  with  motor  equipment,  two  chases,  one  set  cast 
rollers,  one  set  extra  roller  cores,  gas  heater,  counter 
and  wrenches.  Will  take  131/2x20" 
sheet _  $2100 


PREMIER  FOUR  ROLLER  PRESS— Bed  size,  43x52". 
This  press  has  combination  carrier  and  front  fly  deliv¬ 
ery.  Taken  down  and  ready  for  shipment. 

Loaded  on  truck _  $750 


PONY  MIEHLE  PRESS— Bed  size.  26x34",  with  Com¬ 
bination  front  fly  and  carrier  delivery,  with  one  set  new 
rollers,  one  set  extra  roller  cores  and  wrenches.  In 
good  running  order  and  offered  loaded  on 
truck _  $650 


ELROD  LEAliSanc 
100  POUND  (oTS 

Limited  500  Lh,  loJoiWmer 

Hand-Finiili|i) 

ELROD  rule 


n  AT  LOWEST  PBICES 

ar^  Stock.  Write  Us  for  Prices  on  Equipment  You 
Nof  Listed  in  This  Advertisement 


lAljiSand  SLUGS 
Mots  llVoC 

(o^oifofft^r  Ld« 

RULE  lb. 


fITH  SAFETY 

H  CONFIDENCE 

I 


I  TERMS 

m  CONVENIENCE. 
^NCE  CHARGE 
OUR  OWN  PAPER 


the  Printer — New  and 
plete  Line  of  Supplies 


FATTEST  GROWING 
FLY  HOUSE 

r  Expansion  Sale.  We 
000  feet  of  additional 
room  for  added  lines. 


MODEL  14  LINOTYPE — Machine  rebuilt.  High  Serial 
Number,  with  three  full  size  magazines,  one  auxiliary 
magazine.  Gas  Pot,  Monomelt,  Motor  Equipment, 
three  Moulds,  Liners  and 

Spacebands  _  $21 00 


MODEL  5  LINOTYPE — Machine  rebuilt,  with  full  size 
magazine.  Gas  Pot,  Motor  Equipment,  ^ 

Mould,  Liners  and  Spacebands -  $9d0 


POWER  PAPER  CUTTERS 

60''  Seybold  Twentieth  Century  Automatic 

Clamp _ $1850 

50"  Seybold  Auto.  Clamp,  lOZ  Model -  2100 

48"  Seybold  Holyoke  Automatic  Clamp -  950 

44"  Sheridan  New  Model  Auto.  Clamp -  925 

44"  Oswego  Automatic  Clamp _  875 


Cleveland  Model  B  Folder  with  32  page 
attachment  _  _ 

$875 

Dexter  32x44  Folding  Machine,  Four 
Folds _  _ 

$375 

Complete  Plants  Bought  and  Sold — Highest 
Cash  Prices  Paid  for  Your  Surplus  Equipment 
Phone  or  Write  Us 


IS  EQUIPMENT  CO 

Iy  SudoIv  House"  TELEPHONE  HAYMARKET  8125 

’  Our  Motto:  The  Most  for  Your  Dollar 


Pad ’em  with  “PADS-IT’ 

Strong  enough  to  hold  cardboard— 
so  flexible  it  bends  without  crack¬ 
ing,  or  chipping.  One  thin  coat 
enough  for  average  job  ...  ready 
to  cut  in  15  to  20  minutes.  IFon’t 
burn  or  explode.  Made  in  red  and 
transparent  white.  Packed  in  handy 
wide  mouth  glass  quart  jars— 4  to 
a  case  at  $4  per  gallon  delivered. 
If  your  Jobber  cannot  supply  you 
write  to 

THE  COMMERCIAL 
PASTE  COMPANY 
524  Buttles  Avenue 
Columbus,  Ohio 


PADS-IT 

COLD  PROCESS 

PADDING  CEMENT 


Coes 


The  name  COES  on 
your  paper  knife 
means  longest  service 
between  grinds. 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


EWINQ  H.  TAVEL,  SR. 


Why  Do  Cases  Vary? 

QThe  question  has  been  asked  sev' 
a  eral  times:  Why  do  the  cases 
made  to  fit  a  book  vary  through  the  job 
when  they  are  all  made  by  the  same 
gage? 

A  This  is  due  most  of  the  time  to 
^s  the  thickness  of  the  paper  vary¬ 
ing  in  the  books.  This  may  produce  a 
larger  joint  on  some  of  the  books  than 
on  the  others,  caused  by  the  round 
backing  although  they  may  be  rounded 
on  a  round-backing  machine.  Another 
thing  that  will  bring  about  this  trouble 
and  may  cause  the  hinge  to  be  too 
tight  and  to  split  the  cloth  some  times, 
is  the  failure  to  give  enough  room  to 
make  the  hinges  when  they  are  pressed 
off  with  the  brass  bound  boards.  You 
will  overcome  both  of  these  troubles 
by  not  fitting  your  boards  too  close  to 
the  joint  when  you  start  to  cut  the 
boards.  Cut  them  a  little  narrow  and 
set  your  gage  when  you  start  to  make 
your  cases  a  little  widjer,  and  I  am  sure 
this  will  overcome  all  of  this  trouble. 
It  will  also  give  you  a  much  nicer  hinge 
on  the  book. 

»  fC 


Leaking  Paste 

QA  question  that  has  been  asked 
•  of  me  a  good  many  times  is  how 
to  keep  a  paste  box  on  a  folding  ma¬ 
chine  from  leaking  the  paste  out  all 
over  everywhere. 

A  I  have  experienced  this  myself, 
/\  •  and  have  suffered  and  pulled  hair 
and  done  everything  when  1  happened 
to  run  on  to  the  trouble  when  I  was 
not  expecting  it. 


5(\ 
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The  trouble  is  that  the  paste  being 
used  is  too  thick.  Thin  the  paste  down 
to  where  it  is  just  about  as  thick  as 
heavy  buttermilk ;  or  that  when  you  cut 
through  the  paste  it  will  close  up  by 
the  time  you  take  the  blade  out  of  it. 
I  have  heard  some  say  that  it  looks 
like  it  will  run  out  more,  but  try  it. 

The  trouble  is  that  most  operators 
run  their  paste  so  thick  that  they  have 
to  keep  packing  it  down  in  the  box 
to  make  it  feed  to  the  distributing  roll. 
If  they  do  not  it  will  etop  tipping.  The 
thick  paste  gets  on  the  roll  and  cannot 
get  back  in  the  box  and  that  is  why  it 
leaks,  but  the  thin  paste  can  follow 
the  roll  back  into  the  box  and  will 
not  drip  all  over  machine  and  work. 

Improved  Brackett 
Jogger  Featured 

★  A  new  descriptive  folder  has  just  been 
issued  by  the  Brackett  Stripping  Machine 
Company,  outlining  the  features  and  capa¬ 
bilities  of  the  improved  Brackett  Jogger. 

Printed  attractively  in  two  colors,  the 
folder  goes  into  detail  in  describing  the 
many  uses  of  the  Brackett  Jogger,  and 
carries  comprehensive  photographic  views 
showing  the  machine  in  action  on  various 
types  of  jogging  such  as  tissues,  carbon  sets, 
lifts  at  the  cutter  and  two-at-a-time  lifts  of 
different  sizes. 

The  Brackett  Stripping  Machine  Co.,  608 
S.  Dearborn  St.,  Chicago,  Illinois,  or  330 
W.  42nd  St.,  New  York,  New  York,  will 
gladly  send  a  copy  on  request  without  ob¬ 
ligation. 

>»  a 


A.  B.  C.  HANDBOOK  for 
PRINTERS 

by  C.  A.  Hale,  C.P.A. 

A  practical  accounting  handbook  of 
real  value  to  the  printer. 

Price  $10.00  per  copy 

Please  send  check  udth  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


ROSBAGK— 

Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi -Pro  Paper  Drills, 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  In  the  World 

Rosback  Yerti- 
cal  Perforators 
have  replace¬ 
able  perforating 
mechanism,  also 
inlaid  tool  steel 
die  with  5- 
year  guaran¬ 
tee. 

Foot-power 
perforatota,  20", 

24".  28"  sizes; 
motor  drive  28" 
and  30"  sizes. 

Hand  perfora¬ 
tor.  10"  size 
with  open  end. 
perforates  20" 
line  by  reveiz- 
ing 


We  offer  you.  Mr.  Printer, 
the  services  of  a  modem 
bindery  with  50  years  exi)e- 
rience  in  binding  Books 
and  Catalogs,  and  in  co¬ 
operating  with  printers  like 
yourself. 

BROCK  and  RANKIN 
Hard  Bindings  will  increase 
the  value  of  catalogs  to 
your  clients  and  get  repeat 
orders  for  you. 

A  dummy  to  your  speci¬ 
fication  will  be  furnished 
upon  request. 


BROCK  and  RANKIN 

BOOKBINDiNC  SPECIHLISTS  SINCE  1892 
619  SOUTH  LA  SALLE  STREET  CHICAGO 
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•  BE  SURE  TO  WRITE 

NYGREN 

-DAHLY 

about  their  PAPER  DRILLS, 
STITCHERS,  PUNCHES  and  PER¬ 
FORATORS.  None  better. 

Get  facts  and  prices 

NYGREN-DAHLY  COMPANY 

218-230  N.  Jefferson  St.«  Chicago,  III. 


Your  Chicago  Office  Should  Be  In  the 

Transportation  Bnilding 

because  of  these  reasons: 

Center  of  Chlcaoo’s  printing  district 
Parkinc  space  arallable. 

Excellent  city  transportation  and  close 
to  all  railroad  terminals. 

Erery  office  has  outside  liisht. 

First  class  building,  service  and  main¬ 
tenance. 

TRANSPORTATION  BUILDING 
Dearborn,  Harrison,  Federal  Sts. 
Chicago,  III. 


in  ST.  LOUIS 

Directly  opposite  beautiful  For¬ 
est  Park  .  .  .  convenient  trans¬ 
portation  to  all  parts  of  greater 
St.  Louis  .  .  .  Accommodations 
featuring  luxurious  comfort  at 
reasonable  rates.  Fine  food. 

COOL  SPACIOUS  ROOMS 
AIR  CONDITIONED 
DINING  ROOMS 

CROWN  COCKTAIL  LOUNGE 


ROOMS  WITH 
PRIVATE  BATH  from 
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KINGS  HIGHWAY  AT  W.  PINE 

J.  K.  BRYAN,  MGR. 


HOTEL 


tJi 


KINGS-WAY 


m  scRfto 
ootsiioos 


answered  by 
J.  I.  BIEGELEISEN 

Printing  Liquid  Glue 

Qh  it  possible  to  print  liquid  glue 
•  through  the  silk  screen  stencil? 
If  that  is  possible  and  practical,  what  is 
the  formula  for  the  glue  mixture,  and 
what  kind  of  silk  is  used  for  the  screen? 
Can  any  other  adhesive  be  used? 

F.  B.,  Philadelphia,  Pa. 

A  Clue  is  easily  applied  to  any  flat 
surface  by  silk  screen.  Stenciling 
glue  is  used  mainly  as  an  adhesive  for 
“flitter”  or  “flock  dust”  or  for  applying 
glue  to  a  restricted  area  on  easels  and 
displays,  etc. 

Practically  any  good  glue  will  work 
well.  Le  Page’s  glue  is  perhaps  the  best 
for  the  purpose.  There  is  no  scientific 
“formula”  for  mixing  the  glue.  For  a 
heavier  application  of  adhesive,  use  the 
glue  thicker.  It  can  be  thinned  with 
water  to  suit  the  nature  of  the  job. 
LePage’s  glue,  for  instance,  as  it  is 
taken  out  of  the  can  is  too  heavy  to 
push  through  the  screen.  It  should  be 
thinned  to  sour-cream  consistency.  If  it 
dries  too  fast  and  has  a  tendency  to  clog 
the  screen  mesh,  add  several  drops  of 
glycerine  to  a  quart  of  diluted  glue. 

Glue  will  pass  through  a  coarser 
mesh  silk  easier  than  through  a  fine 
mesh.  It  is  suggested  therefore  that 
No.  8  or  No.  10  silk  bolting  cloth  be 
used.  Too  fine  a  mesh  will  not  permit 
the  glue  to  penetrate  freely  enough  for 
uninterrupted  production. 

Rubber  cement,  thinned  with  benzine 
to  a  free-flowing  consistency,  can  be . 
used  as  easily  as  glue.  It  has  the  ad¬ 
vantage  of  not  wrinkling  the  paper  on 
which  it  is  applied. 

Fox  poster  powder  mixed  with  water 
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Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 


to  the  right  consistency  may  be  used 
instead  of  glue.  It  is  a  cheap  but  effec¬ 
tive  adhesive  for  mounting  paper  and 
other  stocks. 


“Screen  Etch” 

QIn  your  March  article,  ‘*Survey  of 
•  Silk  Screen  Printing*'  you  men¬ 
tion  Screen  Etch  and  describe  its  use 
for  frosting  designs  and  lettering  on 
glass  in  any  quantity.  Can  you  tell  us 
where  we  can  procure  samples  of  this 
silk  screen  etching  paste? 

H.  S.,  Columbus,  Ohio 

A  For  further  information  on  silk 
•  screen  Screen  Etch,  and  a  sample 
of  this  paste,  consult  your  process 
dealer  or  communicate  directly  with 
the  manufacturers,  B.  F.  Drakenfeld  & 
Co.,  45  Park  Place,  New  York  City. 


Ideal  Roller  Sales  Meeting 

★  Western  salesmen  and  selling  agents  of 
Ideal  Roller  &  Mfg.  Co.  held  a  sales  meet¬ 
ing  at  Chicago  June  16.  During  the  meet¬ 
ing  each  representative  outlined  some  in¬ 
novation  in  the  graphic  arts  industry  and 
pointed  out  the  types  of  rollers  which  could 
most  effectively  be  used.  The  discussions 
covered  the  newer  types  of  inks  and 
presses,  rubber  and  synthetic  printing 
plates  and  more  efficient  roller  equipment 
for  standard  presses. 

Those  who  attended  were:  Sam  Acker, 
Denver;  Ken  Cramer,  Cincinnati;  Ralph 
Dickson,  San  Francisco ;  A.  J.  Eckel,  Cleve¬ 
land;  Herman  Ewell,  Milwaukee;  E.  G. 
Pope,  Kansas  City;  S.  G.  Hadsell,  St. 
Louis;  Walter  Robbins,  Long  Island  City, 
N.  Y. ;  and  Harry  Dickson,  C.  W.  Glea¬ 
son,  Sid  Bird,  and  Roy  Newell  of  Chicago. 
The  meeting  was  conducted  by  E.  Byron 
Davis,  vice-president  and  sales  manager  of 
Ideal. 

Roy  Newell  had  been  added  to  the  west¬ 
ern  sales  staff  of  Ideal  Roller  &  Mfg.  Co. 
recently.  Mr.  Newell  is  specializing  in  the 
sale  of  molded  rubber  and  synthetic  items. 
A  complete  mechanical  molding  department 
has  been  installed  at  Ideal’s  Chicago  factory 
for  molded  goods. 


Take  a  lesson  from 
printers  who  have  had 
the  experience  —  you 
canH  afford  to  sacrifice 
quality  to  gain  speed  in 
relief  printing.  Now  you 
can  give  your  customers 
highest  quality  plastic 
relief  printing  at  full 
press  speeds  —  with 
DOMORE  Automatic. 


IMPORTANT 
COMPOUND  NEWS 
COMING  SOON! 

Write  for  information 
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COMlIflJIVICATIONS 


It  has  been  my  good  fortune  to  have  ac¬ 
cess  to  each  and  every  issue  of  The  Graphic 
Arts  Monthly  for  over  eight  years  and  I 
have  enjoyed  them  very  much.  They  have 
been  a  reliable  source  of  helpful  informa¬ 
tion  and  they  enable  one  to  keep  abreast 
of  the  times  in  regard  to  new  products 
and  processes. 

I  am  a  mere  infant  in  the  business.  How¬ 
ever,  I  am  proud  to  say  that  evei^thing  I 
have  bought  to  equip  my  shop,  including 
all  papers  and  supplies,  have  been  from 
advertisers  in  The  Graphic  Arts  Monthly. 

John  E.  Polstra 
Polstra's  Print  Shop 
Lafayette,  Ind. 

The  thought  occurs  to  me  that  it  is  due 
you  to  know  just  how  I  regard  G.A.M.  I  be¬ 
lieve  I  am  among  your  oldest  readers,  hav¬ 
ing  received  copies  from  the  first  publica¬ 
tion.  Naturally,  It  has  been  most  Inter¬ 
esting  to  watch,  step  by  step,  the  progress 
made  by  this  "little  gem  in  the  printing 
industry."  Each  issue  of  this  publication 
appears  to  have  reached  perfection — until 
the  next  issue  arrives — and  my  apprecia¬ 
tion  and  congratulations  are  extended  tc 
you,  and  the  entire  staff. 

David  Henry  Mallalieu 

Chicago,  III. 

«  «  « 

Aside  from  the  material  value  derived 
from  the  comprehensive  advertising  In  the 
G.A.M. ,  the  various  technical  articles  are 
of  great  interest,  particularly  to  one  who 
has  been,  like  myself,  out  of  the  graphic 
arts  industry  for  some  time  and  who  is 
only  now  getting  reoriented  with  respect 
to  the  various  technical  advances  of  the 
past  few  years. 

F.  C.  Fairfax 

The  Dixie  Printing  Co. 

Atlanta,  Ga. 


I  wish  to  thank  you  for  not  missing  a  copy 
of  Graphic  Arts  Monthly  since  I  have  been 
on  vour  mailing  list.  For  information  on 
"Where  to  Buy"  I  find  that  your  magazine 
has  no  equal. 

Victor  Cuchiara 
Victor  Ad-Art  Service 
Highland  Park,  III. 

#  #  * 

We  wish  to  take  this  opportunity  to  thank 
you  for  sending  us  The  Graphic  Arts 
Monthly.  We  enjoy  this  publication  very 
much  and  each  month  find  it  more  worth 
our  time  to  read  it  from  cover  to  cover. 

Drexel  S.  Fisher 
Fisher's  Print  Shop 
Blackwell,  Okla. 

«  *  * 

We  want  to  express  our  appreciation  for 
The  Graphic  Arts  Monthly  which  is  per¬ 
haps  the  only  trade  paper  that  we  read 
thoroughly,  including  the  advertising. 
You  are  doing  a  great  job  and  deserve 
the  thanks  of  every  one  in  the  graphic 
arts  industry, 

Fred  Kehew,  Manager 
Dearing  Printing  Company 
Chattanooga,  Tenn. 

#  #  « 

We  greatly  enjoy  The  Graphic  Arts 
Monthly,  and  if  you  did  not  send  it  free 
we  would  gladly  pay  a  couple  or  three 
dollars  a  year  for  it. 

Bennie  Bye,  Editor  and  Mgr, 
The  Inter-County  Leader 
Frederic,  Wis. 

«  «  o 

The  staff  of  the  News  enjoys  reading  your 
publication  and  we  find  that  your  various 
departments  are  constant  helps  in  our 
business. 

The  Leon  County  News 
Centerville,  Texas 


CAST  IRON  IMPOSING  SURFACES 


Our  Surtaces  are  planed  perfectly  level  and  smooth.  They  are  braced  on  the  under 
side  by  ribs  running  both  ways  of  the  plate  to  prevent  sagging. 

We  carry  many  standard  sixes  in  stock  and  can  make  up 
special  sixes  on  receipt  of  order 

MORGANS  &  WILCOX  MFG.  CO.,  Middletown,  N.  Y. 
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SEE  YOUR  NEAREST  CASLON  BOND  DISTRIBUTOR  NOW 


F.  L.  I.,  Camp  Stewart,  Ga.,  puts  the 
question:  “Can  you  tell  why  French¬ 
men  are  sometimes  referred  to  as 
‘Frogs*  or  ‘Froggies’?’* 

While  the  appellations  are  popularly 
supposed  to  have  originated  in  the  fact 
that  the  French  (like  Americans,  but 
unlike  the  British),  were  given  to  eat¬ 
ing  frogs’  legs,  the  nicknames,  as  a 
matter  of  fact,  were  first  used  by  the 
French  themselves  from  their  ancient 
heraldic  device  of  three  frogs.  In  the 
late  eighteenth  century  the  term  gren- 
omlles  (frogs)  was  jocularly  applied 
by  the  French  to  the  Parisians,  whose 
city  at  that  time  was  notoriously 
swampy. 


500  plus*  mill  cut  SVSsil 
sheets  of  Csshm  Bond 
rcsdjr  to  print  . 


Convenient . . .  Compact . . .  Clean . . .  one 
or  ten  sheets  instantly  available . . .  6tt 
the  desk  drawer,  voua  label  in  patented 
slot  is  there  at  re-order  time.  You  .can 
handle  small  orders  quickly  and  profitably 
and  deliver  in  the  smart  one-oiece  boa. 


HERE’S  THE  AAA  VALUE  IN  WATERMARKED  BONDS 
BOND  T^cUlon  Mad* 

PACKAGED  FOR  PROFIT! 

as  asked  for  by  BM7  prlntars 


MunUing  Paper 


F.  F.  L.,  Baton  Rouge,  La.,  writes: 
“Have  never,  as  I  remember,  seen  any 
instruction  on  the  use  of  the  paragraph 
mark.  Should  it  be  spaced  both  sides 
or  either?  Since  paragraph  marks  are 
made  facing  both  ways,  does  the  way 
they  face  have  any  significance?” 

Usually  a  paragraph  mark  beginning 
a  line  is  set  flush,  followed  by  a  space. 
If  within  a  line  it  should  be  spaced  on 
either  side,  usually  with  slightly  more 
space  at  the  left  than  the  right.  In  job 
work,  however,  many  liberties  are  taken 
with  both  placing  and  spacing  of  para¬ 
graph  marks.  While  the  more  common 
form  of  the  mark  is  H,  no  difference  in 
significance  is  found  if  in  reverse  form. 
Modern  typefounders’  fancy  has  devel¬ 
oped  an  endless  variety  of  shapes  and 
styles  of  paragraph  marks. 


Holds  10  Utility  Bout 
5000  plus*  sheets  of 
Cttlou  Bond 


*lwaskt4nAr 


•  Another  Mnntelng  FIRST  I 

A  tttirdy,  dust-proof  storage  and 
delivery  unit.  EASY  TO  INVEN¬ 
TORY...  NO  WASTE...  READY 
FOR  RUSH  JOBS... ACCURATE 
MILL  CUT  SAVES  TI  ME ...  FITS 
THE  STOCK  ROOM  SHELVES. 

THB  MUNISINC  PAPER  CO. 
ua  S.  LaSuUe  St..  Chicago 
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Tips  from  Master  Printer 

( Continued  from  page  20) 

ulars  on  the  floor,  Printer  Gillespie 
was  the  last  one  to  he  dismissed.  The 
next  month  he  applied  again,  was  put 
on,  and  stayed  five  years. 

“I  could  have  stayed  on  indefinitely,” 
he  admitted,  *‘hut  ambition  beckoned, 
and  on  every  change  my  earning  ability 
was  improved.  Even  more  important,  I 
was  happy  in  my  work.” 

“In  those  days,”  he  recalls,  “I  was  a 
journeyman  from  a  country  town.  I 
read  the  magazines  that  showed  how 
type  should  be  set  and  watched  how 
other  printers  handled  jobs.  The  ‘rule 
twisters’  of  the  day  produced  marvel¬ 
ous  samples  of  typography  that  were 
impossible  for  me  to  copy. 

“It  was  then  that  I  learned  there’s 
no  sense  in  trying  to  ape  another  man’s 
work.  Study  it,  yes,  but  each  job  must 
carry  the  personality  and  character  of 
the  business  or  idea  it  is  meant  for. 
Once  I  learned  how  to  make  the  most 
out  of  the  materials  I  had  on  hand,  to 
study  the  subject  I  had  to  work  with, 
and  to  do  my  best  with  that,  I  never 
again  became  discouraged  at  not  being 
able  to  copy  what  another  printer  had 
done.” 

Are  you  wondering,  perhaps,  if  you 
have  the  makings  of  a  master  in  the 
printing  craft?  Here’s  one  test  Printer 
Gillespie  suggests,  whenever  you  toy 
with  the  idea  of  leaving  a  field  in  which 


you  have  spent  time,  for  another  that 
may  pay  more  money  at  the  moment: 

Do  you  get  a  feeling  of  satisfaction 
from  doing  a  good  job  of  arranging 
copy  in  type?  When  you  look  at  a 
piece  of  copy,  does  your  eye  jump  to 
flaws  in  its  arrangement  or  to  features 
that  make  it  especially  pleasing?  If 
you  do,  it’s  to  your  advantage  to  stay 
in  the  field — at  least  long  enough  to 
get  the  satisfaction  of  real  mastery. 
You’ll  find  that  sense  of  mastery  a  real 
asset  in  any  other  job  you  may  tackle 
later  on. 

“But  I’ll  venture,”  adds  Mr.  Gillespie, 
“that  if  you  taste  the  pleasure  of  mas¬ 
tery,  you  won’t  care  to  leave  the  field 
of  printing  for  other  work.  Because 
you’ll  have  found  the  pot  of  gold  at  the 
end  of  the  rainbow.” 

»  « 

Fire  Insurance  Headaches 

( Continued  from  page  12) 

plus  such  fixed  charges  and  expenses 
entering  into  the  conduct  of  the  busi¬ 
ness,  as  would  necessarily  continue 
during  the  total  or  partial  suspension. 
The  loss  is  limited  to  the  time  required, 
with  the  exercise  of  due  diligence,  to 
repair  or  replace  the  property  damaged 
or  destroyed.  In  other  words,  “business 
interruption”  insurance  is  designed  to 
do  for  you  what  your  business  would 
have  done  had  no  fire  or  other  damage 
occurred.  You  may  procure  this  insur- 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  LARGE  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually!  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  &  Paper  Co.,  Newport,  Ky. 
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ance  against  any  hazards  for  which 
property  damage  is  written.  The  usual 
coverages  are  against  fire,  tornado,  ex¬ 
plosion,  riot  and  civil  commotion. 

Insure  adequately  and  spread  out 
the  cost  so  that  it  is  easier  to  pay 
when  this  expense  falls  due  all  at  once, 
^me  printers  have  their  policies 
checked  over  at  the  time  they  have  their 
books  audited.  This  is  not  a  bad  idea 
because  it  systematizes  the  check-over 
and  eliminates  the  possibility  of  over¬ 
sight. 


Composing  Questions 

(Continued  from  page  28) 

use  than  plates  furnished  and  mounted 
by  engravers  and  electrotypers.  Per¬ 
haps,  especially  in  ordering  electro¬ 
types,  it  would  be  a  good  thing  to  have 
them  cement-mounted — then,  for  extra 
precaution,  put  in  a  nail  or  two  if 
there  is  room.  We  would  be  inclined 
to  think  that  very  small  cuts  would  be 
more  apt  to  work  loose  on  their  base 
than  larger  ones.  We  speak  with  a  bit 
of  hesitancy  in  this  matter,  because  our 
experience  has  been  limited,  not  be¬ 
cause  we  have  had  any  unpleasant  ex¬ 
periences. 


A  FULL  HOUSE 


. . .  is  a  term  that  applies  to  West¬ 
ern's  complete  'in-stock'  assort¬ 
ment  of  envelopes. 

Every  box,  every  carton,  every 
shelf  of  the  huge  stockroom  is 
filled  with  the  sizes  and  types 
that  printers  want  and  need. 
These  envelopes  are  ready  for 
shipment  at  any  moment.  Order 
nowl 


Co. 


A  Free  Copy  of**Ideas  fromWestern 
Will  Be  Sent  to  You  on  Request 


WESTERN  STATES 

Envelope  Company 
MILWAUKEE  •  WISCONSIN 


'Well,  now  do  you  know  what  make$ 
it  run?'' 
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Finds  Scotch  Tape  Helpful 

★  Scotch  tape,  in  the  few  years  it  has 
been  on  the  market,  has  become  one  of 
the  printer’s  best  friends.  We  started 
using  it  to  tie  around  standing  heads 
in  the  paper  so  they  would  not  pi. 

When  a  customer  wants  some  type 
set  around  in  a  circle,  which  we  have 
no  equipment  to  do,  we  lay  it  out  on  the 
stone  properly  spaced  out  and  put  a 
piece  of  Scotch  tape  bn  it  and  put  it 
back  in  place.  This  holds  it  in  place 
until  we  can  pour  metal  around  it. 

When  we  want  to  be  positive  the 
grippers  on  the  Gordon  press  do  not 
move,  it’s  the  Scotch  tape  again,  also 
on  the  feeding  fingers  of  one  of  our 
other  presses. 

We  have  a  chain  store  mat  which  has 
to  be  cast  shell  high  and  mounted  on  a 
wood  block  and  then  mortised  and  the 
type  put  in.  We  put  a  piece  of  Scotch 
tape  under  the  type  to  hold  it  in  place. 
It  also  helps  to  make  it  print  better. 

James  F.  Smith 
Whitewater,  Wis. 


Save  Gasoline 

★  When  filling  the  service  can  with 
gasoline  from  the  main  supply,  it  is 
impossible  to  know  just  when  the  can 
is  full  and  often  there  is  a  runover 
which  shows  that  you  have  poured  too 
much.  Set  the  can  on  a  scale  and  then 
fill  until  it  overflows.  Note  the  exact 
weight  of  the  filled  can  and  write  it  on 
the  wall  or  a  post  for  future  guidance. 
Thereafter  the  scale  will  tell  you  when 
to  stop  just  before  the  overflow. 

W.  H.  Richards 
Indianapolis,  Ind. 

»  c< 

Graphite  Gun 

★  A  little  insect  powder  bellows  that 
may  be  purchased  at  any  drug  store  for 
10c  makes  an  excellent  ‘‘graphite  gun.” 
The  box  is  in  two  pieces  which  makes 
it  easy  to  fill  with  graphite,  and  the 
spout  facilitates  the  lubrication  of 
hard-to-reach  parts  of  a  Linotype. 

Glenn  A.  Campbell 
Urich,  Missouri 


Use  the  New  I 

SIMONDSi 

P£D  \  STREAK  \ 

- 

PAPER  KNIVES 

SIMONDS  SAW  AND  STEEL  CO. 

''  Fitchburg,  Mass. 
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Double-Up 

i(  Take  a  look  at  the  platen  press  stock 
table  in  any  six  or  seven  press  shop  al¬ 
most  any  day  and  you  will  observe  at 
least  a  half  dozen  small  office  slip  or 
blank  jobs  of  500  or  1000  run  almost 
identical  in  size  and  on  ordinary  bond 
paper.  Each  job  is  cut  to  run  singly, 
while  with  a  little  foresight  it  is  easy  to 
see  that  any  three  or  four  of  them  could 
have  been  bunched  and  run  on  a  single 
sheet  and  cut  to  size  after  running, 
thereby  getting  two  or  several  birds 
with  one  stone.  It  also  makes  a  better 
sheet  to  feed,  not  to  mention  power 
saved. 

This  is  often  noticeable  when  the 
platens  are  snowed  under  and  the  men 
are  working  over-time  to  get  out  from 
under. 

Huse  Blomberg 

Hollywood,  Calif 


in  the  Printing  Industry . . . 

Printers  have  a  habit  of  getting  down 
to  brass  tacks  in  all  their  work. 
Here's  some  brass-teick  information 
of  fundamental  importamce  to  the 
industry: 

A  possible  scarcity  of  labor  need  not 
cause  plant  owners  and  foremen  undue 
anxiety,  when  a  Craftsman  Line-Up 
Table  is  in  the  shop.  A  Craftsman  cuts 
line-up  and  register  time  by  Yz — on 
all  types  of  work,  from  single  to  mul¬ 
tiple  forms,  one  or  four  colors!  The 
least  skilled  worker  in  yo\ir  shop  can 
accurately  line-up  forms  with  a  Crafts¬ 
man.  You  eliminate  90%  of  press-shifts 
and  press-waits  due  to  faulty  line-up. 

The  Craftsman  Line-Up  and  Register 
Table  is  made  with  the  utmost  pre¬ 
cision.  Its  accuracy  is  to  the  hair-Une 
.  .  .  and  the  tcible  is  made  to  outlast 
a  life-time  of  continuous  use.  If  you 
would  reduce  time-and-labor  costs 
...  if  you  would  improve  your  work, 
and  speed  your  production,  write 
today  for  full  information  about  the 
Craftsman  Line-Up  Table. 

CRAFTSMAN  LINE-UP 
TABLE  CORP. 

45  River  St.  Waltham,  Mass. 


Tleuu 

Books 


A  Monumental  Updike  Book 

★  “All  I  wish  to  conserve,  either  in  tradi¬ 
tionalism  or  modernism,  is  common  sense.” 

So  states  Daniel  Berkeley  Updike  in  his 
paper  “Some  Tendencies  in  Modern  Typog¬ 
raphy,”  which  together  with  other  papers, 
originally  presented  as  a  series  of  talks  be¬ 
fore  the  Friends  of  the  Harvard  Library 
in  Cambridge,  are  embodied  in  a  new  Up¬ 
dike  book  “Some  Aspects  of  Printing,  Old 
and  New.” 

Merely  to  state  that  a  book  is  physically 
an  Updike  book  or  to  use  the  magic  words 
“Printed  by  D.  B.  Updike  at  The  Merry- 
mount  Press”  is  usually  enough  for  the 
book  collector  or  bibliophile.  And  this 
latest  work  of  little  more  than  70  pages 
lives  up  to  the  Updike  tradition  of  creating 
an  aesthetic  treat  without  distracting  the 
reader  from  the  author’s  message. 

Editorially,  the  book  is  more  than  a  col¬ 
lection  of  papers  on  printing  subjects.  It 
contains  the  observations  made  by  a  Crafts¬ 
man-philosopher  over  a  period  of  many 
creative  years.  And  these  observations  not 
only  show  original  thinking  on  what  have 
been  accepted  viewpoints,  but  are  also 
firmly  planted  guide-posts  which  should 
show  the  way  to  many  a  printer-veteran  as 
well  as  the  typographic  neophyte  confused 
with  the  issues  of  the  day. 


Common  sense  thinking  pervades  the 
book.  But  so  pungent  are  many  of  the 
sentences,  that  in  the  reading  of  the  book 
in  the  privacy  of  our  den,  we  figruratively 
shouted  hurrah  by  sacrilegiously  underlin¬ 
ing  the  sentences. 

We  wish  that  we  had  the  space  to  re¬ 
print  portions  of  the  book.  On  second 
thought,  we  are  glad  we  have  not,  because 
we  would  rather  that  the  reader  get  a  first¬ 
hand  thrill  by  obtaining  a  copy  and  giving 
himself  the  pleasure  of  reading  it.  Just  a 
sample  of  Updike’s  thought  and  expression 
is  shown  on  page  47  of  this  issue. 

The  book  was  published  by  William  Ed¬ 
win  Rudge,  P.  O.  Box  1893,  New  Haven, 
Connecticut,  and  sells  at  $3.00  a  copy. 

»  « 

Another  Printorial  Intoxicant 

■k  Another  book  that  thrilled  us,  because 
of  its  editorial  content  and  the  craftsman¬ 
ship  employed  in  embodying  it,  is  “Com¬ 
posing  Sticks  &  Mortar  Boards”  by  Earl 
Schenck  Miers,  manager  of  the  Rutgers 
University  Press,  New  Brunswick,  N.  J. 

The  book  came  to  us  at  about  the  same 
time  as  did  Updike’s,  reviewed  on  this 
page ;  and  was  doubly  welcome  because  of 
its  timely  references  to  Daniel  Berkeley 
Updike  as  “almost  a  legendary  figure  in 
American  printing,”  and  to  The  Merry- 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 
Write  for  Specimen  Book  No,  38 

HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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mount  Press  which  “has  produced  many 
pieces  which  belong  to  the  truly  great 
accomplishments  of  the  graphic  arts  in 
America.” 

Were  it  not  for  the  fact  that  the  book 
was  printed  for  private  distribution  by  The 
Haddon  Craftsmen,  Camden,  N.  J.,  we 
would  urge  every  individual  connected  with 
every  University  Press  to  obtain  a  copy  for 
the  very  helpful  information  it  contains  on 
every  subject  pertaining  to  printed  litera¬ 
ture  turned  out  by  and  for  universities  and 
colleges.  Non-university  printers,  engaged 
in  the  production  of  catalogs  and  books, 
also  would  find  much  of  benefit  in  Mr. 
Miers’  i>ages. 

From  a  typographic,  printing,  and  bind¬ 
ing  viewpoint,  the  book  is  an  excellent  job. 
The  pages  were  laid  out  by  Richard  Ellis 
and  were  set  in  Monotype  Baskerville.  An 
interesting  Introduction  was  contributed  by 
P.  J.  Conkwright  of  the  Princeton  Uni¬ 
versity  Press. 

The  producers  of  this  book  bore  in  mind 
Mr.  Miers’  own  statement,  “a  love  of  fine 
printing  is  an  intoxicant,  quickening  the 
pulses  at  its  sight,  numbing  the  senses 
when  it  is  absent.” 

»  « 

New  Book  on  Gutenberg 

★  A  volume  presenting  for  the  first  time 
in  any  modern  language  translations  of  all 
the  contemporaneous  documents  relating  to 
Johann  Gutenberg,  was  published  in  New 
York  on  June  23,  appropriately  enough  by 
the  Oxford  University  Press,  one  of  the 
world’s  oldest  and  most  distinguished  pub¬ 
lishing  organizations.  The  book  is  entitled 
“The  Gutenberg  Documents”  and  was 
written  by  Douglas  C.  McMurtrie,  director 


of  typography  of  the  Ludlow  Typograph 
Company,  and  widely  known  as  an  author¬ 
ity  on  the  history  of  printing. 

In  the  new  volume  will  be  found  transla¬ 
tions  into  English  of  every  known  document 
written  during  Gutenberg’s  lifetime  in 
which  the  name  of  the  inventor  of  printing 
has  been  found.  There  are  twenty-eight  of 
these  documents.  Their  text,  carefully 
edited  and  fully  annotated,  was  for  the  first 
time  published  as  a  whole  by  Dr.  Karl 
Schorbach  in  1900  with  a  brief  supplement 
in"  1925.  The  translations  in  Mr.  McMur- 
trie’s  book  are  based  on  the  text  published 
by  Schorbach,  with  constant  reference  to 
that  authority’s  searching  and  critical  ex¬ 
planatory  notes,  but  other  authorities  have 
also  been  consulted  for  the  two  or  three 
documents  which  have  previously  been 
translated  in  whole  or  in  part.  In  the  prep¬ 
aration  of  the  translations  Mr.  McMurtrie 
enlisted  the  aid  of  a  number  of  authorities, 
specialists  in  medieval  Latin  and  German, 
and  medieval  law.  Every  effort  has  been 
made  to  see  that  the  translations  represent 
as  accurately  as  possible  the  texts  of  the 
originals. 

The  translations  themselves  are  preceded 
by  a  detailed  analysis  of  the  subject  matter 
of  the  documents,  presenting  a  comprehen¬ 
sive  survey  of  what  b  known  of  Gutenberg’s 
ancestry  and  of  what  the  documents  reveal 
of  his  life,  his  social  status,  his  worldly  cir¬ 
cumstances,  and  hb  activities.  The  volume 
concludes  with  a  carefully  prepared  index. 

Physically,  Mr.  McMurtrie’s  book  is  pre¬ 
sented  in  an  extremely  attractive  form.  It 
is  set  in  Linotype  Estienne  and  Ludlow 
Garamond,  printed  on  Victorian  Wove  and 
sturdily  bound  in  unfinbhed  cloth.  The  edi¬ 
tion  is  limited  to  900  copies. 


225  N.  WABASH  AVE  ,  CHICAGO.  ILL, 
TELEPHONE  FRANKLIN  7601 
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Craftsmen  Convention 
it  The  twenty-second  annual  convention  of 
The  International  Association  of  Printing 
House  Craftsmen  will  be  held  at  the  Lord 
Baltimore  Hotel,  Baltimore,  Maryland, 
August  9  to  14  inclusive. 

The  business  session  will  begin  at  9:00 
A.M.,  Monday,  August  11.  After  the  re¬ 
ports  of  President  Frank  McCaffrey  and 
the  Credentials  Committee,  Douglas  C. 
McMurtrie,  chairman  of  the  International 
Education  Commission  will  talk  on  '*The 
Future  of  the  Craftsmen’s  Educational 
Movement,”  and  John  J.  Deviny,  Deputy 
Public  Printer,  will  discuss  “The  Influ¬ 
ence  of  Craftsmanship  on  the  Printing  In¬ 
dustry.” 

At  1 :30  P.M.  of  the  same  day,  there  will 
be  held  a  clinic  on  Typography  and  Com¬ 
posing  Room  Practice.  Co-chairmen  pre« 
siding  at  this  clinic  will  be  Haywood  H. 
Hunt,  editor  of  “Share  Your  Knowledge 
Review,”  San  Francisco,  and  Howard  N. 
King,  typographic  director.  The  Maple 
Press,  York,  Pa.,  and  typographic  coun¬ 
selor  of  The  Intertype  Corporation,  New 
York  City.  The  progfram  of  the  clinic  fol¬ 
lows  : 

Subjects  and  Speakers  (seven  minutes 
each). 

1.  “Style  Trends  in  Typography,”  Ben 
Wiley,  Frye  Printing  Co.,  Springfield,  Illi¬ 
nois. 


2.  “Planning  Typography  to  meet  Cost 
Limitations,”  Glenn  L.  Pagett,  Typographic 
Service,  Indianaipolis,  Ind. 

3.  “The  Selection  and  Appropriate  Use 
of  Type  Faces,”  Michael  Stevens,  The 
Harbor  Press,  New  York,  N.  Y. 

4.  “Efficient  Composing  Room  Practice,” 
(speaker  to  be  announced). 

5.  Questions  and  Comments  by  the  (^air¬ 
men  and  Discussion  Leaders. 

6.  General  discussion  from  the  floor. 

The  Interclub  Conference  Wnner  given 

by  the  Fourth  District  Officers’  Associa¬ 
tion  will  be  held  at  6 :00  P.M.  There  will  be 
entertainment  and  a  buffet  supper  the  same 
evening. 

At  7:00  P.M.,  there  will  be  a  Confer¬ 
ence  on  Club  Management,  presided  over 
by  John  A.  McLean,  Fourth  District  Rep¬ 
resentative. 

Subjects  and  Speakers  (ten  minutes 
each) ,  are  as  follows : 

1.  “The  President  as  a  Leader.”  QarV 
R.  Long.  Past  International  President. 

2.  “Educational  Programs  for  Large  and 
Small  Clubs,”  Basil  Parsons,  Providence 
Club. 

3.  “Getting  and  Holding  Desirable  Mem¬ 
bers,”  Jack  L.  Hagen,  Chicago  Club. 

4.  “The  Local  Research  Committee  as  a 
Clearing  House  for  Technical  Information.” 
Lee  Augustine,  Chairman,  Research  Com¬ 
mittee,  Cincinnati  Club. 

5.  “Club  Finances,”  (speaker  to  be  an¬ 
nounced)  . 

6.  General  discussion. 

A  clinic  on  Offset  and  Gravure  will  be 
held  at  10 :00  A.M.  on  Tuesday,  August  12. 
The  chairman  will  be  Harvey  Glover, 
Sweeney  Lithograph  Company,  Belleville, 
N.  J. 


HIGH-SPEED  JOB  BLACK  INK 


N0.2141S  (BK10306AD) 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  rrat  the 
last  reason  is  fhe  price  of  it, 
which  is  75c  per  lb.  In  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturmr*  of  Finm  Litho  and  Printing  Ink*  for  All  Purpo*** 

26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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Subjects  and  Speakers  (thirty  minutes 
each),  are  as  follows: 

1.  “Modern  Methods  in  Offset  Platemak* 
iag,"  Kenneth  A.  Martin,  Harold  W.  Pit¬ 
man  Co.,  New  York,  N.  Y. 

2.  “Modem  Methods  in  Offset  Press- 
work,”  Charles  F.  Geese,  Philadelphia,  Pa. 

3.  Questions  and  comment  by  the  Chair¬ 
man  and  Discussion  Leaders. 

4.  General  discussion  from  the  floor. 

At  1 :30  P.M.,  there  will  be  a  boat  trip 
to  Annapolis;  and  at  6:30  a  Maryland  Sea 
Food  Dinner  at  Carvel  Hall  and  Floating 
Hotel,  Annapolis. 

A  clinic  on  Production  Management  will 
be  held  at  11:00  A.M.  on  Wednesday, 
August  13.  The  chairman  will  be  Alfr^ 

M.  Geis,  Alco-Gravure  Co.,  Baltimore. 

Subjects  and  Speakers  are  as  follows: 

1.  “Engineering  in  a  Craft  Industry,” 
Robert  H.  Roy,  The  Waverly  Press,  Bal¬ 
timore,  Maryland. 

2.  “Practical  Aspects  of  Production  Man¬ 
agement,”  (speaker  to  be  announced). 

3.  Questions  and  comment  by  the  Chair¬ 
man  and  Discussion  Leaders. 

4.  Discussion  from  the  floor. 

A  clinic  on  Presswork  will  be  held  at 
1 :30  P.M.  the  same  day. 

Co-chairmen  will  be  Craig  R.  Spicher, 
Miehle  Printing  Press  &  Mfg.  Co.,  (Chicago, 
Ill.,  and  Edward  A.  Aitken,  The  Bryant 
Press,  Toronto,  Canada. 

Subjects  and  Speakers  (fifteen  minutes 
each) ,  are  as  follows : 

1.  “Reducing  Makeready  Time,”  Russell 
Hogan,  Wickersham  Press,  New  York, 

N.  Y. 

2.  “Troubles  and  Remedies,”  (speaker  to 
be  announced). 

3.  Questions  and  comments  by  the  Chair¬ 
men  and  Discussion  Leaders. 

4.  General  discussion  from  the  floor. 

The  annual  banquet  will  start  at  6:55 

P.M.,  and  the  newly  elected  officers  will  be 
installed  at  8:15  P.M. 

»  « 

Manufactures  Steel  Rule  Dies 

■k  Ralph  N.  Richards,  Box  841,  1411  Alamo 
Avenue,  Kalamazoo,  Michigan,  announces 
that  he  has  left  the  J.  A.  Richards  Co., 
with  which  he  has  been  twenty  years ;  and 
has  started  a  new  company,  under  his  own 
name,  for  the  manufacture  of  steel  rule 
dies. 
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Miniature  Letterheads 
as  Sales  Tools 

•k  Strathmore  Paper  Company,  West 
Springfield,  Massachusetts,  is  mailing  a 
sales  portfolio  featuring  samples  of  minia¬ 
ture  stationery  items  for  printers  to  use 
in  creative  selling.  The  portfolio  is  the 
No.  3  sales  tool  in  Strathmore's  1941  New 
Business  Series,  which  is  designed  to  help 
printers  sell  more  and  better  printing. 

The  stationery  portfolio  features  “The 
Up  To  Date  Letterhead”  and  provides  a 
complete  selling  demonstration  for  any 
printing  salesman  to  present  to  a  station¬ 
ery  prospect.  Believing  that  a  letterhead 
can  “date”  a  company  faster  than  any 
other  factor  in  that  business,  Strathmore 
headlines  its  portfolio  with  “CHANGE  In 
Your  Letterhead.”  Then  asks  the  ques¬ 
tion  “Is  our  letterhead  right  for  our  busi¬ 
ness  today?” 

Because  paper  plays  an  important  part 
in  any  letterhead  or  stationery  picture  just 
as  the  letterhead  itself  plays  an  important 


part  in  the  advertising  of  any  business, 
Strathmore  shows  its  four  most  popular 
papers — Strathmore  Bond,  Strathmore 
Writing,  Strathmore  Parchment  and 
Strathmore  Script.  Actual  commercial 
letterhead  samples  inserted  loose-leaf  in 
the  portfolio  give  a  real  demonstration. 
Even  more  interesting  and  useful  to  the 
printer,  however,  are  the  miniature  sta¬ 
tionery  items  which  give  suggestions  for 
design,  color  combination,  layout  and  ty¬ 
pography,  showing  matched  stationery 
forms  and  envelopes-to-match. 

To  indicate  the  increased  effectiveness 
of  a  modem  letterhead  a  page  is  devoted 
to  letterheads  “Before  &  After”  they  were 
redesigned. 

For  the  printer  endeavoring  to  aid  his 
stationery  prospect  in  designing  a  letter¬ 
head,  a  check  list  of  important  items  to 
consider  is  provided,  as  well  as  an  inter¬ 
esting  “pie”  chart  showing  that  printing, 
engraving,  paper,  and  envelopes-to-match 
are  really  only  minor  items  in  the  cost  of 
a  letter  but  major  items  in  the  effective¬ 
ness  of  that  letter. 


matmmmfrn 


excttaifie  PLASTIC  BINDING  featute 


.  .  .  extra  powerful  selling  tool  your 
customers  welcome  to  make  printed  / 

pieces— catalogs,  manuals,  other  ref-  / 

erence  books — far  more  profitable.  /  ^ 

PLASTIC  BINDING  is  the  only  me-  /  / 

chanical  binding  having  completely  /  / 

visible  backbone  permitting  colorful  /  ^  4  ^  m 

stamping  of  titles,  for  reference  and  /  # 

identification.  Write  today  for  de-  ^  ^  At  ^  # 

tails  and  surprisingly  low  costs.  ^  ®  # 

Send  dummiet  for  Plaatie  Bind-  m 

ing  in  choice  of  thirteen  popular 
cotore.  No  coat  or  obligation. 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  Chicago,  Illinois 

LICENSEES  EVERYWHERE 
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Ca8tom*Made  Sample  Books 

*  Paper  merchants,  printers  and  other 
large  paper  users  are  accustomed  to  re* 
ceiving  sample  books  galore  from  the  mills 
with  whom  they  do  business. 

In  many  instances,  these  sample  books, 
in  order  to  tell  the  story  thoroughly  yet 
economically,  contain  a  great  deal  more  in¬ 
formation  and  samples  than  the  customer  is 
likely  to  use,  thereby  creating  needless  waste 
— besides  burying  the  information  the  cus¬ 
tomer  or  salesman  wants  amid  a  mass  of 
samples  useless  to  him. 

The  Central  Paper  Company,  Muskegon, 
Michigan,  faced  with  this  very  problem, 
has  found  an  unusual  and  extremely  satis¬ 
factory  solution.  It  decided  upon  a  system 
of  “custom-made”  sample  books  for  its 
customers.  In  order  to  carry  through  on 
such  a  plan,  it  obtained  a  license  from  the 
Plastic  Binding  Corp.,  Chicago,  to  use  the 
latter's  plastic  binding  machinery  in  the 
mill.  Now,  with  this  set-up.  Central  makes 
up  its  sample  books  to  the  customer’s  spe¬ 
cifications.  If,  for  example,  a  merchant  wants 
a  special  sample  book  containing  only  five 
Centraline  items,  for  ten  salesmen,  then 
ten  sample  books,  each  containing  only 
those  five  items,  are  made  up. 

Sample  books  made  specifically  to  the 
requirements  of  the  individual  salesman  or 
paper  user,  and  plastic  bound  for  con¬ 
venient,  permanent  reference,  are  definitely 
innovations  in  the  paper  field.  According 
to  all  indications,  they  are  earning  Cen¬ 
traline  Papers  a  splendid  reception  from  the 
trade. 

The  Central  Paper  Company  also  an¬ 
nounces  the  completion  of  its  1941-1942 
Decorated  Paper  Sample  book,  plastic 
bound,  complete  and  descriptive  of  all  de¬ 
tails.  This  new  book  contains  several  divi¬ 
sions,  with  a  great  variety  of  designs  and 
ideas  in  each  division,  both  for  daily  and 
holiday  use.  There  are  plain  decorated 
papers ;  all-over  designs  with  provision  for 
customer’s  name,  address  and  slogan;  and 
papers  printed  directly  to  the  customer’s 
specifications.  There  is  also  a  book  for 
the  new  1941  Christmas  papers.  Copies  of 
either  of  these  new  books  are  available  upon 
request  from  the  Central  Paper  Company, 
Muskegon,  Michigan. 


THIS  IS  BHITOTVPE 

niRPORT 

TOURIST 

SIZES  14  TO  48  POINT 

The  black-as-night  member  of  the 
Airport  sons  serif  type  family.  Its 
weight  and  freedom  of  design 
make  it  an  ideal  letter  for  char¬ 
acter  display,  whether  set  solid  or 
well  letterspaced. 


No  Wotfing  for  foreign  imports  when  you 
use  Boltotype  faces.  200,000  pounds  of 
type  always  on  hand,  ready  for  shipment 
just  as  soon  as  your  order,  large  or  small, 
is  received.  And  the  moderate  price  will 
surprise  and  please  you. 

SEND  FOR  OUR  FREE  CATALOGUE 

At  Your  Nearost  Boltotype  Dealer  or 

Baltimore  Type 

15-17  S.  Frederick  Street,  Baltimore,  Md. 
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Take  ESTIMATORS'  Jobs! 

Learn  HOW  by  mail  in  25  lessons 

Mora  PBINTINO  ESTIMATORS  ara 
Modod.  Militaiy  lerrioe  draft  eamiiis 
raeaneieo.  Oar  S9  lesaon  eoana  inclodM 
panonal  coaehinc  and  S  boond  book^— 
aotnal  modoction  records  on  oompoaitioii. 
PTMS  work  and  bindenr  (»erations.  National 
Defense  means  better  jcAs.  PREPARE  1 
Write  today  for  details  about  easy  method 
of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  O 

105  W.  Monro*  St.  Chicago,  III. 


UPRIGHTGRAIN  BASE 

A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Writ*  for  Information  and  Pricat 

J.  W.  Pitt,  Inc.,  Bath,  N.  Y. 

AMERICAN 

AMERICAN 
Best  on  any  r  q  l  l  £  r 

printing  press  compANY 

1342  North  Halstad  St.,  Chicago,  lii. 
225  N.  New  Jersey  SU,  Indianapolis,  Ind. 
1531  Branch  Street  St.  Louis,  Mo. 

ROLLERS 


6tt^s 
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Interesting  New  Blotters 

•k  Goes  Lithographing  Company,  61  West 
61st  Street,  Chicago,  announces  a  new  line 
of  interesting  blotters. 

The  Census  Blotter  carries  a  map  of  the 
United  States,  on  which  is  noted  in  color 
the  population,  according  to  the  latest 
census,  of  each  state,  and  every  large  city. 

The  Defense  Training  Center  Blotter 
shows  approximately  140  defense  centers, 
including  the  most  important  Army,  Navy 
and  Marine  posts  located  throughout  the 
country.  It  has  designating  insignia  to 
show  the  principal  type  of  troops  being 
trained  at  the  particular  post;  and  is  in  a 
red,  white  and  blue  color  scheme. 

The  Insignia  Blotter  shows  the  insignia 
of  rank  and  grade  sufficient  to  enable  the 
average  layman  to  identify  officers  and  en¬ 
listed  men  of  the  Army,  Navy  and  Marine 
Corps. 

The  blotters  carry  spaces  that  permit 
imprinting. 


Adhesives  for  the  Industry 

★  The  Commercial  Paste  Co.,  Columbus, 
Ohio,  calls  attention  to  the  fact  that  since 
1900,  more  than  40  years  ago,  it  has  been 
manufacturing  pastes,  glues  and  cements 
for  the  school,  office  and  the  graphic  arts 
plant. 

There  are  more  than  one  hundred  basic 
types  of  pastes  and  glues  and  again  as 
many  modifications  for  specific  purposes 
made  by  this  company.  The  line  includes 
all  types  of  adhesives  for  printers  and 
boo'kbinders ;  and  has  been  used  exten¬ 
sively  by  the  industry,  according  to  A.  L. 
Evans,  president. 


Occupies  San  Francisco  Office 

★  Miller  Printing  Machinery  Co.  has  re¬ 
cently  taken  new  and  modem  offices  in  the 
Russ  Building,  San  Francisco.  Here  is 
maintained  a  complete  stock  of  accessories 
and  parts  for  Miller  Automatic  Presses  and 
Saw-Trimmers. 

Charles  D.  Lackore,  formerly  in  the 
company’s  Chicago  office,  and  well  known 
throughout  the  West  and  Middle  West,  is 
in  charge  as  manager. 
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Officers  of  Engraved  Stationers 

★  Marcel  Boumique  of  New  York  City  was 
elected  president  of  Eng^raved  Stationery 
Manufacturers  Association,  Inc.,  at  a  meet¬ 
ing  held  in  Chicago  June  23  and  24.  This 
association  represents  the  steel  and  copper 
plate  industry ;  and  includes  in  its  member¬ 
ship  greeting  card  manufacturers  and  pro¬ 
ducers  of  social  and  commercial  stationery. 

John  Walz,  Chicago,  was  elected  vice- 
president;  Edward  Turner,  Boston,  sec¬ 
retary;  and  A.  H.  Brewood,  Washington, 
D.  C.,  treasurer. 

The  headquarters  of  the  association  is 
located  in  the  Woodward  Building  in  Wash¬ 
ington,  D.  C. 

»  « 

Marking  Device  Assn.  Convention 

★  The  Marking  Device  Association  re¬ 
cently  announced  that  it  will  hold  its 
annual  convention  October  13  to  16  in¬ 
clusive,  at  the  Edgewater  Beach  Hotel, 
Chicago. 

After  considering  many  plans  for  in¬ 
creasing  the  attendance  this  year,  the  Fall 
Season  was  selected  instead  of  the  cus¬ 
tomary  Spring  Season,  as  it  offered  an  op¬ 
portunity  of  holding  the  convention  in  the 
same  city  with,  and  immediately  following 
the  Stationers’  Convention  announced  for 
October  5  to  9. 

It  is  felt  that  this  would  be  of  added 
interest  to  stationers  who  make  or  handle 
marking  devices,  and  marking  device  deal¬ 
ers  distantly  removed  from  Chicago.  It  is 
anticipated  that  vacation  trips  will  be  ar¬ 
ranged  by  many  in  order  to  take  advantage 
of  the  valuable  opportunity  of  attending 
both  conventions  at  minimum  expense. 


The  program  will  be  built  around  the 
general  theme  of  National  Defense,  and  its 
effect  on  the  Marking  Device  Industry. 
There  will  be  morning  sessions  only,  leav¬ 
ing  the  afternoons  and  evenings  for  planned 
entertainment,  round  table  sessions,  visit¬ 
ing  exhibits,  and  seeing  the  town. 

j»  « 

Purchases  Continental  Type  Co. 

★  Continental  Type  Associates,  formerly 
known  as  the  Continental  Typefounders 
Association,  Inc.,  has  recently  been  pur¬ 
chased  by  Judson  Type,  Inc.,  New  York 
City,  of  which  Sidney  T.  Judson  is  presi¬ 
dent.  The  Continental  stock  and  office 
have  been  consolidated  with  the  East  Side 
branch  of  the  Judson  company  at  237  East 
44th  Street. 

Mr.  Judson  at  one  time  served  the  Con¬ 
tinental  company  as  vice-president  and  gen¬ 
eral  manager  of  the  Chicago  subsidiary,  and 
in  his  capacity  had  helped  to  build  up  the 
company’s  business. 

»  « 

“Strathmore  Troubadour” 

★  A  duplex  paper,  with  smart,  new,  mod¬ 
ern  and  harmonious  colors  on  both  sides, 
plus  a  colored  double  deckle,  is  being  an¬ 
nounced  by  Strathmore  Paper  Company, 
West  Springffield,  Massachusetts. 

The  paper  is  named  “Strathmore  Trou¬ 
badour.’’  A  Demonstration  Folder,  show¬ 
ing  the  printing  possibilities  of  Troubadour 
has  been  made  available.  It  contains  eight 
“New  Business”  ideas,  employing  die  cuts, 
trick  folds,  deckle  effects,  and  color  treat¬ 
ments. 


PRINTERS  OF  THE  NATION 
HAVE  MADE  MORE  MONEY 
BY  ALWAYS  USING  THE 

FRANKLIN  PRINTING  CATALOG 

TO  VALUE  EVERY  JOB 


Join  the  Successful^  write  today 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY.  UTAH 
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E-n  III 
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Machines  for  Manifold 
Tipping — Jogging — Roll 
Feed  Carbon  Tipping 
for  Sales  Books  —  File 
Folder  Scoring -Gusset- 
ting  —  Sales  Book 
Forming-Scoring  —  En¬ 
velope  Scoring-Pasting- 
Folding  —  Tape  End 
Trimmer. 


BRACKETT  STRIPPING  MACHINE  CO. 
608  South  Dearborn  St.,  Chicago,  III. 
330  West  42nd  St.,  New  York,  N.  Y. 


VER-E-GOOD 

Ink  Softener  and  Drier 

Improves  Quality 

Because  ink  mixed  with  it  will  not  work 
greasy  or  mottle  and  because  it  prevents 
ink-picking,  VER-E-GOOD  Ink  Softener 
and  Drier  improves  the  quality  of  your 
work.  Write  for  a  sample. 

DEVERE  COMPANY 

1367  -  20th  St.  Racine,  Wis. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


Helpful  hints  about  handling 
mks,  compoimds.  driers,  etc. 
Valuable  information  prepared 
by  experts.  Write  for  it  on  your 
firm  letterhead.  It's  FREE!  i 

E.J.  KELLY  CO.  J 

lt33LKlchnSt. 


Visibility  of  Matrix  Marks 

★  Studies  of  black-and-white  reference 
marks,  as  processed  on  Linotype  and  In¬ 
tertype  matrices  by  the  Matrix  Contrast 
Corporation,  New  York,  were  made  re¬ 
cently  by  Dr.  Matthew  Luckiesh,  director 
of  the  General  Electric  Company’s  Light¬ 
ing  Research  Laboratory,  Nela  Park, 
Cleveland,  Ohio,  and  a  colleague,  Frank  K. 
Moss.  Visibility  tests  were  made  of  (1) 
black-and-white  processed  matrices,  (2) 
new  non-processed  matrices,  and  (3)  used 
non-processed  matrices,  with  the  following 
results : 

Relative 

Specimen  Visibility 

1.  Black-and-white  processed 

matrices  .  4.56 


2.  New  (non-processed)  matrices..  2.70 

3.  Used  matrices  (non-processed)..  1.10 

Commenting  on  these  figures,  each  of 

which  represents  an  average  of  twenty 
careful  tests  by  means  of  the  Luckiesh-Moss 
Visibility  Meter,  Dr.  Luckiesh  reported: 
“The  No.  1  processed  matrices  have  a 
visibility  approximately  equivalent  to  9J^- 
point  type  (printed  with  black  ink  on  white 
paper),  under  the  test  conditions,  as  com¬ 
pared  with  the  No.  3  matrices  which  have 
a  visibility  equivalent  to  3-point  type  un¬ 
der  the  same  test  conditions.  Incidentally, 
3 -point  type  is  about  the  smallest  type  that 
can  be  seen  by  persons  with  normal  vision 
under  average  lighting  and  seeing  condi¬ 
tions  when  the  type  is  printed  with  black 
ink  on  white  paper.” 

Here  is  an  approximate  reproduction  of 
the  type  sizes  referred  to  by  Dr.  Luckiesh: 


9y2-point 


6-pomt 


In  this  comparison,  (1)  represents  the 
visibility  of  black-and-white  processed  ref¬ 
erence  marks,  (2)  represents  the  visibility 
of  new  non-processed  matrices,  and  (3) 
5  represents  the  visibility  of  used  non- 
^  processed  matrices. 

In  evaluating  the  matrix  contrast  tests  in 
other  ways,  the  investigators  discovered  that 
black-and-white  processed  matrices  have  a 
factor  of  safety  of  4.6  in  visibility  and  by 
extension  in  certainty  of  seeing,  as  com- 
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THREE  UNUSUAL  BLOTTERS! 


f.  OUR  DEFENSE  TRAINING  CENTERS.  Shows  principal  Army,  Navy,  and  Marine 

training  centers  and  identifies  their  principal  activities. 

2.  KNOW  YOUR  MONEY.  Presents  interesting  and  authentic  information  about  our  money 

and  tells  how  to  detect  counterfeit  bills. 

3.  CENSUS.  Shows  population  and  rank  of  the  states;  capital  and  largest  city  of  each  state;  and 

rank  of  50  largest  cities. 

These  Blotter*  are  all  timely  NOW,  They  will  interest  everyone  who  sees  them.  Consespsently 
they  are  splendid  advertising  media.  You  can  sell  them.  Write  for  samples  TODAY, 

Goes  LITHOGRAPHING  COMPANY  •  61  W.  filst  St.,  Chicago  •  53B  Park  PL,  New  York 


Samples  of  matrix  reference  marks  as  used 
in  visibility  tests.  A,  blaek-and-tvhite  proe~ 
essed  matrices;  0.  new  non^proeessed 
matrices;  C,  used  non-processed  matrices. 


pared  with  2.7  for  new  non-processed 
matrices  and  1.1  for  used  non-processed 
matrices.  This  means  that  used  non-proc¬ 
essed  matrices,  as  represented  by  the  speci¬ 
mens  used  in  these  tests,  cannot  be  read 
with  any  assurance  of  accuracy,  even  by 
persons  with  normal  vision,  whereas  the 
contrast  matrices  have  a  high  factor  of 
safety  as  regards  certainty  of  seeing. 

Relative  visibility  is  expressed  also,  in 
the  Luckiesh-Moss  findings,  in  tests  of  the 
visual  efficiency  needed  to  read  the  matrix 
reference  marks.  The  used  non-processed 
matrices  require  a  visual  efficiency  of 
nearly  100% — normal  eyesight — ^whereas 
the  black-and-white  matrices  can  be  read 
by  persons  with  only  50%  normal  eyesight. 
In  view  of  the  prevalence  of  imperfect 
vision  throughout  industry,  and  particu¬ 
larly  among  printers,  this  feature  of  black- 
and-white  reference  marks  is  said  to  be  of 


Testing  the  visibility  of  matrix  reference 
marks  as  they  appear  to  the  operator  at 
the  assembling  elevator  of  the  typesetting 
machine. 

great  importance  to  machine  operators  and 
their  employers. 

Harris  Movie  Available 

★  A  new  Harris  Kodachrome  movie,  ex¬ 
plaining  the  offset  lithographic  process  in 
detail,  is  now  available.  Graphic  arts  clubs, 
advertising  clubs,  and  schools  will  find  this 
film  both  interesting  and  instructive. 

It  consists  of  about  1200  feet  of  16-mm 
silent  film.  Time  required  for  showing  is 
about  45  minutes. 

Reservations  for  this  film  may  be  made 
by  writing  the  Harris-Seybold-Potter  Com¬ 
pany,  4510  East  71st  Street,  Cleveland, 
Ohio,  or  any  Harris  branch  office. 
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L«ft:  Sterling  Preta  Point  locked  in  a 
S-pica  aqtutre  toggle  shell. 

Right:  Sterling  Press  Point  as  it  is  used 
udth  the  Sterling  Toggle  Hook  and 
Base  System. 

Eliminates  Sheet  Back-Slapping 

★  “Press  Points,”  a  new  accessory  de¬ 
signed  for  PMC  metal  base  systems,  is  an¬ 
nounced  by  The  Printing  Machinery  Co., 
436  Commercial  Square,  Cincinnati,  Ohio. 

The  purpose  of  this  new  device  is  to  help 
printers  who  encounter  difficulty,  on  small 
high  speed  cylinder  presses,  with  back-slap¬ 
ping  of  sheets  when  the  stock  is  a  little 
heavy  and  when  there  is  considerable  open 
space  at  the  end  of  the  form  away  from 
the  grippers.  The  use  of  this  accessory  is 
said  to  do  away  with  the  hit-or-miss  system 
of  inserting  pins,  needles  and  tacks  in  the 
form  to  hold  the  sheet  agrainst  the  cylinder. 

The  device  is  a  small  conical-shaped  steel 
point  securely  fastened  on  the  proiper  hook 
body  for  either  the  Sterling  Toggle  Hook 
and  Base  System  or  the  PMC  Warnock 
Diagonal  Block  and  Register  Hook  Sys¬ 
tem.  The  press  point  unit  is  inserted  in 
the  base  and  is  held  there  securely  by  fas¬ 
tening  with  the  same  key  that  operates  the 


regfular  hooks.  It  prints  an  almost  invisible 
dot. 

Although  primarily  designed  for  use  with 
The  Printing  Machinery  Company’s  two 
metal  base  systems.  Press  Points  can  also 
be  used  by  printers  who  do  not  have  a 
metal  base  system.  As  designed  for  the 
Sterling  Toggle  Hook  and  Base  System,  the 
unit  can  be  inserted  in  a  3-pica  square 
toggle  shell  and  used  as  a  unit  in  forms  of 
type  and  wood-mounted  cuts. 

»  «c 

Unity  Committee  Report 

★  The  report  of  the  Graphic  Arts  Unity 
Committee  which  had  been  presented  at  the 
April  26  meeting  of  the  Atlantic  Seaboard 
Graphic  Arts  Conference  has  been  made 
available  on  July  1  for  publication  in  the 
trade  press. 

The  report  states  that  there  is  need  today 
for  a  national  coordinating  body  which 
brings  all  graphic  arts  groups  together  on 
common  problems  and  through  which  the 
trade  can  correctly  inform  the  public  on 
the  importance  of  the  printed  word  in  edu¬ 
cation  and  in  business,  and  as  an  instru¬ 
ment  of  American  democracy;  can  defend 
the  industry  from  unfair  legislation ;  can  co¬ 
operate  in  national  defense;  can  promote 
broader  cooperation  between  employers  and 
employees ;  can  solve  inter-g;roup  problems 
from  the  standpoint  of  better  service  to  the 
customer;  and  can  coordinate  information 
on  technical  subjects. 

The  issuance  of  the  report  is  especially 
timely  coming  as  it  does  after  the  Mid- 
Continent  conference  of  graphic  arts  trade 
associations  which  also  adopted  resolutions 
favoring  a  national  co-ordinated  association 
service  in  the  gp-aphic  arts. 

The  report  lists  under  General  Objectives 
to  be  accomplished  by  the  formation  of  a 
national  federation  the  coordination  of  na¬ 
tional  and  local  graphic  arts  associations 
for  work  on  common  problems,  the  adop- 


Writ*  for 


(as  irne  a  type  metai  as  is  made) 


TYPE  METAL 

HELPS 


UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street.  Chicago,  Illinois 
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tion  of  a  positive  attitude  on  industry  pro* 
motion  and  protection,  the  elimination,  as 
far  as  possible,  of  duplication  of  effort  on 
the  part  of  existing  associations  and  the 
advancement  of  inter-group  relationships 
calculated  to  benefit  the  customer  and, 
hence,  the  industry  as  a  whole. 

Five  specific,  immediate  objectives  for  a 
national  federation  (of  which  the  first  three 
are  specially  emphasized)  are  recommended 
by  the  Committee,  as  follows  : 

1.  Public  Relations :  Promote  education 
in  the  use  of  the  printed  word  on  an 
all-industry  basis,  regardless  of  x>ro- 
cess  or  medium. 

2.  Legislative  and  Governmental  Rela¬ 
tions:  Wield  influence  in  protecting 
the  industry  against  adverse  legisla¬ 
tion. 

3.  Employee  Relations :  Without  at¬ 
tempting  to  handle  labor  contracts, 
provide  statistical  and  information 
service  via  closed  shop  and  open  shop 
information  bureaus  for  all  branches 
of  the  industry  and  cooperate  in  pro¬ 
viding  for  an  adequate  supply  of 
skilled  craftsmen. 

4.  Technical  Coordination:  Bring  trade 
groups  together  to  solve  inter-group 
problems  and  provide  a  clearing  house 
for  information  on  methods,  equip¬ 
ment  and  supplies. 

5.  Standardized  Practises :  Foster  stand¬ 
ardization  of  equipment,  paper  and 
supplies ;  promote  more  effective 
credit  control;  coordinate  attacks  on 
obsolescence  problems. 

Under  the  heading  of  “Scope:  Potential 
Participating  Groups,”  the  report  states: 

“Ideally,  the  national  federation  would 
be  representative  of  all  branches  of  the 
graphic  arts  and  allied  crafts  and  services. 
This  would  embrace  all  groups,  from  paper 
and  printing  machinery  manufacturers 
through  the  various  crafts  and  services  to 
and  including  advertising  agencies.” 

The  final  section  of  the  report  suggests  a 
possible  organizational  set-up  for  a  national 
federation  and  stresses  the  fact  that  no 
large  “super-organization”  is  contemplated 
or  required.  The  proposed  national  federa¬ 
tion,  it  is  indicated,  should  be  the  hireling, 
not  the  superior  of  its  members. 

Chairman  of  the  Unity  Committee  is 
Elmer  J.  Pusey,  of  Judd  &  Detweiler,  Inc., 
Washington,  D.  C. 


Display  Type 

Out  of  stock  we  supply  the 
lines,  sorts,  or  fonts  you 
wont.  And  that  service 
embraces  over  120 
different  type  faces  in 
a  complete  range  of  sizes. 

A.  T.  F.,  Acme,  Baltimore 
and  all  late  monotype  faces. 

Write  For  Our  New  Type  Chart 
Just  Off  The  Press 

HcmE  TVPE  FOUnORV 

161  W.  Harrison  Stq  ChieagOi  III. 
Orders  shipped  same  day  as  received. 


^^The  Most  Clear-cut  Book 
on  Printers^  Cost  and  Ac¬ 
counting  Problems.*^ 

So  wrote  Gien  U.  Cieeton, 
Head  of  the  Department  of 
Printing,  Carnegie  institute 
of  Technology,  to  C.  A. 
Hale,  Author  of 

ABC  Handbook 
for  Printers 

Price  $10.00  a  copy 

Plmtue  tend  money  with  order 

GRAPHIC  ARTS  PUB.  CO. 

608  South  Doarborn  Street  Chicago 
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Theodore  J,  Kauffeld 


Elected  ATF  Vice-president 

★  Theodore  J.  Kauffeld,  who  joined  Amer¬ 
ican  Type  Founders  in  March,  1940,  as 
manager  of  the  Products  Division,  was 
elected  a  vice-president  of  the  company  at 
the  June  meeting  of  the  Board  of  Directors, 
according  to  an  announcement  made  by 
President  Thomas  Roy  Jones. 

Mr.  Kauff eld’s  extensive  experience  in 
engineering  and  plant  management,  both 
here  and  abroad,  especially  qualify  him  to 
assume  his  increased  responsibilities  which 
include  supervision  of  American  Type 
Founders  Research,  Engineering,  Purchas¬ 
ing,  Patent,  Service  and  New  Products  In¬ 
vestigation  Departments.  He  is  a  graduate 
of  Stevens  Institute  of  Technology. 


Ads  Increase  Bingo  Business 

★  Morris  Mandell,  1123  Broadway,  New 
York  City,  who  has  been  serving  printers 
throughout  the  country  with  printed  Bingo 
supplies,  announces  that  he  has  increased 
his  plant  to  manufacture  cages.  Bingo  balls, 
and  other  paraphernalia  used  in  Bingo 
games. 

This  company  began  selling  its  printed 
merchandise  to  small  town  printers  about 
two  years  ago.  Many  of  its  customers  who 
began  doing  business  by  buying  $2.00  and 
$3.00  worth  of  merchandise,  according  to 
Mr.  Mandell,  are  now  buying  between 
$5,000  and  $10,000  worth  of  merchandise 
a  year.  In  an  interview,  Mr.  Mandell  stated 
that  all  business  from  printers  has  been 
solicited  through  the  medium  of  advertise¬ 
ments  appearing  in  The  Graphic  Arts 
Monthly,  and  at  the  end  of  two  years  this 
company  is  in  a  position  to  say  that  it  has 
over  500  customers  who  came  to  it  because 
of  these  advertisements. 

»  « 

Join  Rapid  Sales  Staff 

★  In  line  with  its  expansion  program.  Rapid 
Roller  'Company,  Chicago,  has  recently 
added  to  its  sales  organization  three  new 
members,  A.  W.  Ballantyne,  J.  W.  Colton, 
and  F.  S.  Barr. 

Each  of  these  men  has  had  from  twenty 
to  twenty-five  years  of  practical  experience 
in  the  graphic  arts  industry.  Each  is  well 
recognized  as  a  craftsman  with  a  broad 
knowledge  of  pressroom  equipment  and 
press  operation. 

Messrs.  Ballantyne,  Colton  and  Barr  arc 
traveling  sales  territories  in  which  they 
have  enjoyed  wide  acquaintance  for  a  great 
many  years. 
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Complete  with 
Spring  Qau 


The  Jacques  Bookbinders'  Shear 

IRON  TABLE — 26  inchea  CLAMP — Foot  clampinc 
wide  with  nickd  plated  with  our  eeetlonal  clamp, 
nilee  for  saosing.  which  ralaaa  panlld  and 


mlee  for  sansing.  which  ralaaa  panlld  and 

n  j  is  aelf-adjnating  to  all 

®*4,®**  —  Rapidly  ad-  ^dtha  and  thickneasea  of 
lusted  for  accurate  cutting,  stodc. 

SPRING  GAUGE — for  SIZES — 83  inch;  40  inch; 
narrow  cutting  furnished  45  inch;  50  inch:  60  inch; 
unless  otherwise  ordered.  72  inch. 

Write  for  Catalog  and  Price* 

JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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however,  Mr.  Blomquist  transferred  his  in¬ 
terest  to  selling.  He  is  a  member  of  the 
Board  of  Governors  of  the  New  York  Club 
of  Printing  House  Craftsmen  and  also  an 
officer  in  the  Printing  Supply  Salesmen’s 
Guild. 

Mr.  Blomquist’s  duties  with  ATF  will 
include  the  promotion  of  the  ATF-Weben- 
dorfer  line  of  sheet-fed  offset  presses  as  well 
as  the  ATF  line  of  lithographic  camera  and 
plate-making  equipment. 


Appointed  Offset  Manager 
★  The  appointment  of  Herbert  W.  Blom¬ 
quist  as  manager  of  the  Offset  Division  of 
the  American  Type  Founders  Sales  Corpo¬ 
ration  is  announced  by  Vice-president  Fred¬ 
erick  B.  Heitkamp. 

Mr.  Blomquist  comes  to  ATF  after  eight 
years  as  New  York  City  sales  representa¬ 
tive  for  the  Harris-Seybold-Potter  Com¬ 
pany.  A  native  of  Boston,  Massachusetts, 
be  trained  originally  to  become  a  mechani¬ 
cal  engineer  and  with  this  in  mind,  attended 
both  the  Massachusetts  Institute  of  Tech¬ 
nology  and  Brown  University. 

After  a  few  years  of  engrineering  work. 


Defense  Bond  Cuts 

★  To  stimulate  the 

Msale  of  Defense  Sav¬ 
ings  Bonds  and 
Stamps  through  ef¬ 
forts  of  the  printing 
industry,  the  United 
States  Government 
Printing  Office  has 
made  available  to 
printers  one-  and 
two-color  cuts  of  slo¬ 
gans  to  be  used  on 
letterheads  and  other 
printed  matter. 

Announcement  of  the  plan  was  made  by 
A.  E.  Giegengack,  U.  S.  Public  Printer,  in 
a  letter  to  members  of  the  Advisory  Com¬ 
mittee,  which  is  largely  made  up  of  the  trade 
association  executives  in  all  parts  of  the 
country. 


Ink  Dividers  for  Little  Giant 


★  The  Flinker  Ink  Divider  Co.,  P.O.  Box 
868,  Cincinnati,  Ohio,  announces  that  it 
has  added  to  its  line  of  Dividers,  one  for 
the  Little  Giant  Model  No.  4  press. 


Herbert  W.  Blomquist 


Speaker'*  table  at  the  Anntud  Past  Preaidenta*  Night  of  the  North  Side  Printer* 
Guild,  June  10,  1941.  From  Left  to  Right:  Wm.  L,  Mattick,  Ernie  J,  Zander, 
Jack  Silcroft,  Joel  Barnett,  Jean  Thieaaen,  A.  F.  Lewia,  Darrell  H.  Lyall,  Walter 
Mattick,  Raymond  Tanner,  John  Kurtz,  John  Bomhoeft,  Jr.,  William  Rothfua, 
William  Reid.  A.  F.  Lewia,  of  The  Graphic  Arta  Monthly,  waa  Maater  of  Ceremoniea. 
Diatinguiahed  gueata  included  Jamea  C.  Holmea,  newly  elected  preaident  of  the 
Old  Time  Printer*  and  Harlo  R.  Grant. 


New  Tauber  Ring 

★  In  the  June  issue  of  its  monthly  paper 
“Tauber-Tube  News,”  the  Tauber  Com¬ 
pany  at  200  Hudson  Street,  New  York 
City,  calls  attention  to  its  individual  plas¬ 
tic  coil  as  marking  a  forward  step  in  me¬ 
chanical  binding. 

The  story  calls  attention  to  the  perfec¬ 
tion  in  December,  1940,  of  the  large  size 
Tauber-Tube  for  binding  books  up  to  1" 
thick;  the  introduction  in  February,  1941 
of  Tauber  Royal  Binding  Ring,  a  new  low- 
cost  mechanical  binding;  and  the  most 
recent  development  of  Tauber  Multi-Rings. 

The  new  ring  comes  in  attractive  colors, 
red,  white  and  blue  being  standard.  Other 
colors  may  be  had  upon  special  order. 
Their  sizes  range  from  "  up  to  and 
including  1". 

The  principle  of  this  ring  is  a  simple 
one.  It  is  a  coil  made  of  plastic  loops 
that  fit  into  the  same  slotted  holes  as 
punched  by  the  regular  Tauber-Tube  dies. 
One  end  of  the  coil  is  inserted  into  the 
slotted  hole  and  then  with  several  twists, 
the  ring  spins  into  its  proper  place. 

‘‘Its  rigidity  and  holding  .power,”  states 
the  announcement,  ‘‘are  equal  to  that  of  a 


case  bound  book.  There  is  no  slipping  or 
straining.  There  is  no  special  investment. 
Our  licensees  can  use  their  present  equip¬ 
ment,  and  our  other  friends  can,  by  the 
purchase  of  special  inexpensive  dies,  equip 
themselves  to  punch  the  holes  necessary  for 
this  unit.” 

»  « 

Helps  Defense  Stamp  Drive 

Several  thousand  persons  throughout  the 
country  received  recently  a  United  States 
defense  stamp  album  with  one  25-cent 
stamp  affixed.  This  was  the  gift  of  a  Chi¬ 
cago  business  and  civic  leader  who  hopes 
by  his  novel  plan  to  spur  the  drive  for  new 
defense  savings  accounts.  Enclosed  with 
the  album  was  a  letter  urging  the  recipient 
to  ‘‘present  this  stamp  to  someone  you 
would  like  to  get  started  on  a  systematic 
saving^s  plan  and,  at  the  same  time,  help 
the  government  with  its  rearmament  pro¬ 
gram.” 

The  plan  was  evolved  by  H.  A.  Gerlach, 
vice-president  of  the  Marshall-White  Press, 
Chicago,  which  is  producing  twenty-millions 
of  the  four-color,  sixteen-page  albums  for 
the  United  States  Government. 


STEEL  ROLE  DIES  /or  Printers  and  Lithographers 


IN  THE  HEART  OF  CONNECTICUT 

29  BRIDGE  ST.,  NAUGATUCK  ^  CONN.  * 
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Gerlach’s  firm  completed  a  preliminary 
order  for  five  million  of  the  albums  several 
weeks  ago.  The  larger  order  calls  for  de¬ 
liveries  at  the  rate  of  a  million  albums  a 
day,  in  denominations  of  25  cents,  50  cents, 
and  $!• 

Nearly  twenty  carloads  of  special  litho¬ 
graphing  paper  were  shipped  by  the  Gov¬ 
ernment  for  the  record  job.  Gerlach  esti¬ 
mated  it  will  require  three  tons  of  fine  steel 
wire  to  stitch  the  pages  of  the  twenty 
million  pocket-sized  albums.  He  said :  “De¬ 
livery  specifications  calling  for  a  million 
books  a  day  threw  a  heavy  load  on  our 
already  over-taxed  facilities,  but  we  con¬ 
sidered  it  a  privilege  and  a  duty  to  co¬ 
operate  with  the  Government  in  this  vital 
defense  project. 

»  « 

Becomes  President  of  Compton  Co. 

★  Bates  Compton,  for  17  years  an  account 
executive  with  McCann-Erickson,  Inc.,  na¬ 
tional  advertising  agency,  has  resigned  to 
become  president  of  Compton  and  Sons 
Lithographing  and  Printing  Company,  St. 
Louis,  according  to  a  recent  announcement. 
He  succeeds  George  B.  Compton,  who  has 
been  with  the  company  for  62  years  and 
who  has  become  chairman  of  the  board. 

Bates  Compton  was  born  in  St.  Louis, 
educated  in  the  primary  schools  there  and 
was  graduated  from  West  Point.  He  served 
in  the  army  until  1919,  when  he  resigned 
his  commission  to  become  associated  with 
the  D’Arcy  Advertising  Agency  in  St. 
Louis.  In  1924  he  joined  the  H.  K.  Mc¬ 
Cann  Company,  which  was  subsequently 
merged  with  The  Erickson  Company  to 
form  McCann-Erickson,  Inc.  Compton  for 
four  years  managed  the  McCann  Com¬ 
pany’s  Paris  office  and  returned  to  this 
country  to  act  in  an  executive  capacity, 
serving  the  interests  of  a  wide  variety  of 
major  advertising  accounts  for  the  past  ten 
years. 

n  « 

Maxine  Gleason  Weds 

★  Maxine  Louise  Gleason,  daughter  of 
Eldon  Haskell  Gleason,  vice-president  and 
secretary  of  The  Graphic  Arts  Publishing 
Co.,  was  married  on  June  28  to  Roger 
Bowen  Palenske,  son  of  the  noted  Chicago 
etcher. 


WHAT  IF  YDl] 


?9? 


TYPE 


999 


Many  printers  would  cease  oper¬ 
ation  if  they  couldn’t  get  type. 
Others  operate  at  a  narrow  profit 
because  they  do  not  have  the  type 
they  NEED  for  most  economical 
production. 

They  do  not  know  of  the  M  &  L 
Type  Foundry  plan  of  supplying 
hundreds  of  modern  and  conven¬ 
tional  faces  in  single  lines  or  joh 
weight  fonts  FROM  STOCK  ON 
HAND. 

NOW  is  a  good  time  to  check 
cases  and  to  replace  short  and  ob¬ 
solete  fonts.  Mail  the  coupon  for 
the  M  &  L  Type  Foundry  price 
list  and  latest  showings  of  M  &  L 
faces. 


? 

? 


MkL 

TYPE  FOUNDRY 

4001  Ravenswood  Ave.,Chicago,Ill. 
Telephone  Lakeview  8201  to  8207  • 


Please  send  FREE  literature  offered 
in  your  Graphic  Arts  Monthly  adver¬ 
tisement  for  July. 

Name _ _ - . . 

Address _ 
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QlaAAdJjfied  Adue/UiUi^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Averagt 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 


“DUMMIES  THAT  TALK”  by  Louis  E. 
Delson.  This  book  is  a  catalog  and  con* 
struction  guide  of  the  mechanics  of  Delson 
Patent  Formats.  The  24  samples  are  in¬ 
tended  to  show  new  and  tested  formats  that 
can  be  used  in  the  building  of  effective 
Selling  thru  Advertising  campaigns  by  the 
printer,  advertiser  or  advertising  agency. 
Send  $1  with  your  letterhead  to  Selling 
Thru  Advertising  CLINIC,  ^19  S.  Wells 
St.,  Chicago,  publishers  of  this  10x13  gold 
embossed,  cellophane  laminated,  flat  bound 
24-page  portfolio  of  tipped  on  dummies.  It 
will  be  promptly  mail^  post  paid. 


ADVERTISING  ART  FANS 
Attractive  six  color  subjects.  Closing  out 
over  200,000  at  lowest  prices.  WEISS 
CALENDAR  COMPANY,  3692-96  East 
Forest,  Detroit,  Michigan. 


CREATIVE  Printing  Salesmen  Wanted  for 
each  trading  area  in  U.  S.  and  Canada. 
Selling  Thru  Advertising  Clinic,  19  South 
Wells  St.,  Chicago,  Ill. 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  brings  copy  of  MAIL  TRADE  MAG. 
(Stevens  Point,  Wis.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2222,  Chicago. 


nnn  a  complete  font  of 

U  JU  THESE  MONOGRAMS  FREE 
I  I  ^  ll  Send  for  Circular  with  all  details 
M  ly  Business  Cards  35c.  per  1000 
N  y  Wedding  Invs.  35c.  per  cab.&  up 
Bar.  Cards  $2.25  per  IM  sets  &  up 

BIRTH  ANNOUNCEMENTS-MOURNING 
CARDS  -  ORDINATION  INVITATIONS 
XMAS  CARDS.  ETC.  -  FINEST  LINE  OF 

V  HEBREW  NEW  YEAR  CARDS 
Brenner  Paper  Products,  Inc. 

26-32  West  17th  St..  New  York.  U.  S.  A. 


b'G  PROF/r  maker- 

^(AALL 


$IC00 


YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 


Exclusive  features!  12"  reach  ^  STAPtE  SIZES 
Itermits  all  types  of  work!  ’ 

Saddleback  and  flat  tables 

instantly  interchangeable.  LEG  LENGTHS 

In  Daily  Use  by  ThoutaaJs  of  Prialan  aaJ  PMhban 


ACME  STAPLE  CO. 


1663  HADDON  AVE 
CAMDEN  N  i 


ADVERTISING  BLOTTERS 


ADVERTISING  BLOTTERS  OR 
BLOTTERS — Timelyj  interesting  Blotter 
gives  location  of  major  defense  training 
centers.  _  Anny-Navy  insignia  Blotter  tells 
how  to  identify  the  men  in  uniform.  Write 
TODAY  for  samples. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York  City 


AIR  CONDITIONING _ 

HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 

G08  South  Dearborn  St.  Chicago,  llllnoli 

It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 
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ANNOUNCEMENTS 

HEADQUARTERS  for  MOURNING  STA¬ 
TIONERY.  Paneled  cards.  Wedding  Invita¬ 
tion,  Informals,  Featherweights  &  Vellum 
cards.  Religious  &  Sympathy  cards,  Xmas 
fancy  blanks.  M.S.  House.SSs  Canal  St.,N.Y. 


BINDERS  CEMENT 


earns,  nwnsiwua  v  waius,  1  ^  mm  Hi  •  Ji  H 

fancy  blanks.  M.S.  House,363  Canal  St.,N.Y.  |  (  HUVC  YOU  11160  AM  SOL 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . . 

^Iftones  blocked  2"z3" — 

65.  85  screen . .  OwW 

Coast  to  Coast  Daily  Mail  Order  Serrice 
ARTISTIC  PHOTO  ENQRAVINQ  CO. 
40  West  22nd  St.  New  York.  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


|ro*D{T*iislONI  ZINC  CUT 
LETTCOJMG  *  ILLUSTIIATMM 


BARGAINS  FOR  PRINTERS  1 


$10,000  stock  of  Advertising  Goods  to  be  sold  at 
twenty-flve  cents  on  the  doliar! 

1,000.000  Litho  Pictures,  2x3",  20  designs. 
1,000,000  Fancy  Cards,  colors,  7x8  ". 

800.000  Round  Comer  Cards.  2x3  India. 
500.000  Litho  Picture  Tip-Ons.  many  sizes. 
300.000  Attractive  Mailing  Cards.  3  %  x6  V&  ". 
200i,000  Monthly  Mailing  Folders,  12  designs. 
250.000  Calendar  Backs,  several  sizes. 

200,000  Religious  Tip-Ons,  4x6"  Asst,  designs. 
200.000  Football  Players.  Blotters  &  Ca^. 
Many  other  Close-out  Bargains. 

Write  for  Free  Bulletin  and  Xmas  Catalog! 
PANTUS.  440  North  Wells  St..  CHICAGO 


_  BINDERS— LOOSE  LEAF 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current  or  Permanent.  Write  today !  J.  K. 
Loose  Leaf  Bindery  Co.,  608  South  Dear¬ 
born  St.,  Chicago. 


A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin,  Gainplieil,  Hayes,  Walsh,  Inc. 


50  East  21st  St. 
New  York  City 


536  South  Clark  St. 
Chicago 


BOOKS 


$1  BOOKLET  “How  to  Re-grain  Litho¬ 
graphing  Plates  Correctly”  for  only  50 
cents.  Monarch  Precision  Machinery  Build¬ 
ers,  Washington  at  Sharp,  Spokane,  Wash. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 

PAPER  Punching  and  Tab  Cutting  E^uip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


TAUBER-TUBE 


TAUBER-TUBE  TAU 

Colorful  plastic  tube  bind-  BIN! 
ing  —  8  colors  —  9  binding 
styles  —  Diameter  sizes  T.gj 

3/16".  %".  5/16",  %".  binding 

%".  1".  from  % 

(Free  Licenses) 

•  200  HUDSON  STREET 


TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  ring. 
Red.  white  and  blue.  Special 
binding  styles.  Diameter  sizes 
from  %  "  to  1". 


NEW  YORK  CITY 
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BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York,  N.  Y. 


BUSINESS  CARDS  AND  SOCIAL 
ANNOUNCEMENTS  (Raised  Printing) 


100  Wedding  Invitations _ S2.75 

1000  Business  Cards _ $2.00 

New  Type  used  for  every  job.  Finest  qual¬ 
ity  Stock  used.  Complete  line  of  Thermo- 
graphed  Business  and  Social  Announce¬ 
ments.  Samples  free.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York  City. 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants. 
Strictly  confidential  —  LIQUIDATIONS 
OUR  SPECIALTY,  ANYWHERE. 
PRINTCRAFT  REPRESENTATIVES 
305  Broadway,  New  York,  N.  Y. 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  'had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


PRINTING  PLANT  —  Late  Kelly  B, 
12x18  Craftsman  Auto.,  8x12  N.S.  C.&P., 
Power  Cutter,  Power  Saw,  etc.  Steady  in¬ 
come.  Terms,  Box  1154,  GAM,  Chicago. 


MUST  SELL  Small,  complete  job  shop  in 
fastest  growing  city  in  the  east.  Box  1144, 
GAM,  608  S.  Dearborn,  Chicago. 


Zinc  CTCHincs 
and  HflLFTOnCS 

AS  vmm  Ai  95.^ 

IMARSHALL  NEWSPICTURES  INC 

BOX  17]  IMDIAMAPOLIS  .  IMDIAMA 


CALENDARS 


WHOLESALE  (Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novd* 
ties.  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  <5o., 
6540  Cottage  Grove  Ave.,  Chicago. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 
Printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  C^igo. 


CALENDAR  PADS 


I  CALENDAR  PADS  -  BLOTTERS  | 


Largest  assortment  of  Pads.  Bast  sailing  lim 
of  Art  Blotters.  Write  for  catalog  in  which  yeu 
are  interested.  Orders  filled  Imnsadlataly. 


JOSEPH  HOOVER  &  SONS  CO 
Market  and  49th  Sts.  Philadelphia,  Pa 


I 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4fh  and  Arch  Sfs. _ Philadelphia,  Pa. 

THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincirmali, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCieery 
Co.,  Manufacturers,  Washington,  Iowa. 
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The  Reliable  siMskCam  Wickersham 


Over  14,000f000  Sold 


This  quoin  will  not  loosen  or  slip;  conforms  to  non-parmllel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 


Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDAR  PLATES 


NEW  CATALOG 


■■1  READY  TO  PRINT 

CALENDAR  PLATES 


318  designs — new  modern  treatments — old 
iivorites.  Yearly — single  months — 3  at  a 
glsoce —  1 8  months — 2  years  at  a  glance.  The 


most  complete  selection  of  practical  easy 
to  read  calendars.  Almanac  plates  ready  to 


print— accurate  —  authentic  —  informative. 

Send  25^  for  the  37th  catalog  we  have  is¬ 
sued  in  over  7  5  years  of  service  to  printers. 
Credit  will  be  given  on  your  first  order. 


Sand  for  cofafog  today  I 


THE  FRANKLIN  COMPANY 

822  W.  Van  Buran  St.,  Chicago,  Illinois 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready’\  Paper 
Cutters — Dealers  in  printing  machinery. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


\AIU  have  a  Car- 

vv  n f  •  bon  Paper  problem? 


Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  AiTl  TYPM 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  will 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 

PEERLESS-KEY  IMPERIAL  MFC.  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.  J. 
Branches:  321  Broadway,  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


CARBON  PAPER 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARDS  (HEBREW  NEW  YEAR) 


Largest  and  most  complete  line  of 
HEBREW  NEW  YEAR  CARDS  for  Printing. 
Blank  Cards,  Folders  and  Greeting  Cards. 

HEBREW  PUBLISHING  COMPANY 
77-79  Delancey  St.  New  York  City 


CARD  CASES 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


INCREASE  printing  orders  with  our  long 
wearing  leatherette  card  cases.  As  low  as 
23^c.  Send  tor  price  list.  Craft  Card  Case 
Co.,  64  W.  30th  St.,  New  York,  N.  Y. 


VARIOUS  STYLES;  different  qualities, 
different  prices ;  some  as  low  as  $3.50  thou¬ 
sand.  Simmons,  325  East  Fifth  Street, 
New  York,  N.  Y. 


CARD  CONTAINERS 


CELLULOID  or  paper;  any  size;  printed 
or  plain.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free^  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Smmd  ehmmk  for  #1.87  to 
GRAPHIC  ARTS  MONTHLY 
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FREE  XMAS  CARD  SAMPLE  OFFER! 


Outstanding  values  in  ONE  GAUGE  50  for  $l 
and  25  for  $1  retailing  Personal  Xmas  Cards. 

ALL  NEW  AND  COLORFUL  DE8IQN8 
Also  beautiful  steel  engraved  folders — 25  for  II.75 
seller — ^uniform  size  for  quick  printing. 

Stauder’s  low  trade  prices  permit  sale  to  agents  as 
well  as  to  consumer — agents’  kits  available  at 
nominal  cost. 

8  BIO  VALUE  BOX  A880RTMENT8 
8UPER  ALBUM  OF  PER80NAL  QREETINQ8 

Write  on  your  business  stationery  for  FREE  sam¬ 
ple  mounts  and  literature.  Address  Dept.  X-7. 

STAUDER  ENGRAVING  COMPANY 

4130  Belmont  Avenue  Chicago,  Illinois 


COMICS 


CHRISTMAS  CARDS 


1 


'ff^oAe 

/ill'  CHRISTMAS  CARDS 


Orders  come  thick  and  fast 
with  our  large  selection 
of  outstanding  Christmas 
card  assortments.  Elzcel- 
lent  values — highest  qual¬ 
ity — Bi)ecial  low  prices — 
all  help  to  boost  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  25 
and  50  for  SI  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intriguing  designs. 
Newest  printing  processes. 
Elasily  imprinted.  Write  now  for  FREE  sam¬ 
ples.  trade  prices,  catalog  &  $1  box  on  approval. 
NEW  ENGLAND  ART  PUBLI8HER8 
North  Abington,  D-201,  Mass. 

IS  BOX  ASSOBTMENTS 

Complete  Line  50  for  $1.00,  25  for  $1.00. 
Other  attractive,  colorful  Assortments. 
Lowest  prices.  Catalog  on  request. 

A.  B.  FLATELESS  COMPANY 

243  CANAL  ST.  NEW  YORK,  N.  Y. 


"DISTINCTION  PLUS"  50  for  $rs,  one 
gauge,  30c  box.  Selling  helps  galore.  Sam¬ 
ple  Free!  Also  America's  finest  $1  boxed 
assortments.  Evers,  5156G  Simonson,  Elm¬ 
hurst,  N.  Y. 


Boxes  Dollar  Imprint  $ 
Xmas  Cards  and  Env 
m  boxes  of  fifty,  only 


Colorful  End)ossed  Imprint  Christmas  Cards 
as  low  as  25c  pet  box  of  fifty 

iJlhcr  Outsldmlitu^  Xnm>  Offers! 
(  iildloiil  tec  2  Skiiuftle  lioxes  7 

E.  FANTUS  440  N.  Wells  St.  Chicago 


FOR  WEEKLY  NEWSPAPERS  only,  at 
no  Extra  Cost — It’s  "Percy  Vere" — Write 
Rural  Syndicate,  Dryden,  N.  Y. 


COMMERCIAL  STOCK  CUTS 


NOW  IN  STOCK 

New  Plates  "Contract,  Terms  and  Condi¬ 
tions"  appearing  on  back  of  Bill  of  Lading, 
effective  June  IS,  1941.  Sizes  944x6^*, 
and  5x7-3/16".  $7.50  each  postpaid,  check 
with  order.  Commercial  Cut  Co.,  Inc., 
20  Vesey  Street,  New  York. 


STOCK  CUTS  for  inexpensive  illustra. 
Our  FREE  catalog  contains  thousands.  Ad¬ 
vertisers  and  Printers  get  your  copy  today. 
Brouillet  Synd.,  30  E.  Sup.,  Duluth,  Minn. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3.  11  W.  42nd  St.,  New  York. 

_ CORDS  AND  TASSELS 

G.  HELMUS  &  SON,  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


LITTLE  BLACK 
&  WHITE  CUTS 

(Inexpensive)  helpful, 
add  zip  and  verve  to 
text  for  small  ads.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements.  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUT8.  232  N.  High 
8t.,  Columbus.  Ohio. 


It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 
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BUY  SMITH'S  "SAFETY"  FOUNTAIN  BRUSH 

Actually  savea  six  operations  orer  old  method.  Plow  controlled  by  preMtnt 
index  finger  on  plunger.  Brass  Fountain  indeatmctlble.  Brush  can  he  leplaoed 
when  worn.  Carried  in  Stock  by  American  Type  Fonnden  Sales  Oorp..  and 
Reputable  Supply,  Ink  and  Paper  Houses  Only. 

Price  $6.00  Complete.  Sares  Labor.  Time,  Waste  —  Non*Bxploei?e 
Blanutactured  by  Francis  X.  Smith  Company,  952  E.  93rd  St.,  Brooklyn,  N.  V. 


CUTS  (TYPE  CAST) 


NEW  DEFENSE  CUTS 

ar- - We  have  a  new  line  of  na¬ 

tional  defense  cuts,  most 
of  which  are  in  stock.  We 
have  others  in  production, 
and  some  are  in  the  art 
and  matrix  department.  By 
August  1  we  will  make 
quantity  delivery  on  all 
items.  However,  to  those 
sending  a  $6.65  reservation 
fee.  shipment  will  be  made 
on  each  new  item,  until 
you  have  the  full  set.  No  cut  costs  more 
than  35  cents.  Money-back  guarantee.  No 
casual  sales  until  all  reservations  are  filled. 

STERLING  TYPE  FOUNDRY 

Vermontville  Michigan 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  that  are  accurate, 
dependable.  75c  up.  Quick  Service.  Free 
die-cutting  instructions  with  dies.  Riteway 
Co.,  1617  E.  42nd  St.,  Kansas  City,  Mo. 


DIES  (STEEL  RULE)  DIE  CUTTING 


DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75 c  up.  We  are  also  equipped  with  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 


EVERSHARP 


ORDER  FROM 

RALPH  N.  RICHARDS 

DIE-MAKER 

KALAMAZOO  •  MICHIGAN 


CUTTING  DIES 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


ENGRAVED  &  PROCESS  WEDDINGS 


FREE  BRIDE'S  BOOK 

of  Wedding  Memories  with  wedding  order.  A 
beautiful  leatherette  bound  and  richly  embossed 
book  6%x8  inches,  with  36  illustrated  pages 
containing  all  information  of  wedding  ceremony 
and  all  attendant  activities.  A  book  the  bride 
will  cherish  as  long  as  she  lives.  Write  for  full 
information  of  this  offer  and  how  you  can  ob¬ 
tain  an  actual  book  FREE  too. 

ACE  ENGRAVING  A  EMBOSSING  CO. 
422  South  Dearborn  St.  Chicago,  III. 


ENGRAVED— WEDDINGS,  ETC. 


FREE  SAMPLE  OFFER 

New  attractive  sample  port-folios  now  ready 
—complete  line  GENUINE  ENGRAVED 
or  EMBOSSO — PROCESS  wedding  sam¬ 
ples — ^also  enclosures,  formal  and  informal 
cards  —  lowest  prices  —  liberal  discount — 
Samples  FREE  to  established  printers. 
WRITE  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  EW-7,  4130 
Belmont  Ave.,  Chicago,  Ill. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — lOM  to  18M  per  hour.  Be¬ 
ing  used  by  U.S.  Govt.  prtg.  office.  _  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


CUTS^o'Sr^a 

OmeM  LOW  POSTPAID 

COmPUTt  RRT  PHD  CUT  StRVlCl 

Etchings 


OR  Halftones 


ui; 


nrrnB 


POSTAGE  PM'O 


NATIONWIDE  ENGRAVERS 
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DESIRABLE 

1 — ^Miehle  Vertical 
1 — Miller  Simplex 
3-^Mod^  B  Kelly  Presses 
14 — 8  X  12 — 10  X  15 — 12  X 
18  0  A  P  Presses 
Modd  B.  Clereland  Folder 


EQUIPMENT 

Hand  Lever  and  Power 
Paper  Cutters 

2 — 14  H  X  22  C  A  P  Auto. 
Units. 

4 — Smythe  Sewins  Mcbns. 

8 — Portland  Punch.  Mcbns. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

1 — No.  2  Kelly  Press 
10 — No.  2-3*4*5*7  Boston 
Stitchers 

1 —  10  X  15  C  A  P  Rice 
Unit 

2 —  12  X  18  Kluse  Units 


Large  stock  printers’,  bookbinders’  machinery  and  eQuipment— easy  terms  to  responsible  parties 


ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


t: 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


KIDDER  ROLL  FEED,  bed  and  platen 
angular  frame  press,  located  in  vicinity  of 
New  York  City.  Size  12"x26",  printing 
two  or  three  colors  on  face  of  web  and  one 
color  on  reverse,  niunbering  unit  uses 
either  Hoe  type  numbering  machine  or 
standard  plunger  machine.  5  Hoe  type 
numbering  machines  supplied  with  press, 
slitting  and  perforating  along  the  web,  per¬ 
forating  and  punching  unit  for  across  the 
web.  Complete  with  20  punching  dies,  two 
sizes ;  cut  off  and  rewinder.  Complete  with 
motor  and  counter  shaft  equipment.  Rub¬ 
ber  plate  bases  supplied  with  press.  Com¬ 
plete  set  of  new  rollers.  Reasonable  price; 
immediate  delivery.  May  be  seen  in  opera¬ 
tion  on  high  quadity  work.  Address  Box 
1146,  GAM,  608  S.  Dearborn,  Chicago. 


52"  MIEHLE  Publication  Press  $1250. 
No.  1  Pony  Miehle  with  Cross  Feeder 
$1250.  Miller  Hi-speed  13x19,  $i000. 

Intertype,  4  magazines  $3000. 

CAP-KEYSTONE  PRINTING  CO. 
1035  S.  Vandeventer  St.  Louis,  Mo. 


1 — Margach  Feeder,  2  gas  Monomelts,  1 
Electric  Monomelt,  Brand  new  Assembling 
Elevator.  New  and  used  parts.  G.  S.  Lor- 
ing  &  Co.,  470  Atlantic  Ave.,  Boston,  Mass. 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes). 
Seybold  and  Oswego  Cutters. 
Linotypes — I  ntertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


FOR  SALE — ATF  Kelly  Automatic  17x22 
Press.  Auto.  Gas  Heater,  Swingback  del. — 
double  pile,  Bd.  feeder  and  blower — var. 
speed  drive — steel  poster  chase — ^auto.  oil¬ 
ing  equip. — roller  fan — D.C.  motor  equip. 
Practically  new.  Can  be  financed.  Darby  & 
Landau,  751  N.  Wells  St.,  Chicago. 
MODEL  296  MULYlLltH~OFF^ 
PRESS  complete  with  Davidson  suction 
pile  feeder,  arc  lamp,  whirler,  140  plates, 
vacuum  printing  frame  etc.  $875  takes 
complete  dept.  TYPE  &  PRESS  OF 
ILLINOIS,  220  S.  Jefferson  St.,  Chicago. 

2  COLOR  HUBER  HODGMAN  for  sale 
— 44x62  converted  to  printing  1st  cylinder 
with  flat  plates,  diecutting  2nd  cylinder,  1 
operation.  Can  be  seen  operating,  must  sell 
immediately.  Universal  Folding  Box  Co., 
Inc.,  Monroe  &  13th  Sts.,  Hoboken,  N.  J. 

Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 
USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trade.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 

MANIFOLD  &  SALESBOOKS  —  Make 
extra  profits  selling  Rotary  Printed  Mani¬ 
fold  &  Salesbooks.  Exclusive  deal  for 
printers.  E.  R.  Salesbook  Co.,  398  Jackson 

Ave.,  Bronx,  N.  Y. _ 

KELLY  A  PRESSAutomatic  Feed  Exten¬ 
sion  Delivery.  Sheet  size  135^x20".  Very 
fast  press,  perfect  condition — $950. 

RODALE  PRESS,  Emmaus,  Pa. 


Late  Style  Model  8  Linotype 

55"  Sheridan  Auto.  Cutter 
Remanufactured  Platen  Presses 
1 6x25  Potter  Proof  Press 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 
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first  see  if 

HOOD  /A 
FALCO^  ^ 


Reliable  Equipment 

for  PRINTERS  and  BOX  MAKERS 


Rebuilt  Machines  offered  by  HOOD- 
FALCO  have  a  utility  comparable  to 
new  equipment.  Virtually  all  machines 
are  serviceable  as  new;  thoroughly  re¬ 
liable  and  modern.  Satisfaction  is  guar¬ 
anteed.  _ 


Partial  List  of  Stock  Offerings 
Ready  for  Immediate  Delivery 

CYLINDER  PRESSES 

2 —  5/0  Special  Miehles,  46x68"  bed.  Feed¬ 
er  and  Extension  Delivery  optional. 

4 — 5/0  Miehles,  46x65"  bed.  Dexter  Pile 
or  Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3 —  2/0  Miehles.  43x56"  bed.  Feeder  and 
Extension  Delivery  optional.  One  of 
these  machines  particularly  adaptable 
for  four  page,  8-col.  newspaper  work. 

2 — No.  1  Miehles,  39x53"  bed.  Can  be 
furnished  with  Pile  or  Cross  Feeder  and 
Extension  Delivery  if  desired. 

2 — No.  2  Miehles,  35x50"  bed.  One  ma¬ 
chine  particularly  adaptable  for  7  col¬ 
umn,  4-page  newspaper. 

2 — No.  3  Miehles,  33x46"  bed.  One  with 
Dexter  Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder 
and  Extension  Delivery  optional. 

2 — Pony  Miehles,  26x34"  bed. 

HIGH  SPEED  AUTOMATICS 

1 —  Pony  Miehle  Automatic  Unit,  26x34" 
bed.  Dexter  Swing-away  Feeder  and  Ex¬ 
tension  Delivery. 

2 —  No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2—  Miehle  Verticals.  Model  36,  131/2x20". 

3 —  C&P  141/2x22"  Craftsman  Auto.  Units. 
Feeds  onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26".  Modernized 
with  late  type  over-head  tape  delivery 
and  heavy  cylinder. 

1 — Miehle  Horizontal,  completely  rebuilt, 
22x28"  sheet. 

1— C&P  NS  Miller  Unit,  12x18". 

1— C&P  NS  Kluge  Unit,  12x18". 

1— C&P  NS  Kluge  Unit,  10x15". 

1— C&P  Miller  Unit.  10x15".  - 


OPEN  JOBBERS 

1 — Model  J  John  Thomson  Laureate,  14x 

22". 

1 — Model  5-C  John  Thomson  Colts  Ar¬ 
mory,  14x22". 

1 — Chandler  &  Price  N  S,  14x22". 

1— C&P  Craftsman.  12x18". 

1— C&P  NS.  12X.18". 

1— C&P  NS.  10x15". 

TYPESETTING 

1 —  Model  C  Intertype,  3  magazines.  3 
molds.  Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 
2 — Model  8  Linotypes,  3  magazines,  3 

molds.  One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  elec¬ 
tric  pot,  compressor. 

Monotype  Casters  and  Keyboards.  Large 
assortment  composition  and  display 
matrices. 

PAPER  CUTTERS 

1 — 30"  Oswego  Lever  Cutter. 

1 — 38"  Seybold  Power  Cutter,  Holyoke 
Model. 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1 —  44"  Seybold  Power  Cutter,  auto,  clamp. 
20th  Century  Model. 

MISCELLANEOUS 

2 —  Rosback  Automatic  Index  Cutters. 

2 — Fuchs  &  Lang  Bronzers,  sizes  40  and 
54 — one  with  Hollingsworth  Conveyor. 
Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 


We  Are  Interested  in  Buying 
Equipment  and  Specialize  in  the 
Liquidation  of  Sizable  Complete 
Plants  or  Will  Buy  Outright  for 
Cash. 


SPECIAL  THIS  MONTH 
1 — No.  4-4R  Miehle  Automatic  Unit,  bed 
size  31x41" — late  serial  number — like 
new. 


WRITE,  WIRE  or  PHONE 


HOOD-FALCO  CORPORATION 


New  York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 


34"  Diamond  Power  Cutter. 

Kluge  12x18  C&P  Unit. 

Cleveland  Folder  25x38,  Cont.  Feeder. 
Miehle  Horizontal,  Straight  Line  Dei. 
22x34  Miehle  Automatic  Unit. 

A^ehle  Pony;  Miehle  No.  4,  2R. 

Kelly  B  Special;  Kelly  A  13x20. 
Intertyp>e,  2  Magazines. 

• 

ABC  MACHINERY  WORKS 
566  West  Randolph  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


FOR  SALE — 1  Style  No.  4  Miehle  Press, 
swingback  Dexter  Suction  Pile  Feeder,  Ex¬ 
tension  Delivery — Bed  size  31"x41",  Serial 
14867.  Four  rollers,  two  riders ;  equipped 
with  Ortleb  ink  agitator.  Can  be  seen  in 
operation.  Write  or  tel^hone  for  appoint¬ 
ment.  Milwaukee  Printing  Machinery  Co., 
Telephone  MA.  6775 — 335-341  E.  Erie  St., 
Milwaukee,  Wisconsin. 


TWO  GOOD  PRESSES  WANT  A  JOB! 
Miehle  Pony  Cylinder,  hairline  register, 
fully  equipped,  A.C.  v.s.  motor  $575. 
Webendorfer- Wills,  Little  Giant  press, 
automatic  9x13  perfect  mechanically,  fully 
equipped  $550.  A  One  Printing  Co.,  4608 
N.  Kenmore,  Chicago,  Ill. 


LINO  MATRICES  —  14  fonts  Copper 
Plate  Gothic,  light  and  bold,  from  Small  6 
pt.  to  large  12  pt.,  cut  to  run  three  fonts  to 
magazine.  Bargain.  Proofs  on  request. 
R.  L.  Polk  &  Co.,  P.  O.  Box  118,  Jackson, 
Mich. 


FOR  SALEl — One  Kelly  B  Press,  reason¬ 
able,  oversize  cylinder,  short  extension. 
Press  in  perfect  condition.  Very  good  rea¬ 
son  for  selling.  Narberth  Printing  Company, 
109  Forrest  Ave.,  Narberth,  Pa. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


AMSCO  CHASES 

Electric-W elded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48th  Ave.,  Long  Island  City,N.Y. 
Sold  by  All  Dealera 


WOOD  RECLET 
liif]  FURNITURE] 


Economical!  Fast  service! 

Buy  any  amount  any  width 
from  6  pt.  thru  24  picas: 

6  pt.  Reglet  $1.63  per  50  yd.  bundle 
12  pt.  Reglet  $1.75  per  50  yd.  bundle 

2  pica  Furn  $0.60  per  10  yd.  bundle 

3  pica  Furn  $0.75  per  10  yd.  bundle 

4  pica  Furn  $1.00  per  10  yd.  bundle 

5  pica  Furn  $1.20  per  10  yd.  bundle 
AMERICAN  WOOD  TYPE  MFQ.  CO. 

618  S.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  G. 


EQUIPMENT  FOR  SALE 


FOR  SALEl — Fuchs  &  Lang  Bronzing 
Machine  14x25,  good  condition,  price  $300 
cash  or  contract.  General  Paper  Products, 
Inc.,  Marion,  Indiana. 


FOR  SALE  —  1—20"  Reinhardt  Ruling 
Machine  with  attachments  $100.  Filing 
Equipment  Bureau,  216  W.  Jackson,  Chgo. 


WEBENDORFER  OFFSET  17^x22j4. 
complete  plate  making  equipment,  private 
owner.  Apply  Box  1141,  GAM,  Cmcago. 


FOR  SALE — 24x24  Levy  Camera  and 
Lens  with  arcs.  $375  F.O.B.  Tribune, 
Albert  Lea,  Minn. 


FOR  SALE — No.  2  Kelly  press  Serial  No. 
01096.  In  perfect  condition.  Box  1151, 
GAM,  608  S.  Dearborn  St.,  Chicago. 


FOR  SALE 

2/0  Miehle  Automatic  Press, 
late  serial  number. 

Kelly  Presses — No.  2 — Style  B. 
Miller  Presses  Simplex  and 
Major. 

No.  4  Miehle  Swingback  Unit. 
Miehle  Vertical  and  Kluge. 
40''-44''-€4''  Seybold  Cutters. 
Cleveland  Folders  Models  B-E-0. 
Brackett  Safety  Trimmer. 
Linotypes — Models  5  -  8  -  14. 
Model  C  Intertypes. 

3  Model  14  Linotypes — serial  num¬ 
ber  over  44,000. 

Northern  Machine  Works 

Marshall  &  Jefferson  Streets 
Philadelphia,  Pa. 
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linilfITVDr  Lead  and  Rule  Molds 
MUNU 1 1  ■  L  Reconditioned,  $34.50 
Free  Loan  Mold  o  Work  Quaranteed 

New  Vent  Pusher  (Send  parts) - $9.80 

^mp  and  Piston  Levers  Repaired. 

New  Bearings  and  Bushings . $3.50 

Special  for  July  and  August 

MONOTYPE  MOLD  REPAIR  & 
PARTS  SERVICE 

743  N.  Fourth  St.  Milwaukee,  NIfIs. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari> 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  •  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
SO  West  24th  Street,  New  York  City 


THOROUGHLY  REBUILT  Kelly  B; 
automatic  feeder  and  blower,  oversized  (prl- 
inder,  auxiliary  distributor  and  extension 
delivery ;  new  press  guar.  Pinnow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 


A  A  A  FONT!  NEW  Guaranteed 
Typel  Presses  I  Catalog,  lists, 
6c  stamps!  National  Type  Co., 
Dept.  F,  Jackson,  Michigan. 


FULL  AUTOMATIC  Clamp  Power  Cut¬ 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  Ill. 


FOR  SALE — 10x15  Miller  Master  Speed. 
3rd  floor,  123  S.  Jefferson,  Chicago — 
FRAnklin  1089. 


COLTS  ARMORY  Printing  Press,  10x15, 
A-1  condition,  $160.  Glide  Press,  47  Glide 
St.,  Rochester,  N.  Y. 


Eveiyflung  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


FOR  SALE 

2— No.  3  MIehles,  C.E.D. 

2 — 5/0  single  color  Miehles, 
12000  serial,  C.E.D. 

2 — 1/0  two-color  Miehles, 
1 1 000  serial.  Cross  feeders, 
C.E.D. 

2 — 4/0  Miehles,  14000  serial 
and  13000  serial;  Dexter 
suction  pile  feeders,  C.E.D. 

1 — No.  2  Miehle,  16000  serial, 
Dexter  suction  pile  feeder. 

1 — Miller  Major  Simplex  press, 
single  color. 

1 — Miehle  horizontal  press, 
latest  type. 

1 — Model  O  Cleveland  Folder. 

1 — Model  C  Intertype,  8300 
serial,  with  1  extra  magazine 
and  4  fonts  Vogue  mats. 

1 — Model  B  Brackett  Trimmer. 

1 — 38''  Seybold  Oswego  auto¬ 
matic  clamp  Cutter. 

1 — 48"  Seybold  Holyoke  auto¬ 
matic  clamp  Cutter. 

1  — Hacker  type  high  Gauge  and 
Rectifier. 

1  — 32"  Seybold  automatic  clamp 
Cutter. 

1 — 44  X  54  U.P.M.  Vacuum 
Bronzer,  complete  with 
Rouse  Conveyor. 

1 — Blatchford  Base,  size  35x50. 

1 — Rouse  Paper  Lift. 


THE  VANCE  R.  HOOD  CO. 
225VarickSt.,N.Y.C.  Walker  5-5083 
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LARGEST  SELECTION  OF 
USED  LINOTYPE  AND 
INTERTYPE  PARTS  FOR 
ALL  MODELS 

Levers,  Cams,  Gas  and  Electric  Pots, 
Frames,  Magazines,  Vises,  Distribu¬ 
tors,  Knife  Blocks,  Assemblers,  Key¬ 
boards,  Levers. 

Write  Vm  Your  Needs 

LINOTYPE  SUPPLY  COMPANY 

£«t.  1914  335  Canal  St.,  New  York 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 
COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals^  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 

W.  26th  St.,  New  York  City. _ 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin*.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 
SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt" — 
LOW  Prices — Terms.  Johnson  Ptg.  Equip- 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 
MODEL  B  Cleveland  Folder  with  Cleve¬ 
land  pile  feeder,  double  letterhead  and  all 
attachments.  Thoroughly  rebuilt.  _Late  ser- 
ies.  Others.  Box  1109,  GAM,  Chicago. 
FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street _ New  York  City 

FOR  SALE — 1  used  four-color  Meisel  Ad¬ 
justable  Rotary  Press.  ^  Size  36''x60''  A-1 
condition,  immediate  delivery.  Address  Box 
1143,  GAM,  608  S.  Dearborn,  Chicago. 

CASH  SACRIFICE 

Antomntic  Addressogniph 

Model  A4— Style  B  Plate,  Ribbon  Print. 

D.C.  Motors.  Excellent  Mechanical  Con¬ 
dition.  Best  offer  F.O.B.  Chicago. 

Write  Box  1124,  Graphic  Arts  Monthly 

608  S.  Dearborn  St.  Chicago,  III. 


M  OA  SALE  — USED 
pZ-Oll  GRAPHOTYFES 

Bought,  Sold  and  Exchanged 

Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 


EQUIPMENT  FOR  SALE 

METAL  FEEDERS  for  Linotype  or  Inter- 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade,  write  us 
your  needs.  William  Reid  Co.,  2271  Cly- 
bourn,  Chicago. _ 

NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1133,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 
MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 12  pt.  up  to  30  pt. 
including  Gothic  and  Karnak  display  mats. 
CLEVELAND  SHOPPING  NEWS 

5309  Hamilton  Ave. _ Cleveland,  Ohio 

USED  hand  and  pow.  presses.  Cutters, 
pony  fonts,  ink,  paper,  cuts,  slugs,  spaces, 
comp,  equipment.  Bulletins.  We  buy  shops. 
Bradshaw,  3214-G  Huron,  Chicago. _ 

NEW  AND  USED  Ekiuipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kans. 
FOR  SALEl — Gowdy  Envelope  Press,  in¬ 
cluding  motor,  all  accessories,  good  running 
order — $150.  Box  1150,  GAM,  ^8  S.  Dear¬ 
born,  Chicago. 


Band  circulars  into  neat  packages  with 
Now  Improved  SPEEDO  Banding  Press 


C.  F.  ANDERSON  &  CO. 

3229  Calumet  Ave.  CHICAGO 
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Bebnilt  Mochinery 

Guaranteed  Equal  to  New 

2  Miehle  Horizontals,  22x28. 

2  12x18  Kluge  Units. 

4  Model  E  Cleveland  Folders. 

2  Model  O  Cleveland  Folders. 

1  Model  189A  Dexter  Jobber,  39x52 
with  Cross  Feeder,  parallel  16  and 
parallel  32. 

Large  Stock  Linotype»t  Intertypea, 
Monotypea,  Cutteraf  Cylindera,  etc. 

Payne  &  Walsh  Corp. 
82  Beekman  St.,  New  York,  N.Y. 


EQUIPMENT  FOR  SALE 


Addressing  Machines 

Also  Duplicating:,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15  St.,  New  York. 


COMPLETE  MONOTYPE  DEPT.  — 2 
Monotype  casters,  one  composition,  the 
other  sorts  and  strip,  2  keyboards,  compres¬ 
sor,  molds,  100  fonts  composition  and  dis¬ 
play  mats.  Will  separate.  TYPE  &  PRESS 
OF  ILLINOIS,  220  S.  Jefferson,  Chicago. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation— quick  to  lock  up; — 
preasion  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


PRESSES  FOR  SALE— Miehle  65"  and 
68"  four-roller  presses.  Come  and  see  them 
running.  WNU,  210  S.  Desplaines,  Chgo. 


FOR  SALE — 2  Davidson  Feeds  for  Multi¬ 
color  Press — Cheap.  WEB.  7132.  Q  Letter 
Service,  330  S.  Wells  St.,  Chicago. 


Our 


There’s  •  Market 
in  your  community  for  our  Stodi 
Posters  14x22  We  manufacture  Uiem, 
in  fact  nothing  but  I  We  supply  them  in 
striking  colors  out  of  stock  by  return* 
no  waiting.  We  have  them  for  Dance. 
4tt  July.'Theatre.PooibaU.Baskelball.  et& 


BOWER  SHOW  PRINT*d?m  FOWLER  INDI 


2 — Mashek  Form  Trucks  42x61  Vi 
Each  _ % 

1— Miller  Universal  Saw  with 
overhead  router  and  Jig _ 

1 — Sterling  Round  Cornering 
Machine,  foot  power _ 

1 — 12x18  Stereotype  Equip¬ 
ment  Co.  Casting  Box _ 

1 — Model  E  Heavy  Duty  Chal¬ 
lenge  Paper  Drill,  3  Drills, 
slotting  attachment,  and 
sharpener  _ 

1 — 26  Vi  inch  Challenge  Lever 
Cutter,  2  Knives,  perfect 
condition _ 


i  60.00 


150.00 


25000 


225.00 


1 0 — New  Vandercook  Proof 
Presses,  Discontinued  Model 
(Form  Size  12Vix21)  Each  47.50 

24  Drawer  Hamilton  Drying 

Rack -  55.00 

¥,0,B»  Chicago 

Economy  Printers  Products  G>. 

609  So.  LaSalle  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


PATENT  BASES 

War  nock  and  Latham  with  Hooks,  also 
U'prightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


BETTER  ROLLERS 

All  Season  and  Regular.  Motor  City  Roller 
C9.,  747  Beaubien  St.,  Detroit.  Country¬ 
wide  Service.  Wm.  L.  Lewis. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  S8L  28x 
42 ;  ^  Levy  Gallery  Camera  24x24,  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  145  Nassau  St.,  N.  Y.  C. 


FOR  SALE — Babcock  Cylinder  Press — 
1  color  hand  feeder  handles  a  sheet  32x46. 
Box  1138,  GAM,  608  S.  Dearborn,  Chicago. 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 
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NEW 

BILL  OF  LADING 
Electros  of  the  New  Revised  Bill  of 
Lading  Terms  and  Conditions  Now 
Available.  Price  $12.00 

M  fir  L  Typesetting  & 
Electrotyping  Co. 

4001  Ravenswood  Ave.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


AUTOMATIC  GLUING  MACHINES— 
1  Staude — practically  new.  2  S.A.M.  Ex¬ 
cellent  condition  must  sell  due  to  lack  of 
space,  can  be  seen  in  operation.  Box  1148, 
GAM,  608  S.  Dearborn,  Chicago. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


B  KELLY,  Heidelbergs,  Babcock,  Baum 
folder,  Lino-Intertypes,  Monomelts,  Mag¬ 
azines,  Liners.  Linotype  &  Printers  Repair 
&  Supply  Co.,  270  Liifayette  St.,  N.  Y.  C. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


THOMPSONS  —  and  —  MONOTYPES 
Molds,  Mats,  Casters,  Keyboards. 
Everything  in  Typesetting  Equipment. 
Bert  Frank,  1119  S.  St.  Louis  Av.,  Chicago 


FOR  SALE  —  Pony  Miehle,  sheet  size 
22x34,  doing  register  color  work.  Wright 
Printing  Co.,  426  Keo  Way,  Des  Moines,  la. 


2—10x15  CHANDLER  &  PRICE  Presses 
with^  automatic  feeders.  Powell  &  White, 
Cincinnati,  Ohio. 


SAVE  MONEY 

ON  EUCTRIC  MOTORS 


Electric  motors  for  every 
printing  press  requirement — 
adjustable,  variable  and  con¬ 
stant  speed  types.  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebmlt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un¬ 
til  you  get  our  price. 

THE  MOTOR  REPAIR  A  MFG.  CO. 

1548  Hamilton  Ave.  Cleveland,  Ohio 


30% 

70% 

LESS 


HOWTO  MAKE 

EXTRfi  liONEyr/ 

sell- 

bingo  SUPPUES 

WRITE  FOR  CATALOGUE 

MORRIS  MRNDELL 

1123  BROADWAV 
MEW  YORK  ,N.Y 


EQUIPMENT  FOR  SALE 


FOR  SALE — 3  Monot^e  Comp^ition 
Casters,  1  Strip  Material  Caster,  1  Display 
and  Type  Caster,  2  Keyboards,  complete 
assortment  mats  and  molds,  storage  cabi¬ 
nets.  All  at  extremely  low  prices.  Equip-' 
ment  in  perfect  condition.  Ad  Service 
Company,  5  St,  Paul  St.,  Rochester,  N.  Y. 


KIDDER — 8x12  Platen  Press,  Roll  Feed- 
Prints  1  or  2  colors  on  face,  1  color  on  back. 
Slitting  attachment,  rewind  and  cut-off  for 
flat  delivery.  Plenty  of  space  for  additional 
attachments.  Mfrs.  Ticket  &  Label  Co., 
402  S.  Market  Street,  Chicago. 


PAPER  COATING  MACHINERY— For 
Carbon  Paper,  Waxing,  Oiling,  Gumming 
and  Glueing.  Fast  Production.  Mayer 
Coating  Machines  Co.,  Rochester,  N.  Y. 


CHICAGO  PLANT  for  sale.  Complete 
with  Auto.  Presses,  Gordons,  Power  Cutter, 
Comp.  Room.  Will  finance.  Box  No.  1155, 
GAM,'  608  S.  Dearborn  St.,  Chicago,  Ill. 


"PRINTING  PAPERS" 

by  William  Bond  Wheelwright 

tells  the  printer  what  he  ought 
to  know  about  paper. 


Order  from  GAM  Price  $2.50  per  copy 


HEIDELBERG  PARTS 

for  every  Model  Heidelberg  are 
being  manufactured  in  the  United 
States.  All  orders  filled  promptly 
from  our  large  stock. 

Heidelberg  Printing  Machinery  Corp. 
228  East  45th  St.  New  York,  N.  Y. 
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GROVE'S  Improved  "NO-SLIP' 

Register  Gai^e  Pins  with 
Spring  tongues 

%  _ 


FANS 


ADVERTISING  ART  FANS 
Attractive  six  color  subjects.  Closing  out 
over  200,000  at  lowest  prices,  WEISS 
calendar  COMPANY,  3692-96  East 
Forest,  Detroit,  Micshigan. 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


PUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


=  THE  DOLLAR  GAUGE  PIN  Z= 

Sample  Free  S  1.00  a  doz.  send  dealer  s  name 

CHAS.  L.  STILES  CO. 

64  Hanford  SL  Columbus.  Ohio 


your  "ZINC  CUTS”  direct 
from  N*E*A  and  Save  Money! 

h 


Etcliings*Halftones  8r£95f. 


Write  for  Illustrated  Price  List 

N  E  A  ENGRAVING  SERVICE 

P.  O.  Box  163  •  Indionopolii,  Indiana 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gauge  Pins 

Reg.  U.  S.  Pat,  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  wiU  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


TAPEX 


A  flexible  Chemical  solution,  unaffected  by 
oil.  heat  or  water.  Used  for  MENDINQ  or 
OVERLAPPINQ  BELTING  of  any  MA¬ 
TERIAL  without  sewing  or  lacing. 

Ideal  for  mounting  to  Wood  or  Metal. 
Prices:  Quaru,  $3.50;  PinU,  $2.00  Postpaid 

S  S  RUBBER  CEMENT  CO. 

3438  North  Halsted  8t.  Chicago,  III. 
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“2,‘j  Years  of  Practical  Experienced^ 


LINOTYPES-INTERTYPES 

TRUTH  IN  VALUE — LOWEST  IN  PRICE 

We  Stock  Practically  Every  Item  for  Composition  Plants 
REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  COMPANY 


237  Lafayette  St.,  New  York 


CAnal  6-0242 


HELP  WANTED 


PRINTING  EXECUTIVE  for  hiffh  grade 
jobbing  plant  in  Penna.  Moderate  invest¬ 
ment  required.  Box  1149,  GAM,  Chicago. 


INK  CONDITIONER 


For  ProceaSf  Bigh  Gloaa  and  MotaUiea 
TRIAL  1  lb.  can  of  “33”  Ink  Conditioner 
for  $1.  Remit  with  order.  Postpaid  (add 
25c  beyond  4th  zone).  ST()PS  offset,  pick¬ 
ing,  ink  drying  on  press.  Fortifies  color. 
Unexcelled  for  rubber  plate  ptg.  100%  sat¬ 
isfaction  or  money  back.  CENTRAL  (COM¬ 
POUNDING  CO.,  1720  N.  Damen,  Chgo. 


INK  DIVIDER 


Flinker  Fountain  Divider 


P.  O.  Box  868 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


Permits  extra  colors,  no 
extra  impressions;  also 
saves  ink.  using  only  part 
of  fountain  needed.  Fool 
proof — Leak  proof.  Best 
Divider  on  market. 

Send  for  Circular 


THE  FLINKER  INK  DIVIDER  COMPANY 


Cincinnati,  Ohio 


INK  SAVER 


PROFIT  WISE  PRINTERS  can  prevent 
ink  skin  losses.  Send  for  lb.  trial  can 
NIKSON  with  sprayer  $1.50.  A  tested  and 
guaranteed  product.  BUCKEYE,  131  East 
23rd  St.,  New  York  City. 


SEALSPRAY  prevents  “Ink  Skinning.” 
Saves  money.  Send  for  trial  order  of  1  lb. 
&  sprayer,  $1.75.  Write  on  your  stationery. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


DESIGNERS  and  MANUFACTURERS 
All  Types  Printed 

Labels  and  Decals 

We  Carry  Over  200  Designs  of  Stock 

Ugnor  and  Vfine  Labels 

Ready  for  Imprinting 
Writo  hote  to  get  our  beautiful  color 
catalogue.  Liberal  diaeounta 

ALEXANDER  BROWN 
216  West  Kinzie  St.,  Chicago,  III. 


Serving  the  Trade  for  over  50  years 

PRINTED  innriC  engraved 
EMBOSSED  Is  n  O  Ii  L  □  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LETTERHEAD  DESIGNERS 


^S^lEnERHEftDlUTS 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 
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No.  35751 


TIIVM 

KIND 

w.m.c.  wv». 

•  >T.  rOKM 
%  CO-INK. 
POL  NO. 
AMOUNT 


No.  35752 


r.  •.  c.  wv». 

•  ^T.  rONM 
%  CO-INK. 

NO. 

AMOUNT 


No.  35753 


KX^mKK 

TCKM 

KINO 

P.  B.  C.  Wv«. 
a  PT.  TOBM 
%  CO-INK. 
POC  NO. 
AMOUNT 


No.  35754 


TCKM 

KINO 

W.  8.  C  WVA. 
a  PT.  FOPM 
%  CO-INK. 
POL  NO. 
AMOUNT 


No.  35755 


CXPIPCK 

TCPM 

KINO 

P.  B.  C.  Wv». 

a  PT.  POPM 

%  CO-INK. 
POL  NO. 
AMOUNT 


What  the 

"COWAN"  PERFORATING 
GRIPPER  CAN  DO 

We  are  showing  a  diagram  and  giving 
a  description  of  a  special  job  perforated 
with  the  "Cowan"  Ball  Bearing  and 
Job  Press  Perforators. 

The  printing,  numbering  and  snap-out 
perforating  was  done  on  a  Kelly  B 
press  with  one  impression,  after  which 
it  was  made  in  pads  of  SIX  Printed 
sheets,  5%"x  15",  and  FIVE  Carbon 
sheets,  43^"x  15"  glued  on  the  15" 
left  side,  making  the  pads  eleven 
sheets  thick  for  43^"  and  only  six 
sheets  thick  for  1";  and  then  perfo¬ 
rated  with  the  "Cowan"  Press  Per¬ 
forating  Gripper  through  all  sheets, 
making  a  uniform  clean  cut  through 
the  uneven  padded  sheets. 

One  theet  or  eleven  is  all  the  aame  to  a 
*‘Couian**  Perforating  Gripper 
The  "Cowan"  is  the  only  practical  per¬ 
forator  ever  made  for  the  Job  Press. 

Made  for  8  x  12  —  lOx  15  —  12x  18 
C.  fir  p.  and  Kluge  Presses 
Price  $17.50 

Morgan  Expansion  RollerTruck  Co. 

PARK  W.  COWAN 
P.  O.  Box  216  Hollywood,  Calif. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
California.  Washington,  Florida,  every¬ 
where.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthale-r  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


_  MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Company, 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 

I  Miller  equipment  parts  in  stock.  298  Broad- 
I  way.  New  York  City. 
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EPEE  Make  inexpensive  quality 
■  .-iatftones,  line  cuts,  with 

famous  TASOPE'  Photo-Engraving 
Equipment.  Complete  low-cost  plants, 
instructions,  chemicals  and  supplies. 
Full  particulars  and  big  64-page  cata¬ 
log  free! 

TASOPE',  Dept.  527,  Aurora,  Mo. 


NUMBERING  MACHINES 
PRESS  &  HAND  NUMBERING  MACHINES 
Bought  -  Sold  -  Rented  -  Repaired  -  Parts 
Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 
655  Sixth  Ave.  New  York  City 


TRANSPOBTATIOH  BLDG  CHICAGO 


OFFSET  FOR  THE  TRADE 


DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  you  lose  that  difficult  job. 
Get  an  estimate  from  our  complete  Onset 
Department,  and  meet  competition.  Let  us 
quote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


OLD  FASHIONED  TYPE 


OLD- FASHION  TYPOGRAPHY- 
200  faces.  Repro.pfs.  Bklet.  250 
“Modern  Uses  of  AntIqueTy  pes” 
We  want  to  buy  more  old  fonts. 
F.  N.  Phillips.  306  E.  46,  N.Y.  City 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PICTURE  SERVICE 
NEW  PICTURE  SERVIC^NO  CASH 

Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  London  Guarantee  Bldg.,  Chgo. 


PLANOGRAPHY 


PRINTERS 


Let  us  be  the  offset  department  of 
your  business.  Our  arrangement  to  you 
includes  quality  work,  2-3  day  service 
and  special  prices  to  printers. 

Send  for  full  detailt  and  Price  Schedule 
No.  74 

RAPID  COPY  SERVICE  CO. 

123  N.  Wacker  Drive  Chicago,  Illinois 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half, 
tone.  Utility  and  Magazine 
Black — 5  lbs.  for . ^A.UU 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago,  III. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum 
frames,  lenses,  cameras,  cold-top  enamd, 
acid  t)ro(jf  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
Largest  screen  stock  in  C.  s. 

MOORE  LABORATORIES 
4.s.t5  Woodward  Ave.  Detroit,  .Mu-l 


WHIRLERS,  Vacuum  frames.  Layout  Ta> 
bles,  Photo-Composers,  Improved  feattiret 
make  our  equipment  worth  investigating 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


MAKE  your  own  onset  plates.  Save  money. 
Send  for  circulars.  Cameras^  Printing 
Frames,  Whirlers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago, 


PRESS  AND  FOLDER  TAPE 


Red  Line  Press  Tape 

36  Yard  Rolls 

Per  Roll  Per  Roll 

54  Inch  - $1.10  1  Inch  . $1,50 

Vi  Inch  _  1.10  154  Inch  ... _  1.80 

Ya  Inch  .  1.25  154  Inch  . .  2.15 

All  sizes  from  ^  to  4  inches  in  stock  ready 
for  immediate  delivery.  F.O.B.  Chicago. 
ECONOMY  PRINTERS  PRODUCTS 
COMPANY 

609  S.  LaSalle  St.  Chicago 


_ PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil -proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


JPLA Y  SAFE  —  Hand  feed  your  Midile 
Vertical  on  the  dangerous  jobs.  Instruc¬ 
tions  for  one  dollar.  Address  Roy  Kiser, 
I  123  E.  Sixth  St.,  Peru,  Indiana. 
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PRI  NTERS  ^ 

RlMt  or  Beat  Competition 
With  Our  Line  of 

iAtkOUPl-lCATE  $  O  2549/ 
lUUsALESBOOKS 

ri'rssi™ 

kellnai  systems 

236  E.  LONG  ST..  COLUMBUS,  OHIO 


restaurant  and  cafe  checks 


I0/>00  Restaurant  Checks _ $1.50 

200  Dup.  Salesbooks . .  3.50 

Punch  Checks — Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


NEW  —  RUBBER  PLATE  BASE 

Don't  Mount  Plates  on  Wood  or  Metal 

USE  HAZ-EL-ITE 

Warp-Proof  — -  Level  —  Permanent 
Cut  It  on  Your  Saw 
Siies:  or  lE'xlS*'— .806  Thick 

Write  for  Sample  and  Prices. 

LOCKWOOD-HAZEL  CO. 

Atchison,  Kansas 


ACRAPLATE  HYDRAULIC  vulcanizer 
presses  offer  proven  superiority  in  the  pro¬ 
duction  of  rubber  and  plastic  plates.  TYPE 
&  PRESS  OF  ILLINOIS,  220  S.  Jeffer- 
son,  Chicago. 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


RUBBER  PLATES  stay  put  on  accurate, 
warp  proof,  life  time  HAZELITE  BASE. 
TYPE  &  PRESS  OF  ILLINOIS,  220  S. 
Jefferson,  Chicago. 


SALESBOOKS 


ATTENTION  PRINTERS! 

too  Miesbooks  with  your  own  imprint  $3.40 


100 


You  can  meet  any 
competition.  Com¬ 
plete  line.  Write. 
Free  samples. 


Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 


$13and$15 

Buy  several  at  these  low  prices! 

Forward,  backward  or  skip. 

Order  from: 

NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Bookman  SL.  New  York  City 


_ SAW  SHARPENING _ 

"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


SITUATION  WANTED 


SUPERINTENDENT  25  years  experi¬ 
ence  with  Letterpress.  Very  good  knowl¬ 
edge  of  gravure,  understands  offset.  Fami¬ 
liar  with  color  work.  Married,  employed. 
Box  1147,  GAM,  608  S.  Dearborn,  Chicago. 


STAPLES 


STANDARD  at  competitive  prices. 
For  Boston  H"  3  bx.  $1.50;  10  bx.  $4.75. 
Bargains  on  Acme  and  Special  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  54”,  10  boxes  (50M) 
$3.95;  25  bxs.  (125M)  $8.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


FONTS 


?fli<""WDDDTYPE 

AMERICAN  WOOD  TYPE  MFC.  CO 

CHICAGO  NEW  YORK  CITY 
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Serve  your  customers ;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  ft  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STRIP  GUMMING 


DON’T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


TAGS 


TAGS — Plain  or  printed.  Buy  Direct  from 
the  Manufacturer  and  increase  your  profits. 
Write  ATLAS  TAG  CO.,  Neenah,  Wis. 


mm 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


THERMOGRAPHY  SUPPLIES 


STOKES’  COMPOUND  produces  beauti- 
ful  Raised  Printing  with  rejralar  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver 
$1.00.  Stokes  Co.,  Hudson,  Ohio.  ' 


THERMOMETERS 


STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubtt 
plain  or  mounted.  50  years.  HARTLEV 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.J. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  20 A  Ea.  6  ot.  COPP.  PL.,  1-2-3-4,12.00 
4  FTS.  10 A  Ea.  12  Dt.  COPP.  PL.  OOTH.,$2JO 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT,  25A-50a,  $1.21 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.16 
10  PT..  COMPLETE  PONT.  25A-50a.  $2JI 
12  PT..  COMPLETE  FONT.  25A-50a.  $3JI 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  catalog  on  REQUEST 
R4ILEX  TYPE  CO. 

549  S.  Wells  St.  Chicago,  III. 


(ALSO  KNOWN  AS 
iSOia  KAUFMAN  BOLD) 

1  Ft.  18  Pt.  7A-21a  $3.80)  30  DAY  SpMiial 
1  Ft.  24  Pt.  6A-16a  $4.10  j  AT  ONLY^ $6X0 
Other  sizes  available.  SendforCaL 

HAASE  nPE  FDBY.,  1147  N.  HdslaS  tt,  Cyciff.  WmIi 

TYPE  by  tha  Font,  Lina,  Sorts,  or  individual 
charactars.  ATF,  Boitimora  and  Acma  facM. 
"IVAara  All  Display  Focas  Ara  Availabis" 

APMPtype  founbey 

ft  U  m  C  lAl  W.  Harrison  St..  Chicago. 

_ TYPE  (FOUNDRY) _ 

YOU  CAN  BUY  a  line  of  Genuine  Amer¬ 
ican  Ty^  Founders  Display  for  50  cents. 
Ask  for  Descriptive  Folder.  Oakdale  Tyw, 
Germantown  and  Allegheny,  Phila.,  ra. 

It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 
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WANTED 

PRINTING  BROKERS  and  Representa- 
fives  wanted  to  handle  offset  and 
planograph  printing  upon  a  full  or  part 
Hine  basis.  Good  arrangement  with  es¬ 
tablished  Chicago  house.  For  details 
address  Mr.  E.  Berendt,  121  N.  Wacker 
Drive,  Chicago,  Illinois. 


WANTED 


IIULTILITH  PLATES  Wanted.  Cash 
for  used  plates,  all  sizes  and  quantities. 
State  price.  Box  1152,  GAM,  608  S. 
Dearborn,  Chicago. 


SEYBOLD  CUTTER— 34  or  36"  auto, 
with  not  more  than  8  years  usage.  Give 
description  and  price.  Stewart  Simmons 
Co.,  Waterloo,  Iowa. 


WILL  PAY  CASH  for  Miehle  Horizontal 
with  chain  delivery.  A.  R.  Mueller  Print¬ 
ing  Company,  Cleveland,  Ohio. 


WANTED — Model  B  Cleveland  Folder 
with  feeder,  40"  Seybold  Cutter.  Box  1145, 
GAM,  608  S.  Dearborn  St.,  Chicago. 


WANTED — 74"  Miehle  Press.  Give  serial 
number  and  price.  Box  1140,  GAM,  608 
S.  Dearborn,  Chicago. 


WANT  OFFSET  PRESS,  36x48,  Vacuum 
Frame,  Arc  lights.  Must  be  cheap  for  cash. 
Box  1139,  GAM,  608  S.  Dearborn,  Chicago. 


WANTED  Deckling  Machine.  Full  par¬ 
ticulars.  Baumgarth-Scheldrup  Co.,  1060 
W.  Adams  St.,  Chicago. 


WANTED  TO  BUY  Ticket  Press  to  print 
2  colors  on  face  and  one  color  backer.  The 
B.  F.  Harrison  Co.,  New  London,  Ohio. 


MACHINERY  for  a  complete  Job,  ad  and 
publication  printing  plant.  Syemour  Gendal, 
Attorney,  305  Broadway,  New  York  City. 


MIEHLE  extension  delivery  for  62"  4/0 
press.  Address  Box  1142,  GAM,  Chicago. 


WANTED — 72  Chan  Lino  or  Intertype. 
Reese,  P.  O.  Box  216,  Bryn  Mawr,  Wash. 


USED  WOOD  TYPE  bought.  Send  proofs 
and  price  wanted.  Box  1153,  GAM,  608 
S.  Dearborn,  Chicago. 


WANTED  FOR  CASH 

large  —  MEDIUM  PRINTING  PLANTS 


WILL  FUKCHAbl  ANYWHERE 
PAY  HIGHEST  PRICES 
NEED  MACHINERY  FOR  EXPORT 


INTERSTATE  COMPANY 

:37  LAFAYETTE  ST.  NEW  YORK 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  g^iai^ntee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFC.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  RULE 


Tvpe  hloh.  Finest  quality.  In  yard  lengths. 
6  pL— 20c  30  pt.— 35e  60  pL— — 50c 

12  pt.— 25c  36  pL — 35c  72  pL— 60c 

18  Pt. — ^25c  42  pt.— 40c  84  pt. — ^75c 

24  PL — 30c  48  pL— 40c  96  pt - 85c 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

618  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854—56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


BOOKS  of  all  publishers,  on  all  methods 
of  printing,  en^aving,  photography,  art, 
advertising,  selling,  etc.  Discounts.  Cur¬ 
rent  copies  of  trade,  technical  and  class 
magazines.  Lists  free.  Commercial  Engrav¬ 
ing  Publishing  Co.,  34D  North  Ritter  Ave., 
Indianapolis,  Indiana. 


PRINTERS — Star  Make-Up  Rules,  with 
pica  and  agate  scales  are  more  popular  than 
ever;  25c  or  5  for  $1.  Two  sizes,  12-  and 
13-ems.  Edw.  Reider,  Pleasant  Hill,  Mo. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 
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THE  CROMWELL  PAPER  CO 

4801-39  S.  WHIPPLE  STREET . CHICAGO,  ILI 


American  engineer¬ 
ing  skill  gives  us  bet¬ 
ter  tanks  in  bigger 
numbers. 


The  new  28-ton 
medium  tank, 
now  rolling  off  ^ 
the  production 
line  in  large  numbers, 
mounts  one  75  mm. 
gun,  one  37  mm.  gun 
and  four  machine 


CROMWELL  TYMPAN 

gives  you  better  printing  at  bigger  profits 


Finer,  more  dependable  make-ready 
is  possible  with  Cromwell  Special 
Prepared  Tympan  because  of  the 
skill  and  precision  with  which  it  is 
made.  Exclusive  manufacturing  proc¬ 
esses  impart  to  every  single  sheet 
a  calipered  uniformity,  high  tensile 
strength,  an  absolute  resistance  to  oil, 
moisture  and  atmospheric  changes. 

Join  the  thousands  of  leading  print¬ 


ers  who  rely  on  the  Cromwell  un¬ 
conditional  guarantee  against  make- 
ready  mishaps  due  to  tympan  failure. 
Try  Cromwell  Tympan  on  your  tough¬ 
est  job.  You'll  make  it  standard 
equipment  in  your  pressroom.  Order 
Cromwell  Tympan  today,  in  rolls  or 
in  sheets,  accurately  cut  to  fit  any 
high  speed  press.  Just  phone  your 
local  distributor. 


